The Hub: The world of Photoshop plug-ins 
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harmony, and master 
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Computers Now 



ATROBE] 


FOOD 

COURT 


LOWER 

FLOOR 






LIBRARY 

BUILDING 


RMIT 

Level 4, Building 10, Room 17, RMIT Campus 
t: 03 9654 8111 
f: 03 9654 8911 
sales.rmit@compnow.com.au 

- RMIT student discounts available 
[on eligible products] 


North Sydney 

222 Pacific Highway 
t: 02 9951 7979 
f: 02 9957 4325 

sales.nthsyd@compnow.com.au 

- Includes Platinum Service Centre 

- Includes icorp Professional Division 


Computers Now are proud to announce 
a new store and service location now 
open in the Melbourne CBD. 


South Melbourne 

64 Clarendon Street 
t: 03 9684 3600 
f: 03 9682 2902 

sales.sthmelb@compnow.com.au 


Includes Platinum Service Centre 
Includes icorp Professional Division 


Melways: 2F BIO 


Chadstone 

Chadstone Shopping Centre 
Shop B72a near the Food Court 
t: 03 9568 8655 
f: 03 9568 2255 

sales.chadstone@compnow.com.au 


Student 

Edition 


Melways: 69 4E 


South Yarra 

409a Chapel Street 
t: 03 9827 5011 
f: 03 9824 2786 

sales.chapelst@compnow.com.au 


New Adobe student pricing 
at rock bottom prices 


Melways: 2L J8 


Malvern 

1465 Malvern Road 
t: 03 9832 4600 
f: 03 9824 8598 

sales.malvern@compnow.com.au 


Adobe Creative Suite 
2.3 Premium 
Student Edition 


Includes Platinum Service Centre 


Melways: 59 F7 


Geelong 

255 Moorabool Street 
t: 03 5223 1550 
f: 03 5223 2021 

sales.geelong@compnow.com.au 


Adobe Photoshop CS2 % 
Student Edition . 


Includes Platinum Service Centre 


Macromedia Studio 8 
Student Edition 


UNSW 

Library Building, UNSW Main Campus 
t: 02 9385 2377 
f: 02 9385 2746 

sales.unsw@compnow.com.au 


*Students will be required to provide proof of their current student status to install the products. Students 
must be enrolled in a degree-granting program at an acceptable Education Institution (being a bona fide 
university or college - including community, junior and vocational colleges or other further education 
colleges - that grants degrees requiring not less than the equivalent of two (2) years of full time study) 

OR Students must be enrolled at an accredited public or private primary or secondary school providing 
full-time instruction. 


UNSW student discounts available 
[on eligible products] 


All prices include GST. Images for illustrative purposes only. E&OE 




















Apple specialists since 1991 



Premium 

Reseller 



All stores 
Education 
Finance 
icorp 
Integration 
Service 


Our locations are staffed by trained Apple Sales Professionals 


We look after students, teachers, institutions, schools, & universities 


Salary sacrifice to corporate leasing, we have competitive offers to suit, 


Printers, photographers, designers & video specialists all seek our advice 


Onsite setup & service from a huge staff of certified technicians 


Apple Platinum Level Service Centres for in and out of warranty repairs, 


Why Computers Now? 

We understand you have a choice when selecting a technology 
partner for your needs. At Computers Now we believe that we 
have many reasons to become your number one choice, and we are 
constantly looking for more. 


We don't sell toasters, perfume & clothes - just Macs - that's why 
we're your local Apple specialist. 

15 years in business as an Apple reseller - since 1991. 

A fully family owned & run business. 

Now including Compnow Finance - personal or business. 

Seven locations for your convenience in NSW & VIC. 

The largest group of Premium Apple Resellers in Victoria. 
Australia's Largest Apple Education reseller. 

All locations staffed by certified Apple Sales Professionals. 

A certified Help Desk Specialist at every location. 

Free training with every Mac purchased. 

Apple Platinum Level Service Centre for all Apple repairs. 

A huge range of & 3rd party products Apple products in stock. 


comp 


finance 


Compnow Finance: 
Call 1300 66 55 86 for pre¬ 
approval in minutes & then 
go shopping! 


Please don't hesitate to contact any of our friendly sales or service 
staff at our listed locations. We look forward to hearing from you! 


Mac Hire : Daily - Weekly - Monthly 

Call 03 9684 3650 

or hire@compnow.com.au 


Music 


Intel Macs now available, as well as a selection of PowerPC 
based G4 & G5 machines for legacy applications. 















Viewing just got smarter ... 

smart TV 




smart television group 




' Watch what you want, when you want, how you want' 


TM 



MicroOptical's myvu™ Made for 
iPod® edition is the perfect 
solution for viewing any mobile 
video. 


Compatible with any video iPod, 
myvu includes a built-in video 
viewing and audio system, 
an ultra-thin battery pack for up 
to eight hours of viewing time, 
protective iPod case, and smal 
pendant for easy access to 
controls. 


* personal media viewer 

Made for iPod edition 


Test drive your myvu™ today at a Techtools® reseller near you! 

For a list of resellers visit wwvy.techtools.com.au 


"Myvu" is a trademark of The MicroOptical Corporation. "iPod" is a trademark of Apple Computer Inc., registered in the U S. and other countries. 

Smart TV® is a trade mark of Smart Television Groups registered in Australia and other countries. Techtools'*’ is a registered trademark of Techtools® Australia, 

a division of Smart Television Group® 






Want The Buzz? 


Techtools® Showcase Products, 


Turbo Powerline Network Bridge - 85Mbps 


$159 each or purchase 
a two pack for 

i • -I a - _ • - . , _ only $299 Inc GST 

•ring the Internet into any room in your home or office... 

owerline networking allows you to route your network through the electrical lines that 
re already built into your home or office. With speeds up to 10 times faster than DSL, this 
; a cost effective and easy way to get your ethernet network to other floors or rooms in 
our building, without the need to run wires. Powerline Network Adapters are particularly 
seful when concrete, metal, or other obstructions in the walls of your home and office 
lock your wireless signals or if you prefer not to be working in a wireless environment. 



k simple powerline network setup Ideal for putting Access Points on multiple floors 


Up to 85 Mbps 

t 

Make connections over your home’s electrical wires. 



FEATURES 

• High-Speed Powerline adapter with Ethernet interface for fast data 
transfer over the existing household electrical wiring up to 200 meters 

• High-speed transfer rates of 85Mbps makes it possible to transfer video 
in DVD quality 

• User Friendly simple Plug-and-Play installation • No Ethernet cable laying 

• Fully compliant with IEEE 802.3 / 802.3u 10/100Mbps RJ-45 

• Security through 56-bit DES encryption • No extra settings 

• Allows users to connect Computers, Notebooks and other Ethernet devices 
conveniently via any power outlets • No drivers needed 

• Built-in universal power adapter 


Video Integration For iPods 


only $399 


Inc GST 


ihance your Video iPod Viewing Experience * Voted best of iPod Video Player 

Dmpletely portable and rechargeable, the VIDEO-55 gives you the power to decide where, when and how 
)u watch or listen to your iPod. It features a crystal-clear 7-inch widescreen LCD display with 480 x 234 
jtput resolution so it's great for viewing with friends, presentations or watching extended length videos. 

EATURES 

Outstanding audio output using two aluminum cone neodymium drivers for clarity and advanced Maxxbass technology 
rovides enhanced bass response while minimising distortion. 

Elegant portability. The carefully engineered hard case not only protects the screen but also your iPod. In addition, it serves as a speaker 

abinet that effectively enhances audio output. , , 

"More then Spectacular! Excellent audio, 

Modem style. The contemporary yet timeless design is a perfect fit for just about any home or office decor. durab | e enclosure, makes the video more 

Rugged engineering makes the VIDEO-55 a perfect companion for any outdoor activity. fun to watch" Vegiedude 

Efficient power use. Powered by a premium three-phase lithium-ion rechargeable battery, the VIDEO-55 offers a remarkable 3+ hours of 

attery life. It includes convenient battery charge display lights, so you can easily keep track of how much power remains. Of course, you're 

Iso free to use the included AC adapter or car power adapter. 



USB TURNTABLE iTTUSB 


HURRY!! 


Limited Stock available 

Ideal For Archiving Your Records to MP3 to Play on Any Digital Media Player 


"Easy to use, lightweight 



and does the job." Jeffski 

***** 
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Customer comments for USB Turntable Vinyl to MP3 

"The best piece of kit you could ever buy. Sets up in minutes and before 
you know it, that rare LP is converted into a CD. Brilliant." Paul E, Bath 


only $349 Inc GST 

INCLUDED ACCESSORIES 

- Slipmat 

- USB Cable 

- 45 Adapter 

- Audacity Recording Software 

- Quick Start Guide 

- OPTIONAL Sound Soap 2 
cleaning software only $99 
rrp$199 INC GST 

(while stocks last) 


ION has created a revolutionary USB turntable allowing you to convert your old vinyl collection 
directly to CD or MP3 with included recording software. (NO SPECIAL DRIVERS NEEDED) 

This turntable also has a line level output for connecting to any home stereo with an AUX input. 


Specifications and features may be changed for improvement without prior notice 


vailable from participating Techtools® Resellers or from Techtools®.com.au 


1300761466 Techtools! 


rcom.au 

Distributors and Integrators of Advanced Technology 


























We have all the Solutions 


With over 30,000 different products to help you create & produce! 



Apple iMac Computers 

Apple iMacs now come standard with the new 
super fast Intel Core 2 Duo processors. You 
can run Windows software at native speeds 
with the Bootcamp or Parallels options. 
Software includes Mac OSX 10.x, iMovie HD, 
iPhoto, iDVD, GarageBand, iWeb, illines, 3D 
Games, Front Row, PhotoBooth & more! 

17” 1.83GHz Intel 512/l60GB$ 1530 

24 x Combo, GMA950 graphics 

17” 2GHz Intel 1GB/160GB ....$1830 

8 x DL S/Drive, Airport & Bluetooth 

20” 2.16GHz Intel 1GB/250GB..$2275 
8 x DL S/Drive, Airport & Bluetooth 

24” 2.16GHz Intel 1GB/250GB..$2965 

8 x DL S/Drive, Airport & Bluetooth 

Add Bootcamp & Windows XP ..$295 


Apple Laptop Computers 

All Apple Laptops now come with Intel Core 2 
Duo Processors and lots of bundled software! 

13.3” MacBook 1.83GHz.$1725 

Intel 512/60GB, Combo Drive-White 

13.3” MacBook 2GHz.$2075 

Intel 1GB/80GB, SuperDrive-White 

13.3” MacBook 2GHz.$2375 

Intel 1GB/120GB, SuperDrive-Black 

15.4” MacBook Pro 2.16GHz .$3175 

Intel 1GB Ram/120GB, DL SuperDrive 

15.4” MacBook Pro 2.33GHz.$3950 

Intel 2GB Ram/120GB, DL SuperDrive 

17” MacBook Pro 2.33GHz ...$4350 

Intel 2GB Ram/l60GB, DL SuperDrive 



/ i 


/ 

Fuji Xerox Printers 

Apple Software Packages Xerox - Colour Laser Printers 

MacOSX,10.4.6"liger~.*175 

iLiie 06.$109 Adobe PS3,12 month Onsite Warranty. 

iWork 06.$109 100BaseT E/net. 

.Mac Membei ship - Yeai.$ 130 Best y a i ue f or j ar g er Runs p r j nts 

Final Cut Studio 5.1.$ 1829 on plain/glossy paper/card. Paper Calibr’n 

Final Cut Express 3.5.$415 feature - Prints 35 PP m colour ’ 45 PP m 

d f n u 2/1 att x * 2 on B&W, FREE 3 YR Onsite Warrtv and Extra 

Remote Desktop 3 (10 User)....$389 Set of tone* offer. 100BaseT ' 

Remote Desktop 3 (Unlimited).$679 Xerox Phaser A3+ 7760GX.$11,550 

Aperture 1 1 $429 SPECIAL OFFER EXTRA Set of Toners and 

^ . .. Extended 3 Yr Warranty - FREE! 

Logic Pro 7.2.$1339 ie First 50,000 pages of 7760 Toner Free 

Logic Express 7.2.$469 ^ at standard 20% CMYK Coverage) 

Prices include GST & are subject to change without notice. E&OE Call for Govt or Ed. prices. 


NEW MacPro Workstations 

The new Mac Pro is Apple’s work horse 
computer for commercial and professional 
users. Powered by Quad Core Intel Xeon 
processors at speeds of 2.0,2.66, or 3Gz. 
Internal hard drive storage of up to 2TB. 

Quad 2Ghz Intel 1GB/160GB ..$3350 

16 x DL S/Drive, GeForce 7300 GT 

Quad 2.66Ghz Intel 1GB/2 50GB. $3950 
16 x DL S/Drive, GeForce 7300 GT 

Quad 3Ghz Intel 1GB/250GB ..$5250 

16 x DL S/Drive, GeForce 7300 GT 

Apple 20” Cinema Display.$1145 

Widescreen. Native 1680 x 1050 resolution. 

Apple 23” Cinema Display.$1595 

Widescreen. Native 1920 x 1200 resolution. 

Apple 30” Cinema Display.$3190 

Widescreen. Native 2560 x 1600 resolution. 


Apple Premium Xraid Storage 


Apple’s Xserve RAID offers massive storage 
capacity with superior high speed high 
reliability using dual independent 2Gb Fibre 
Channels to transfer terabytes of data at up t 
400MB/S fast enough for demanding 
applications including HD video editing. 
Xserve RAID keeps running with redundant 
load-sharing power supplies and cooling 
modules that can be serviced without tools q 
downtime. True enterprise class storage. 

Xserve RAID 3.5TB.$1348 

Fibre Channel 7 x 500GB drives 


Xserve RAID 7TB.$2149 

Fibre Channel 14 x 500GB drives 


Apple Xserve: Quad Core Intel 

Apple Xserve 2GHz 1GB/80GB.$499 


Quad Core Intel Xeon ‘Woodcrest’ Proc 



WACO /ti 




Wacom Graphic Tablets 

Wacom Cintiq Dtz-2100 

21" LCD Graphics Tablet/display. Draw on 
the actual LCD display for instant feedback 
and accurate viewing. 

Demonstrations available.$3795 

Wacom Intuos3 

Standard surface digitising tablet with USB 
interface and erasing pressure sensitive pen 

4x6 USB Tablet.$359 

6x8 USB Tablet.$529 

9x12 USB Tablet.$695 

Wacom Graphire 3 

Entry level graphics, photo/video editing 

4x5 USB Tablet.$139 

6x8 USB Bluetooth Tablet.$385 


Adobe 

Adobe Software Packages 

Adobe CS2 Premium.$1,95 

Acrobat Pro7, Illustrator 12, Photoshop 9, 
GoLive 8, InDesign 4, Version Cue, Adobe 
Stock Photos and Adobe Bridge. 

Upgrade to Adobe CS2 Premium from any 
Photoshop version.$123 

Adobe Acrobat 7 Pro. $69 

Adobe Photoshop CS2 

Upgrade from any full version of Photoshop 

version (not LE or Elements).$31 

Adobe Illustrator CS2 

Upgrade from Illustrator CS.$29 

Adobe InDesign CS2 

Upgrade from InDesign.$30 


j NSW 

QLD 

WA 

VIC 


>■*-. 




/BOV!fCg13Ll}@Cl]fiS] 

(02) 9280 2333 ww.powermedia.com.au 


| Graphics P Ujs | 

(07) 3367 1944 ww.gplus.com.au 


mrmZI 


(08) 9387 5088 mvw.artref.com.au 


Designwyse 


Professional Computer Solutions 
(03) 9706 8858 www.designwyse.com.ai 

























































































QuarkXPress Version 7.01 

QuarkXPress Version 7 is a powerful layout 
program with an intuitive, versatile interface 
pat lets you combine writing, editing, and 
typography with colour and pictures to 
produce dynamic final output. 

QuarkXPress is widely used by magazines, 
newspapers, advertising agencies, typesetters, 
printers, corporate publishers, design firms, 
:atalogue houses, book publishers, and form 
lesigners. Now in universal binary format, 
version 7 adds many new features such as 
mart transparency, job jackets, shared 
lontent, composition zone technology, 
nhanced tables plus much more. 

s T EW LOW PRICE - Save $300 
QuarkXPress 7 (Mac or PC) ...$ 1495 
Jpgrade from v3,4,5,6 to v 7 ....$550 



Streamline Your Business 

Streamline is the solution every production 
manager has been waiting for. 

It combines the best contact, quoting and 
purchase order systems with time entry and 
work in progress functionality that any 
account manager can also rely on. 

Streamline multiuser systems run on a Mac 
or PC Filemaker network and can be run at 
multiple locations over a VPN. Please call for 
more info or a demo disk. 

Streamline Single User Pack ..$1815 

Streamline Network Pack.$3700 

Inc FMP Server Software & 2 user licenses 
Extra Per User License (3-5) ....$935 
Extra Per User License (6-19) ..$880 
Extra Per User License (20+) ...$825 


Canon Large Format Printers 

Canon’s new range of large format printers 
produce stunning photographic quality 
prints or banners in widths of 17” to 60”. 
Canons unique Lucia pigment inks provide 
excellent colour stability and durability and 
the 12 colour models include Red Green and 
Blue inks for a greater colour Gamut and 
have both the matte black and photo black 
inks loaded at the same time, eliminating 
waste from swapping cartridges. 

YES, we will match or better other prices. 

Canon iPF500 17” 5 Colour....$2750 

Canon iPF5000 17” 12 Col.$3195 

Canon iPF600 24” 5 Colour ...$3995 
Canon iPF700 36” 5 Colour....$5195 

Canon iPF8000 44” 12 Col.$9450 

Canon iPF9000 60” 12 Col ...$26500 


Epson Large Format Printers 

Epson’s UltraChrome K3 Inks are now 
available on a wide range of printers from A4 
up to a massive 44” wide. Epson Printers are 
particularly well suited to the digital proofing 
and photographic markets, and their inks are 
stable and have a long life. Special pricing is 
shown below and they all come with a free 
roll of media. Designwyse and Graphics Plus 
are two of Australia’s leading Epson Large 
fomiat resellers. We will match or better 
other quotes for Epson Large Format 
Printers. 

Epson Photo R2400 A3 8 Col..$1750 

Epson Pro 3800 17” 8 Col.$2170 

Epson Pro 4800 17” 8 Col.$2995 

Epson Pro 7800 24” 8 Col.$5495 

Epson Pro 9800 44” 8 Col....$ 11295 


for Pre-Press and Publishing 

From software to storage, we’ve got everything for the Creative Professional 



ceCube/M9 - Ext Hard Disks 

High quality external hard drives with long 
nanufacturer warranty on drive mechanisms 

ceCube II 250GB Firewire400.$255 

ceCube II 320GB Firewire400.$310 

ceCube II 320GB.$375 

•irewire/400/800/USB2/eSATA 

ceCube II 500GB.$560 

arewire/400/800/USB2/eSATA 

ceCube II 750GB (as above).$885 

Dual Bay Sata Xpress 640GB.$625 

;'2x320GB RAID 0) FWire/400/800/USB2 

Dual Bav Sata Xpress 1TB.$1030 

(2x500GB RAID 0) FWire/400/800/USB2 
V19 250GB Drive (Mac Mini size) ..$275 
5xFW400 ports, 3 port USB Hub 
M9 320GB (Mac Mini size).$345 



fnitooM’ 


Stardom RAID Storage Devices 

Mission Critical Storage using 2 or 5 bays 
with SATA2 drives. Blazing speed and 
redundancy for high protection and 
productivity. Can be configured for RAID 0 
Striping for 1 volume over 2 drives or RAID 1 
mirroring with auto rebuild at half capacity. 

Stardom SR3610 640GB.$999 

(2x320 Drives)Firewire 800/USB2 

Stardom SR3610 1TB.$1450 

(2x500GB Drives) Firewire 800/USB2 

Stardom SR3610 1.5TB.$2150 

(2x750GB Drives) Firewire 800/USB2 

Stardom SR6600 2TB.$3950 

(5x400GB Drives) Firewire800/USB2/eSata 

Stardom SR6600 2.5TB.$4350 

(5x500GB Drives) Firewire800/USB2/eSata 

Stardom SR6600 3.75TB.$6100 

(5x750GB Drives) Firewire800/USB2/eSata 



LaCie - Storage & Displays 

LaCie 160GB FireWire External HD in 

Porsche P3 Casing.$199 

LaCie 250GB FireWire External HD in 

Porsche P3 Casing.$259 

LaCie 1000GB 7200rpm d2 BigDisk 

USB2.0 & FireWire & F800.$985 

LaCie 80GB 2.5" 5400rpm Red Brick 

casing USB2.0 & FireWire.$259 

LaCie 120GB 2.5" 5400rpm Blue Brick 

casing USB2.0 & FireWire.$345 

LaCie BIGGEST RAID 1.6TB 4X400GB 

HD USB2.0 & FireWire 800.$2379 

LaCie BIGGEST RAID 2TB 4X500GB HD 

USB2.0 & FireWire 800.$2949 

LaCie 319 with Hood + Blue eye Pro 

19" LCD monitor with hood..$1749 

LaCie 321 with Hood + Blue eye Pro 
21" LCD monitor with hood...".$3299 



LinoType - Font Collections 


LinoTVpe 1.7 Gold Edition 

For bureaus, publishers, agencies, design 
studios. Boxed twin CD set. Customised 10 
user license. Over 3,900 typefaces. MULTI¬ 
PLATFORM - Windows and Mac. 

10 User license.$7645 

SPECIAL OFFER - Fee iPod Nano 2GB 
worth $299 with each Gold Edition vl.7 

LinoType ITC Full Library.$4950 

From classic to modem - 1034 fonts 
LinoType Essentials Vol 1&2 ...$ 1649 
The basis for your type library - 289 fonts 

LinoType Fresh Cream.$979 

Modem, fun and display fonts -113 fonts 

LinoType Essentials + Fresh...$1900 
Essentials 1&2 + Fresh Cream - Great Value! 


Please call for Government or Education prices. Prices include GST. E&OE Prices subject to change without notice. dwmwo 307 rhp 
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jbl 


Comes with remote control 


Is': 
S | 
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multimedia 


H A Harman International Corn 


jbl spyro™ & jbl spot™ 

are both powerful, compact 2 .i-channel 
multimedia sound systems. 

JBL Spyro consists of a pair of delicately 
beautiful satellites and an innocent¬ 
looking subwoofer. This awesome sound 
system is available in white, black, fuchsia 
and retro blue. 

JBL Spot comes with interchangeable 
black and white outer covers. But an eye¬ 
opening array of optional covers (JBL 
wrappers) in other colours and patterns is 
available . The choice is yours - and you 
can always change your mind later. 

The only thing that cannot be changed 
about JBL Spot and JBL Spyro is the 
fantastic sound. 


JBL Radial delivers clean, powerful high- and mid-frequency 
sound and plenty of deep, distortion-free bass from a compact 
device with almost unlimited versatility. As a music system, JBL Ra¬ 
dial stands alone. As a computer peripheral, it replaces your exter¬ 
nal speakers and subwoofer. And as a multimedia entertainment 
center, it even sends your iPod photos and video to a TV monitor. 
But however and wherever you use it, it’s the sound that sets JBL 
Radial apart. 


jbl on time” 

Just connect your iPod, MP 3 player or other music 
source to JBL On Time and experience clean, 
powerful and dynamic sound. JBL On Time includes 
a radio, clock and dual alarm, and is the world’s 
first time machine to include a menu-driven, 
intuitive user interface. 


jbl on stage 'll 


The new JBL On Stage II turns your iPod into a rich 
sound system that includes a sync point to your 
PC or Mac. It’s also a charger for your iPod, even 
when your computer’s switched off. JBL On Stage II 
puts your iPod on stage, and puts you in control. 

* The trademark On Stage is used with permission of OSA International, Inc. 

r\^ I CT Australian Distributor 
vJ IN t / v LI www.conexus.com.au | 02 9975 2799 

Call us for the name of your nearest reseller! 
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Habits of 
highly 
effective 
Mac users 

By Joe Kissell 

Your Mac can be a great 
boon to your productivity. 
It can also be a millstone 
around your neck if not 
used well. Our handy tips 
will help you control your 
e-mail, keep track of all 
the tidbits of information 
you need to juggle, and 
generally improve your 
computing life. 


The Hub. 

Photo. 

041 

The world of plug-ins 

Music. 

047 

Get your music heard 

Mobile. 

051 

Make your own iPhone 

Video. 

054 

Pro File: Hamish Boyd 


Howto. 

Fix colour casts 
in photos 

058 

Stop seeing red 

Pry Windows 
files open 

060 

Look through Windows 

Help folder 

062 

Queries and tips from 
our readers 
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What’s in store? 

018 

After months — nay, 
years — of speculation 
and rumour, Apple’s 
plans for a company- 
owned retail outlet in 
Sydney have finally been 
confirmed. Here’s your 
first glimpse at Australia’s 
first Apple Store. 


One Touch III Turbo 
Edition 1TB 

My Book Premium 
Edition 1TB 

m 

UltraMax Desktop 
Hard Drive 640GB 

REV drive 70GB 


Norton 

Confidential 1.1 

072 

Phishing not permitted 

DiskWarrior 4 

WM 

073 

Time-honoured and 
essential tool 


Plus: More of the best of 
the Expo (what? iPhone 
wasn’t it?) 


Interface. 

Commentary 

012 

Mailbox 

015 

Off the Net 

026 

InSight 

028 

NetWorth 

038 


Pushbutton Hard 
Drive 750GB 

m 

Stardom Sohoraid 
1TB 

m 

Stardom Sohotank 
1TB 

m 

Shared Storage II 
1TB 

Portable Hard Drive 
80GB 

«« 

AMW lab: backup 
storage 

069 

Belt and braces for data 


Maya Complete 8.5 

«« 

074 

Powerful app now 
Universal 

Lexmark P350 

m 

075 

Small enough to bring to 
a party 

SketchFighter 
4000 Alpha 

076 

Simple graphics belie 
powerful fun 


Education 

057 


ReadMe 

066 

Soapbox 

082 
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Thermo-regulated fan 


eSata interface 


USB2.0 interface 


FireWire800 interfaces 


FireWire400 interface 


Power connector 


Backup by 


Retrospect 


Fully loaded with all the best interfaces - eSATA, FireWire 800, FireWire 400 and USB 2.0 - the d2 Quadra 
brings you complete universal connectivity. Boasting superior features such as a 16MB cache, advanced 3-level 
power management, bootability (using FireWire or eSATA) and professional backup software, it's designed for 
professional performance. 

Easily back up, archive or exchange all of your files, videos, MP3s and JPEGs. 

Its space-saving d2 design by Neil Poulton is so versatile, it can stand upright, stack or be rack-mounted - safe¬ 
guarded by the best in heat-dissipating technology. 

Our LaCie Shortcut Button allows you to easily launch any application with one push, such as the included soft¬ 
ware EMC® Retrospect® Express for PC or Mac. FHard drive 7200rpm 500GB capacity. RRP $599 inc.GST. 


d2 Quadra 500GB 


Available from Apple 


sales.au@lacie. 


com/au 


6900 


9669 5005 


























From the Macintosh scene to the magazine. By Matthew JC. Powell. 


Hot Links 

www.microsoft.com/vista 

The wow is how? 


Lather. Rinse. Repeat. 

M 


ICROSOFT Windows Vista was released a few weeks ago, 
as you may have heard from the one or two advertisements 
the company has placed in its subtle marketing campaign. 
Given the near-impossibility of buying a computer from any major 
brand bar Apple that doesn’t come with Windows Vista pre-installed, 
one wonders why the Redmondian giant would bother buying ads. If 
it’s just to get rid of some extra money, I can think of plenty of better 
ways to spend it. 

Or perhaps it’s just so that people can figure out which version of 
Windows Vista they need. There’s Windows Vista Home Premium, 
Windows Vista Home Basic, Windows Vista Business and Windows 
Vista Ultimate, ranging in price from $385 to $750 — not to mention 
that there are both "Upgrade” and “Complete” versions of all four. 
Each is subtly different to all the others, and you must decide which 
is for you before you buy the box. Or the computer. Or the bits and 
pieces you need to slot into your existing computer to make it work 
with the new operating system. 

Windows users like things complicated, it seems. None of this “buy 
one box and decide what kind of installation you need when you get 
home” business for them. Where would the challenge be in that? 

My favourite aspect of all this is the packaging of the various 
versions of Windows Vista, which most of you won’t ever need to 
bother with so I’ll describe it. 

The box for whatever version you buy is not like any box you’ve ever 
seen before. You don’t open it at the top, pour out the contents and 
there’s your disc. Nor do you open it at the top, then pull out the inner 
box and find within that your disc. And it’s not like a DVD, where you 
simply pop open the case and there’s your disc. 

What you must do is pull off the sticker at the side of the box marked 
“Peel”, then grab the small orange tab at the top of the box and pull this 
to your right — not up, mind you. Should you manage this correctly, the 
disc swings out on a kind of sliding drawer, 
hinged at the bottom right corner of the 
sr - package. It’s rather elegant really. 

Here’s the difficulty: the sticker marked 
“Peel" is translucent red, and not the 
easiest thing in the world to see. You may 
not notice it. Better than that is the fact that 
it contains the instructions for how to open 
^ the box. There’s a simple diagram on it 
that looks like this (left). 


All well and good, except that by the time you’ve peeled that off and 
discarded it you’ve just thrown away the instructions for getting at 
your new software. Someone didn’t think this through. 

Now, lest I be accused of throwing brickbats at Windows users and 
suggesting that they are deficient in any way and therefore unable to 
figure this out, let me point out that two of my colleagues, both intel¬ 
ligent people and competent Windows users, have reported difficulty 
in opening the packaging. One said he effectively destroyed the box 
in attempting to open it, another said he nearly destroyed his fingers. 

I shan’t name them, of course. The latter is a one-time editor of A 
Prominent Computer magazine, and I wouldn’t want to tarnish his 
standing in the Windows user community. All I’m saying is that if these 
guys got stymied, a lot of others would too. 

Here’s my point: Mac owners rarely, if ever, glance at a manual or 
instructions of any kind. We like to just get in there and start doing stuff. 

I recall an anecdote from when the G4 iMac came out. Apple 
included a cleaning cloth with every unit, packed in the box, right 
under the user guide. A few months later Apple started packing the 
cloth on top of the user guide, because nobody was ever finding it. 
The story may well be apocryphal, but the fact it has any credence at 
all says something about the expectations of Mac users — we don’t 
need no stinkin’ manuals. 

Windows users, on the other hand, read manuals. They may not 
delve particularly deeply into them, but they read them. It’s a require¬ 
ment of entry. 

Microsoft is aware of this — and aware of the need to read manuals 
if you’re going to get anything productive done with Windows Vista 
— and it wants to make sure you don’t open the box unless you are 
such a person. 

I’ve known new Mac owners to get their computers out of the box 
and configured, complete with internet access, and be editing home 
movies the same day, all without reading any instructions. 

Windows users don’t even get to open the box without a helpful 
diagram. 

Says something, don’t you think?^ 
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FREQUENCY 



Authorised 
Service Provider 


Authorised 
Solutions Reseller 


Improve your Appl 




Frequency’s new iQ Training Centre has been set up with you-the Mac user-in mind. 

Whether you’re new to Apple Mac, or want to upgrade your existing skills, we have a range 
of courses that will maximise the enjoyment and productivity you get from your Apple. 


Courses 


Mac OSX for Switchers from PC to Mac, iTunes / iPod, iMovie / iDVD, iPhoto / iWeb, 
Photoshop, GarageBand, Mac Security, InDesign, iLife, .Mac, InDesign. Plus many more! 


iQ 


Member Benefits 


iQ membership entitles you to an incredible range of member benefits:- 

• Free and unlimited number of Essential Skills courses for 12 months 

• Professional Courses for just $49 per session (save $116 per session!) 

• Personal Tutoring of Essential Skills course for just $39 per session (save $60 per session!) 

• Personal Tutoring of Professional courses for just $119 per session (save $60 per session!) 

• Free Mac to Mac Data Transfer (save from $165!) 

• Free Software Updates 

• Priority Hardware Diagnosis & Repair 

• 20% Discount on Computer Rental 

• Member-Only Special Offers 

• Free Diagnostics Check (save $165!) 

• Free Technical Helpdesk 


iQ 


Membership Options 


Choose from one of the annual membership options - 

Individual - $249 per person / Family - $499 per family / Corporate - $169 per person 



There is no time like the present to boost your Apple iQ! 

For more information, full course content and timetables and to 
submit your on-line application, visit www.frequency.com.au/iq. 

Alternatively, call us on 02 8353 7200 or pop into our Frequency store. 


Terms & Conditions apply. Visit www.frequency.com.au/iq for the full Terms & Conditions of Membership. 


02 8353 7200 137 Bayswater Road, Rushcutters Bay, Sydney 

www.frequency.com.au (Diagonal to the Vibe Hotel) 















FileMaker Pro 8.5 also includes: 

New! FileMaker Learning Center 
provides a wealth of online resources 
to help you get started quickly and to 
improve your FileMaker skills. 

New! Universal Application 
Support means FileMaker Pro 8.5 
runs natively and faster on the new 
Intel-based Macs. 

For more information including product, 
pricing and special promotions visit: 
www.filemaker.com.au. 


^ FileMaker 

© 2007 FileMaker, Inc. All Rights Reserved. FileMaker and the 
file folder logo are registered trademarks or trademarks of 
FileMaker, Inc. in the United States and other countries. All other 
trademarks are the property of their respective owners. 


There's a world of 
information waiting 
to meet your data! 

Introducing FileMaker Pro 8.5 

Featuring the revolutionary FileMaker Web 
Viewer that delivers web data on demand! 


Introducing a new way to access and 
manage your world of Information 

This new version of FileMaker® Pro includes the breakthrough FileMaker Web 
Viewer that delivers information from the Web directly to FileMaker Pro 8.5 - to 
provide the easiest way for you to access and manage your world of information. 


New! FileMaker Web Viewer 


• Mapping made easy - View maps, directions 
and driving details from your favorite mapping 
Web site based on addresses stored in your 
database! 

•Shipping Details at Your Fingertips - Get 

package tracking details from your favorite 
shipping Web site with shipping details 
automatically displayed based on tracking 
numbers stored in your database! 

• News Delivered to Your Virtual Doorstep - Get 

important news and financial information on 
contacts and companies from your favorite Web 
sites and search engines. 

• Organize Research Instantly - View online 
encyclopedias and research information from 
popular Web sites 

• Get instant information on Product Updates - Get 

up-to-date information, competitive pricing, 
inventory details and more by linking directly 
to the Web sites of manufacturers, supplier and 
vendors. 



South Australia Adelaide Head Office 08 8338 7444 Adelaide CBD 08 8410 8585 

Victoria Elizabeth St. CBD 03 9329 3911 Bourke St. CBD 03 9639 9444 Ivanhoe 03 9497 4011 


New South Wales 

Queensland 
Western Australia 
Tasmania 


Sydney CBD 02 9367 8585 Sydney Pitt Street 02 9222 9211 Baulkham Hills 02 9688 6066 
Balmain 02 9555 5200 Broadway 02 8586 1111 Macquarie Centre 02 9888 9955 
Brisbane 07 3220 0400 Surfers Paradise 07 5504 1000 
Cannington 08 9458 9811 Nedlands 08 9389 0400 
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Hot Links 

tinyurl.com/2dqlrf 

VersionTracker is a great resource 


SpeckTone letter 
of the month. 


Mailbox. 
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Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld Mailbox, 
170 Dorcas Street, South Melbourne, Victoria 3205. Letters of fewer than 
200 words are given preference. We reserve the right to edit letters and 
probably will. To be eligible for the SpeckTone Retro prize, you must 
include your full name and address, including state or territory. 



This issue Conexus (02 9975 
2799) is giving a SpeckTone Retro 
speaker system valued at $250 to 
the Australian Macworld reader 
who sends in what we deem to be 
the most interesting letter. 

Listen to your iPod at home with 
this exceptional speaker system 
that accepts virtually all dockable 
iPods. All 4G, 5G, mini, and nano 
iPods can be placed in and 
played through the SpeckTone 
Retro dock connector. Even an 
iPod shuffle can be plugged in 
via the AUX input jack on the 
back of the SpeckTone Retro. 

The Specktone Retro delivers 
dynamic, rich sound with 
uncompromising quality thanks 
to its analogue circuitry, 4-inch 
subwoofer and 28 watt output. Its 
sleek retro design is 
complemented by a high-gloss 
lacquered wood finish. The iPod 
even charges when the Retro is 
turned on. Speck’s Skintight 
cases (included for nano and 5G 
iPods) allow you to use the 
SpeckTone Retro without 
removing the case. 



The future of tech 

My daughter, Koko, is looking for 
a job as a beta tester. She is well 
qualified as a beater taster and I 
figure the two jobs are quite 
similar. Can you offer any tips? 

Laurie Faen 
Leichhardt, NSW 

Actually there are some 
important similarities. You 
shouldn't test beta software on 
the computer you’re actually 
using for productive work, and 
you shouldn’t start licking the 
beaters while the mixer’s still 
going. Looks like she's on the 
right track. — M.JC.R 

Losing sight 

Not being interested in 
webcams, I wasn't particularly 
concerned when Apple 
announced its decision to stop 
selling its iSight webcam (silly 
me). Now that my far-flung 
offspring (and grandkids) are 
pressing for video calling, 
however, I'm suddenly keen on 
getting one for my Mac. Here's 
the rub: my local Apple reseller 
only knows of one Mac- 
compatible webcam (with 
unimpressive features and 
specs) and it's not available off 


the shelf in Australia. A 
thorough trawling through the 
web suggests that's the truth, or 
not far from it anyway. Am I 
missing something? Is there 
really no web camera for us 
Mac users that's reasonable in 
cost and quality? Or am I fated 
to plunging into the world of 
eBay in hopes of salvaging a 
second-hand iSight? 

What's a grandpa to do? Oh, 
Apple, why did you do it? 

Lee Weller 
Kingston Beach, Tas. 

All is not lost, Lee. While very 
few vendors supply Mac 
software for their webcams, 
there's an army of shareware 
authors out there hacking the 
things like crazy to make them 
work on Macs. A search on 
VersionTracker (see "Hot links" 
reveals a wealth of utilities for 
making unsupported webcams 
work with your Mac. 

We’ll be doing a roundup of low- 
cost webcams and the software 
to run them soon, so keep an 
eye out. — M.JC.R 

Conundra 

Will iPhone be upgradeable, as 
it is based on OS X? This 
crosses your issue of whether 
or not it is a computer. And is 
the AppleTV also upgradeable, 
so that as the newer features 
come on line we get them show 
off to our friends and feel very 
smug about it? 

My only worries on the iPhone 
are: How long will that screen 
hold up to the constant rubbing 
and general grubbiness of life? 

Is that battery lifespan enough? 
Is that enough disk space? My 
final concern is Apple's hand in 


hand deals with only one telco 
— how will that translate to 
Aussie and how many features 
will we lose in the transition? 

As to your point on Macworld 
being everything, remember all 
of these gadgets (iPod, iPhone, 
AppleTV) require iTunes to work 
so I think a separate mag is 
dumb. Matt, do we need to buy 
"iPhoneworld", "iPodworld" and 
so on when it is now all in one 
place in "Macworld"? 

Maybe you should change 
your name to "Appleworld" to 
cover all the bases? 

Finally if Apple wants a new 
killer app for the Mac range, the 
easiest is instant startup. Works 
like this: the OS is held on built 
in flash memory, and when you 
turn the Mac on, it loads 
instantly — no waiting. The time 
saved would be enormous, and 
I think it would make the system 
more stable as it is not grinding 
down the hard drive, and thus 
creating errors in loading and 
running. 

Your thoughts? 

Stephen Dutton 
via internet 

That's a lot of questions (and 
this is the edited version of 
Steve's letter)! 

My thoughts, in order: 

Most phones are upgradeable 
when the manufacturers and 
networks want to build in new 
features, so I expect the iPhone 
will be too.. Quite to what extent 
it’s running OS X is yet to be 
seen though. I also expect 
AppleTV to be upgradeable to 
some extent. Your other 
questions about iPhone are all 
valid ones and we 'll be looking 
very closely as soon as we can. 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of "Mailbox". Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas 
Street. South Melbourne. Victoria 3205 Ph 03 9525 5566, (ABN 13 064 613 529). 
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To the extent that iPhones and 
iPods interact with the Mac, 
you’ll always see coverage in 
Macworld. Player is there so 
that we don’t have to dedicate 
any of our limited number of 
pages to the myriad FM 
transmitters, carry cases, 
doodads and so on for the iPod 
that have nothing to do with the 
Mac. Given that iPhone is an 
iPod but also runs Mac OS X, I 
expect you'll see coverage of it 
in both. Calling the mag 
"Appleworld” would leave out all 
the many companies that are so 
important to the Mac, but that 
aren’t Apple. 

And check out the 01.2007 
issue for some more info on 
solid-state computers. — 

M.JC.P 

Disappointed 

Well, what a swing of emotion 
Apple’s recent product 
announcements caused. I 
checked out Apple’s US web 
site and salivated over the 
iPhone and AppleTV. What a 
marvellous device the iPhone 
appears to be. The early 
adopter in me was activated as 
I investigated when it might be 
available — “mid 2008 in Asia”. 
Knowing Apple that probably 
means next decade for 
Australia. 

I then turned my attention to a 
product that I may actually need 
- the AppleTV. I presently have 
my old 12-inch PowerBook 
connected to my widescreen 
plasma, jury-rigged to record 
free-to-air and cable TV via an 
old EyeTV analogue tuner. 

Has Apple supplied exactly 
the “gap” product I need? I 
looked at the Apple Australia 


web site and was pleasantly 
surprised to find it’s available 
for immediate order. My cursor 
hovered over the “Buy Now” 
button. Then I thought I had 
better check and see what it 
actually does. 

I rang and asked if I can plug 
it into a digital set top or cable 
box and record TV programs? 
No. Can AppleTV play 
programs EyeTV has recorded 
on my laptop? No. For $450 
what does AppleTV actually do? 
Not much, it seems, except be 
a vehicle for the iTunes Store. 

If anyone knows how one 
might plug into AppleTV and 
record programs from set top or 
cable boxes, or how AppleTV 
might play EyeTV recorded 
programs, please let me know. 
Then I may reconsider buying 
what seems on the surface to 
be a fairly worthless device. 

Vince Champion 
Darwin NT 

You've been given some odd 
info there, Vince. AppleTV will 
play TV shows you’ve recorded 
with your EyeTV, provided you’re 
willing to take one small 
intermediate step. 

Recent versions of the EyeTV 
software have an option to 
Export to iPod, so you can 
watch your shows on an iPod. If 
you export your shows using 
that feature and sync them to 
your iTunes library, you'll be able 
to stream them to AppleTV. 
Another option might be to buy 
an EyeHome device, from the 
maker of EyeTV. That will stream 
your TV shows straight from 
EyeTV to your TV. Oh, and by the 
way, 'Asia" includes Australia in 
Apple parlance, so you'll see 
iPhone here in 2008. — M.JC.P 


Get it right the first 
time 

Following up on Alex Rieneck's 
column and Richard Watkins's 
letter about Monolingual, I'd like 
to add my two cents worth. 

It's much better practice never 
to do an "easy" install of OS X, but 
instead opt for a custom install. 

That way you can elect from the 
start not to install dozens of 
unneeded languages as well as 
save your Mac thousands of 
printer drivers, modem scripts, 
scanner profiles, etc. 

Result: a much faster, smooth 
running machine! 

Lucien Dijk 
Sunshine Coast, Qld 

Virtuosity 

In the 12.2006 Issue of Australian 
Macworld, you stated, in part, "I 
understand that Microsoft will sell 
you a retail license of Windows 
XP for a nominal fee (about $40) 
if you have a copy of Virtual PC. 
Call Microsoft on 132058 and 
find out". I have done just that 
and they deny all knowledge of 
such a deal. Can you throw any 
further light on this please. 

David Rymer 
via internet 

Mea maxima culpa David, and all 
the other readers who took my 
advice and met brick walls at 
Microsoft. It appears that I was 
given incorrect information, and in 
fact Microsoft won’t swap your 
VPC Windows XP discs for proper 
retail ones for use with Parallels 
Desktop. Sorry. 

I have heard that a recent 
upgrade to Parallels includes a 
method to import the VPC 
installation of Windows, but I’m 
not going to recommend that until 
I’ve seen it done. — M.JC.P 
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News, views 
Et chatter 
from the world 
of Macs. 

■ RETAIL 

© 

Hot Unks 

www.apple.com/buy 

No listing for Apple's own store — yet 


Apple Store to 
open in Sydney 



A FTER literally years of rumour, speculation, claims, denials 
and outright guesses, the location of Apple’s first 
company-owned retail store in Australia has been revealed. 
It will occupy the site of a former Westpac bank branch on the 
comer of George and King Streets in Sydney, about a block and a 
half from the Sydney Hilton, where the company is headquartered. 

Other rumoured sites had included the Bondi Junction 
Westfield mall or a prime spot on Martin Place (the location of 
many very up-market retailers). Some speculation had also indi¬ 
cated that the first Australian Apple Store would be in 
Melbourne. Obviously Apple is not commenting at this stage 
on its plans for any other cities. 

For that matter, it’s not commenting terribly much on its plans 
for the Sydney Store. The official word from Apple Australia 
spokesperson Fiona Martin is as follows: 

“We have submitted concepts for the store we’d like to build in 
Sydney and are working with the city to gain their approval. Our 
stores are a huge hit in the US, Canada, UK and Japan, and we 
look forward to bringing the unique Apple retail experience to 
customers in Australia.” And that’s it. 


The reason the plans have become public knowledge is in those 
magic words “submitted concepts”. You see, once plans have been 
submitted to Sydney City Council, any member of the public 
including stickybeak journalists can get them. (You want to know 
why Apple announced the iPhone before submitting it to the FCC 
for approval? This is why.) 

Apple would not comment on when the Store will open, nor 
on its staffing levels nor the services it would provide. All of that, 
we are told, will come in time when the Apple Store team is 
prepared to go public properly. 

WhBt We can say. A trademark of the Apple Stores interna¬ 
tionally is their use of glass in both facades and in the glass stair¬ 
cases that adorn nearly every one. Floor plans submitted to the 
City of Sydney suggest that the Sydney store will also have a glass 
staircase (or possibly two), running laterally across the middle of 
the building. Separate areas for sales and service are also clearly 
marked. The Store will occupy three levels in the newly-renovated 
building, and there will be a glass facade in front covering the 
portion of the building containing the Apple Store. 
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The fagade is not very clearly visible in the computer rendering 
supplied to the council, but it will apparently resemble the entry 
to the Fifth Avenue Apple Store in New York City. That store’s 
entryway is all glass with a gigantic Apple logo suspended seem¬ 
ingly in mid-air. 

Likewise the Sydney Store appears to feature a glass facade 
with a three-metre tall Apple logo suspended in the middle. 

Another trademark of the Apple Stores is the Genius Bar, an 
area where Mac gurus hang out to help customers with any 
issues they might be having. The floor plan for the Sydney 
Store suggests there may be one of these as well, though it is 
hard to tell from the drawings. US Apple Stores also often 
include training areas — a practice also adopted by a number 
of independent Australian retailers. 

There have been contradictory reports about what stage the 
plans have reached in their journey through the approval 
process. One report claimed that approval had been granted in 
late January, while another suggested early February. A Sydney 
City Council spokesperson we talked to on the 12th of February 
said the plans had not been approved as at that date. 



Raise a glass. A computer rendering of the proposed Sydney 
store (left) and the floating Apple logo as seen in New York's Fifth 
Avenue (right). 

Local impact. In the US, where Apple operates over 50 
Apple Stores, a number of smaller independent players have 
left the market. While it has long been feared that this may be 
the effect if Apple enters the market in Australia, it seems 
unlikely that a single store would have that effect. The recent 
decision to drop the AppleCentre branding from independent 
stores, though, is no doubt related to Apple’s decision to open 
its own store. 

It will be interesting to see what effect Apple’s entry to the 
Australian retail channel will have on independent resellers, espe¬ 
cially those located in the CBD. The nearest specialist Apple 
retailers to the store’s location are both operated by Next Byte: 
the Sydney CBD store in Clarence Street and the newer Pitt Street 
Mall store, only a couple of minutes’ walk from the corner of 
King and George. 

We’ll keep you updated as we learn more. — Matthew JC. Powell 
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■ EXPO REPORT 

© 

Hot Links 

www.roxio.com 

Toasty warm 

www.conexus.com.au 

Parallels Australian distributor 

www.adobe.com 

Home of Premiere Pro and Photoshop 

www.aspyr.com 

Prey 

www.chillsound.com 

By George! 

www.intelliscanner.com 

IntelliScanner 

www.macsales.com 

Other World Computing’s ModBook 

www.nec.com.au 

Look for MultiSync displays 

Best in show 

HAT? It wasn’t all Apple? No, it wasn’t. Here are a 
selection of the best new products that stood out in a 
crowded field at the San Francisco Expo. Not all of 
these products have Australian distribution (and some of them 
quite likely never will, but we can only hope). We’ll keep you 
posted with updates in AMW , but meanwhile you can check the 
various manufacturers’ and distributors’ web sites (see 
“Hot links”). 

Toast 8 Titanium, from Roxio. The 

venerable disc-burning application 
has a long list of new features, and 
a few really stand out. Toast 8 is the 
official provider of TiVoToGo video 
extraction for the Mac, is the first to 
offer Blu-ray burning and reading, and 
adds professional audio features from the 
company’s Jam application. 




Parallels Desktop for Mac Release Candidate 
(Build 3120), from Parallels. The virtualisation program 
that let users run Windows, Linux, and other operating systems 
from within OS X has long-awaited support for USB 2.0 devices, 
a floating Coherence mode, and true drag-and-drop capabilities. 



Adobe Premiere 
Pro, from Adobe. 

Dropped from the Mac 
in 2003, Premiere is 
back - this time as a 
Pro version that will 
run only on Intel- 
based Macs. It’ll also 
be part of a larger 
Adobe Production 


Studio suite that will 
include Adobe Encore DVD and Adobe Soundbooth — the former 
brought over from the Windows side to compete with DVD Studio 
Pro, the latter a new cross-platform sound app. 


Adobe Photoshop CS3, from Adobe. The free 

December 2006 beta release of Adobe’s flagship image-editing 
application had people buzzing as they were heading into 
Macworld Expo. Adobe Photoshop CS3 adds Intel-native support. 
Equally significant, the updated software adds a number of 
features, from a new palette look to a Quick Selection brush to a 
new Refine Edge palette, that are sure to impress long-time users. 

Prey, from Aspyr Media. This first-person shooter tells the 
story of Tommy, a Cherokee garage mechanic who must face an 
alien menace that has abducted his people and his girlfriend. Prey 
features the ability to walk on walls; Death Walking, in which 
Tommy fights spirits to regain health and spirit energy before 
returning to his own body; and Spirit Mode, in which Tommy 
can leave his body and sneak up on enemies in spirit form. 

George, from Chestnut Hill Sound. This new iPod clock 
radio features a detachable face that doubles as a remote control, 
which provides full access to the iPod’s navigation menu on an 
LCD screen. The system has a patent-pending “bandless” tuner 
and station presets that you can assemble by category. The clock 
radio is also designed to support the addition of new digital audio 
sources, such as the upcoming HD radio tuner upgrade. 

IntelliScanner mini, from IntelliScanner. a tiny, 

portable scanner-and-software package, the IntelliScanner mini 
helps you organise collections and home assets, using bar-code 
technology. You scan and store a list of books, DVDs, wine, 
comics, and other possessions and then transfer the info to the 
IntelliScanner software apps on your Mac. 



ModBook, from Axiotron and OWC. Rather than wait 
for Apple, Axiotron developed an aftermarket hardware modifica¬ 
tion to turn a 
MacBook into a 
tablet computer 
running OS X. The 
ModBook replaces 
the top of the 
MacBook with a 
13.3-inch wide¬ 
screen LCD with 
Wacom touch-screen 
technology. There’s even an optional GPS module available - all 
in a tough magnesium top shell. 


MultiSync LCD2690WUXi-BK, from NEC. A 25 . 5 -inch 


wide-screen display with 1920 
xl200 pixels, the LCD2690WUXi- 
BK features a Horizontal in Plane 
Switching module for superior 
colour representation, has an 
800:1 contrast ratio, and includes 
a detachable stand that is height- 
adjustable and can pivot, swivel, 
and tilt. ^ 
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■ WINDOWS ON MAC 

® 

Hot Unks 

www.microsoft.com/vista 

Expensive version only 

parallelsvirtualization.blogspot.com/2007/01/ 

vista-is-here-so-what-does-it-mean-for.html 

Virtualisation blog 

Vista Home license 
forbids virtualisation 

I F you want to run Microsoft’s new Vista operating system 
on a Mac using Parallels Desktop for Mac, you’re going to 
have to buy the Enterprise or Ultimate editions. Parallels’ Ben 
Rudolph recently posted about the issue on the official Parallels 
Virtualization Blog (see “Hot links”. 

With the release of Vista, Microsoft has reworded its End User 
License Agreement (EULA) to forbid the use of Vista Home Basic 
and Home Premium Editions with virtualisation products like 
Parallels and VMware. AMW has confirmed the information with 
a Microsoft spokesperson. 

“USE WITH VIRTUALIZATION TECHNOLOGIES. You may not 
use the software installed on the licensed device within a virtual 
(or otherwise emulated) hardware system,” reads the EULA. 


That doesn’t preclude Vista Home editions from being installed 
on Macs running Boot Camp, however, since Boot Camp isn’t a 
virtualisation or emulation technology - instead, it makes 
Windows run natively on the Mac. For now, however, Boot Camp 
is still in beta development, and still officially works only with 
Windows XP. 

Meanwhile, the EULA included with Vista Enterprise and 
Ultimate editions allows that operating system software to be 
installed on virtual or emulated hardware systems. 

“In short, this means that if you’re a user and you want to run 
Vista virtually, you must buy the highest end versions of Vista, 
or you’ll be in violation of the Microsoft EULA,” writes Rudolph. 

“Most customers using this technology are primarily business 
users addressing application compatibility needs, or technology 
enthusiasts,” said a Microsoft spokesperson. “So virtualisation 
will be supported in Microsoft Windows Vista Ultimate and Vista 
Business SKUs. Home users have rarely requested virtualisation 
and so it will not be supported in Microsoft Windows Vista Home 
Basic and Home Premium SKUs.” 

The issue for users is price: Microsoft sells its Home editions of 
Vista for $385 or $455, while Business and Ultimate editions cost 
$565 and $750 respectively. 

“To me, this strategy could hold back users who embrace cutting- 
edge technologies like virtualisation, which means they won’t 
upgrade to Vista. This means that Microsoft has effectively lost an 
upgrade customer (in the case of Windows PCs) or an entirely new 
customer (for Mac and Linux users),” writes Rudolph. — Peter Cohen 





When you need 
just one. 


© 2006 Seiko Instruments USA Inc AJ rights reserved 'Smart Label Printer' is a registered trademark of Seiko Instruments USA 
*Sll' is a registered trademark of Seiko Instruments Inc All other brands and trademarks are the property of their respective companies 


This could be label Nirvana. The new, high speed, high resolution, 
Smart Label Printer from Seiko Instruments. When your business calls 
for labelling, addressing, or 1-D and 2-D bar coding, such as EAN-13, Code 
128, or MaxiCode, Seiko Instruments has the answer. Simply plug the SLP 
450 into your Mac? via the built-in USB port, and you're ready to print 
labels quickly, easily, one at a time. Just like you want them, when you 
want them. As fast as 1 label per second, at full 300 dpi. Best of all there 
is no ink, toner, or complicated software to mess with. So stop wasting 
time feeding label sheets to your standard printer. Choose one of our 
great SLP models and you'll have everything you need. 

See all the Smart Label Printers at 

www.siibusinessproducts.com 

or at our Australia distributor: 

Smart Products Pty 

Toll Free: 1300 788 081 
Outside Australia: 61-2-8709 8200 
Fax: 02 9791 3326 

Email: sales@smartproducts.com.au 


SII * 


Seiko Instruments USA Inc. 
























■ BRIEFS 

© 

Hot Links _ 

www.dlo.com ^ 

Deluxe Lifestyle Outfitters Jg 

www.intel.com 

Four core wonder 

www.beatles.com 

Apple Corps 

iWorld new distie for DLO 

Deluxe Lifestyle Outfitters, which manufactures a range of iPod 
accessories including the TransPod FM transmitter (a favourite 
here at AMW], has announced a new distribution arrangement in 
Australia with Melbourne-based iWorld. One of the principals of 
iWorld, interestingly enough, is Chad DeClase, the nephew (and a 
former employee) of Memory Solutions founder Aldrin DeClase. 
Memory Solutions, you may recall, was acquired two years ago by 
PowerMove which, interestingly, was up until this announcement 
the Australian distributor for DLO. These are the days of our lives. 

PowerMove continues to distribute its other lines including 
Griffin and XtremeMac, while all future enquiries about DLO prod¬ 
ucts including the forthcoming HomeDock Deluxe and TransDock 
should be addressed to iWorld on (03) 9629 5053. —M.JC.P. 

Apple, Apple Corps reach 
new settlement 

Apple’s legal difference with the Beatles’ company, Apple Corps 
Ltd., have been settled. 

Apple Corps, sued Apple in 2003 for breach of contract, alleging 
Apple’s move into the music space with the iPod and iTunes Store 
violated the terms of a 1991 agreement. Apple later won the case 

- an English judge declared that use of Apple’s logo was still 
permitted under the terms of that agreement. Apple Corps stated 
that it would appeal the ruling. 

Apple CEO Steve Jobs stated that the resolution will “remove 
the potential of further disagreements in the future.” 

Neil Aspinall, Apple Corps general manager, said that his 
company looks forward to “many years of peaceful co-operation” 
with Apple. 

The two companies stated that they’ve entered into a new agree¬ 
ment regarding the use of the Apple brand and logos — an agree¬ 
ment which replaces the 1991 agreement. Apple will own all 
trademarks related to “Apple” and will license certain trademarks 
back to Apple Corps for their continued use. Apple will also 
continue to use its name and logos on iTunes. 

There were hints that such a deal might be in the offing during 
Jobs’s Macworld Expo keynote address, during which he promi¬ 
nently featured Beatles album covers, music and at one point a 
playlist entitled “My Beatlemania”. It is now expected that before 
very long the Beatles’ catalogue of songs will be added to the 
iTunes Store. 

The actual terms of the settlement are confidential, although 
both organisations said they agreed to bear their own legal costs. 

— Peter Cohen 


Too much integration 

Apple has a huge hit on its hand with the combination of the 
iPod and the iTunes Store, but at least one American 
^ customer thinks the integration has gone too far. She 
|y filed a lawsuit against Apple 

precisely over the tying 
of its iTunes Store to 
p the iPod digital music 

player. 

Apple revealed the suit, which was submitted in July 2006 
to the US District Court for the Northern District of California, in 
a filing with the US Securities and Exchange Commission at the 
end of 2006. The suit was filed by a user, Melanie Tucker, and 
seeks class-action status. It alleges that Apple violates antitrust 
laws by refusing to allow music bought on the iTunes Store to 
be played on any digital music player other than an iPod. The 
suit also charges Apple with not making it clear to customers that 
music from the iTunes Store and the iPod are incompatible with 
music and devices offered by other companies. 

The suit asks that Apple be forbidden to continue to support 
the exclusive tie-in between iTunes and the iPod, as well as pay 
damages to anyone who has bought an iPod or music from the 
iTunes store after April 28, 2003. Late in 2006, the court denied 
Apple’s motion to dismiss the suit. 

A consumer group in France filed a similar suit in early 2005 
that is still ongoing. And consumer groups in several Nordic 
countries are preparing a case against Apple, also charging it 
with illegally tying the music store and music player together. 
— Nancy Gohring 

Intel gives birth to Quads 

During the Consumer Electronics Show in Las Vegas, Intel added 
three quad-core processors to its lineup. The high-end Core 2 
Quad runs at 2.4GHz and is designed to alleviate the processing 
bottlenecks encountered with high-definition video entertain¬ 
ment and multimedia. Intel is positioning two other new chips - 
the Quad-Core Xeon 3200 series, which comes in 2.13GHz and 
2.4GHz speeds - based on their power efficiency for entry-level 
server applications. There’s a good chance you’ll see at least one 
of Intel’s quad-core processors in a new Mac - most likely 
Apple’s high-end Mac Pro or Xserve - in the near future. 
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■ GRAPHICS 

Hot Unks 

www.corel.com 

Painter and other stuff 


Corel unveils Painter X 

C OREL has unveiled Painter X, the next major version of 
the company’s painting and illustration software. In addi¬ 
tion to being Universal Binary, the new version of Painter 
adds many new features aimed at blurring the lines between 
traditional and digital art. 

Corel said it literally travelled the world to find out what users 
wanted from Painter. While many of the requests found its way 
into the new version, the company said it learned a lot about 
what users thought of the application. 

”It really comes down to two things: art and passion,” said Rick 
Champagne, Painter X Product Manager. ’’Painter is designed to 
be a full digital art studio. You don’t look at a painter piece and 
say ’what a great painter piece,’ you look at it and say ’what a 
great piece of art.’” 

One of the new features that Corel is pleased with is called 
the RealBristle Painting System. Champagne said this system 
accurately replicates traditional art media with individual bris¬ 
tles that blend and splay, giving the artist the look of a tradi¬ 
tional painting. 

Corel has made its layer system work similar to Adobe’s, 
making it easy for users to move files between the applications. 
Files saved to the Photoshop (PSD) file format open in Corel 
Painter, with layer masks, alpha channels and layer sets 
(groups) maintained. 

Painter X also adds Composition Tools including Divine 
Proportion, which provides guidelines that follow the Divine 
Proportion (also known as the Golden Ratio) to enable artists to 
compose their images like the Masters. 

The Photo painting system has been enhanced and a new match 
palette has been added to make matching colours easier, 
according to Corel. A new Workspace Manager, and Dodge and 
Burn tools round out the feature set of Painter X. 

Champagne said that Painter users will be amazed with the 
speed improvements of Painter X. He said the improvements will 
be seen by all users, especially in brush performance, opening 
and saving RIFF files and rendering effects. The most dramatic 
speed improvements, according to Champagne, will be experi¬ 
enced by customers running Intel-based Macs. 

The English version of Painter X should ship by late February. 
Local pricing was unavailable as we went to press, but we under¬ 
stand that as well as the normal price there are also education 
prices and a limited edition version that comes in a paint can. 
Call Corel on 1800 658 850 for more info. — Jim Dalrymple 
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AND MORE!! 

email: sales@zytech.com.au 
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■ BETA TESTING 

© 

Hot Links 

www.adobe.com 

Maker of CS3 

Photoshop CS3 
tests are in 

A S soon as we got our hands on the 
beta version of the Intel-native 
Adobe Photoshop CS3, Macworld 
Lab ran three basic tests on a few Intel and 
some PowerPC Macs: launching Photoshop 
CS3 with a 50MB file; running our standard 
suite of 14 scripted tasks on that 50MB file; 
and running a batch suite that executes 
three tasks (rotate, resize, and save) on 100 
stock photo images. We also ran the same 
tests in Photoshop CS2. 

Photoshop CS3 showed significant speed 
increases running on Intel Macs, as 
opposed to CS2 running in Rosetta on 
those same systems. In all the tests, the 


Intel Mac (a Mac Pro or a MacBook Pro) beat its corresponding 
PowerPC cousin (a Power Mac G5 or a PowerBook G4), but the 
four-core Power Mac G5 kept pretty close in overall speed to the 
Mac Pro. 

Laptop users will probably feel the performance benefits of the 
CS3 beta the most. I’ve definitely noticed an improvement on my 
MacBook Pro, especially when running operations like complex 
sharpening tasks on big images. As Adobe continues to tweak 
Photoshop’s code until the program is released, we can expect 
performance to improve even more. — Rick LePage 



Adobe 

Photoshop 

CS3 Beta 

Adobe 

Photoshop 

CS2 

Adobe 

Photoshop 

CSS Beta 

Adobe 

Photoshop 

CS2 

Adobe 

Photoshop 

CS3 Beta 

Adobe 

Photoshop 

CS2 


STARTUP 

STARTUP 

SUITE 


SUITE 


BATCH 


BATCH 


15-inch MacBook Pro 
Core 2 Duo/2.33GHz 

■ 

0:26 

■ 

0:42 

a 

0:51 

■ 

1:26 

■ 

2:25 


4:42 

15-inch PowerBook 
G4/1.67GHz 


0:32 

■ 

0:32 


1:43 

■ 

1:52 


4:24 


4:14 

Mac Pro Xeon/2.66GHz 

■ 

0:15 

■ 

0:32 

1 

0:31 

■ 

1:02 

■ 

2:11 


4:04 

Power Mac G5 
Quad/2.5GHz 

■ 

0:19 

a 

0:16 

i 

0:45 

a 

0:54 

■ 

2:31 

■ 

2:22 


< Better 


< Better 


< Better 


< Better 


< Better 


< Better 


BEST RESULTS IN BOLD. 


All tests were run in Adobe Photoshop CS3 Beta and Adobe Photoshop CS2 version 9.0.2. All systems were running Mac OS X 10.4.8 with 1GB of RAM, 
with processor performance set to Highest in the Energy Saver preference pane when applicable. The Startup test involved opening Photoshop with a 
50MB file. The Photoshop Suite test is a set of 14 scripted tasks using a 50MB file. Photoshop’s memory was set to 70 percent and History was set to 
Minimum. The Batch test executed three automated tasks on 100 stock photos. — macworld lab testing by james galbraith and brian chen 


Sony's latest HC5 and HC7 HDV camcorders, $POA 




iPod shuffle, 1GB, $119 



MacBook Pro with Core 2 Duo, $3199+ 


123 Charlotte St Brisbane ■ 07 3210 7400 


Wacom Cintiq, Intuos and Graphire tablets from $149 


http://www.infinitesystems.com.au/mw 















































































■ USERS AND GROUPS 

© 

Hot Links 

matthew.powell@niche.com.au 

Got a group that’s not listed? Let us know 


MUG events in March 

Thu 1 

Tasmug [TAS] 

groups.yahoo.com/group/tasmug 
Fri 2 

South Australian Apple Users' 
Club [SA] 
www.saauc.org.au 
Fri 3 

Southern Highlands Computer 

Users' Group (SHMUG) [NSW] 

www.shcug.org.au 

AUSOM Incorporated [VIC] 

www.ausom.net.au/nextmeeting. 

html 

Mon 5 

Gold Coast Macintosh User 
Group [QLD] 

www.goldcoastmacusers.org.au 
Sydney Apple Macintosh Users 
Groups (AMUG) 
homepage.mac.com/sydamug 
Western Australia Mac UG 
www.wamug.org.au 
Tue 6 

North Queensland Macintosh 

Users Group (NQMUG) [QLD] 

www.nqmug.org 

MacTalk — Newcastle & The 

Hunter Macintosh User Group 

[NSW] 

groups.yahoo.com/group/ 

MacTalk/ 

Wed 7 

ClubMac [NSW] 

www.clubmac.org.au 

South Australian Apple Users' 

Club [SA] 

www.saauc.org.au 

TAAMUG [QLD] 

www.taamug.org.au 

Coffs Harbour Mac User Group 

[NSW] 

groups.yahoo.com/group/ 

coffsmacusers 

Sun 11 

Gold Coast Apple Users Group 
[QLD] 

home.worldlink.com.au/apple- 

serv/GCUsers.html 


Mon 12 

Macintosh Users Group 
Sunshine Coast (MUGSUNCO) 
[QLD] 

www.mugsunco.org.au 
Tue 13 

ACTApple [ACT] 
www.actapple.org.au/Pages/ 
Meetings/Meetings.html 
Macintosh Multimedia Group 
[VIC] 

www.ausom.net.au/ 
multimedia.html 
www.imug.com.au 
Wed 14 

Retirees & Others [VIC] 
www.ausom.net.au/retirees.html 
Belarine Mac Users Group 
[VIC] 

www.bmug.org.au 
Club Mac [NSW] 
www.clubmac.org.au 
Sun 18 

Apple-Q [QLD] 
www.apple-q.org.au 
Mon 19 

Byron Shire Mac User Group 
[NSW] 

hwww.ozshop.net/bsmug/ 

Tue 20 
BEAUT [VIC] 
www.beaut.org.au 
SMUG — Sydney Mac Users 
Group [NSW] 

www.sydney.macusersgroup.org 
Thu 22 

Central Victorian Mac Users 
[VIC] 

www.cvmu.net 
Sat 24 

Geraldton Macintosh User 
Group [WA] 
gmug.wamug.org.au 
Tue 27 

ACTApple [ACT] 
www.actapple.org.au/Pages/ 
Meetings/Meetings.html 
iMug [VIC] 
www.imug.com.au 
Wed 28 

iMug FileMaker [VIC] 
www.imug.com.au 


Does your Mac do TV? 



Watch, pause and rewind full screen television directly on your Mac. 
Record TV shows and take control of your schedule with the help of 
a built-in, searchable Program Guide. Edit recordings to remove un¬ 
wanted content, or create short video clips. Export your recordings to 
your iPod® in one easy step. Sit back, and enjoy. 



eyetv diversity 

Dual-Tuner DVB-T Stick with Antenna Diversity 



eyetv diversity 

United Kingdom 


MacUser 

eyetv diversity 

United Kingdom 


MacUser 

eyetv 2 software 

United Kingdom 


ice Optional Program Guide now available from IceTV. 

Elgato products are available at these ^ n n m \ v w r 

and other authorised Apple dealers: « Apple Store U LUJLJL E 


For more information on our 
products, visit www.elgato.com 


elgato 


'Recommended Retail Price. 
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By Dan Warne. 




Off the net 

Latest shareware and 
free downloads 

Hot Unks 

www.ausmac.net 

Get it all. Get it now. 

tinyurl.com/2866su 

How to use FUSE 

tinyurl.com/2ygz38 

How to use NTFS-3G 



Fish Tycoon 10.2 $US19 Shareware X (10.4) 

It's like Tamagotchi crossed with The Sims crossed with ... a fish 
tank. In this real-time game, you have to feed your fish, introduce 
the right types for breeding, and on-sell to other aquarium owners 
so you can buy more exotic breeds. Addictive. 

MacFuse 0.1.9 Freeware X (10.4) Universal 
Google never stops pulling rabbits out of the hat, does it? Its lead 
Mac engineer has used his 20 percent of free creative time to port 
the Linux FUSE system to Mac. It allows the Mac to see all sorts of 
things as a Mac volume. For example, plugins are available to 
access an SFTP server as a local disk or even the space in your 
Gmail account! It's very beta at the moment but keep an eye on it. 
See “Hot links” for a tutorial on how to install it. 

SpotlightFS Freeware X (10.4 with MacFuse) Universal 
SpotlightFS is a plugin for MacFuse that provides “smarter folders" 
than OS X's own smart folders. Every app including terminal-based 
apps sees the contents of these smarter folders as real folders of 
files. (OS X's own smart folders can only be used in a limited 
number of circumstances.) 

NTFS-3G Freeware X (10.4 with MacFuse) Universal 

Read and write Windows NT/2000/XP formatted hard drives and 
other disks! (OS X can read NTFS volumes, but not write to them.) 
This is perfect if you use an external hard drive to bring files to and 
from work. See "Hot links" for a tutorial. 

MorphX 2.9.2 Freeware X (10.4) Universal 
Does one thing and does it well: morphs two photos together and 
creates a QuickTime movie. Great for likening yourself to Albert 
Einstein and your colleague to George W. Bush. 


Correo 0.1 Freeware X (10.3) Universal 

There aren't too many good mail clients for Mac beyond Apple Mail 
and Microsoft Entourage. Correo aims to transform the Mozilla 
Thunderbird mail-client into something slicker and more Mac-like. 
Debtinator 2.1 $US15 Shareware X (10.4) Universal 
You've got debt, I've got debt — who doesn't, really? This 
interesting app gets you to plug in all the info about your various 
debts - their interest rates, minimum repayments and so on, and 
then tells you how to restructure them to save money. Cheaper 
than a financial advisor! 

Garmin Trainingcentre 2.01 Freeware X (10.4) Universal 

If you're a mad crazy jogger and the Nike+iPod isn't enough 
excitement for you, this comprehensive app now lets you download 
and analyse your workouts from a compatible Garmin heartrate 
monitor (such as ForeRunner 301,205, 305, Edge 205, Edge 305). 
Flyz 1.1.2 $US5 Shareware X (10.3.9) Universal 
Mmm... flies and maggots crawling all over your slowly rotting files 
and folders. This release fixes a bug that was causing maggots to 
build up in the bottom left-hand corner of Intel Mac screens. It's 
great that developers still find the time to squash bugs like these. 
Wii Transfer 2.0 $US14 Shareware X (10.3.9) Universal 
This app lets you stream music (along with cover art) and photos 
from your Mac and convert movies to be played via the Wii. 

All Black.tsk Freeware Windows Mobile 5 

The black skin you’ll need for your WM5 handheld to make it look 

like an iPhone (see The Hub. Mobile, this issue). 

Google Earth 4.0 Freeware X (10.3.9) Universal 
If you haven't checked out Google's amazing 3D satellite 
photography globe browser for a while, it's worth downloading this 
new version. It has amazing 3D terrain and 3D buildings with textured 
walls. It also has an improved user interface that stays out of the way 
when you're trying to identify your rooftop in the urban jungle. 
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do you Shuffle? 



we do. 



Macbook Pro's 


Macbook's 


k k L COME CHECK OUT 
r W V OUR CRAZY DEALS! 

Specials on NOW!!! 

Airport Extreme 
Experience 5x the speed 


www.macbox.com.au - Mac 

www.itbox.com.au - PC 

V Authorised Solutions Reseller 

Tel: 02-82125387 Fax: 02 - 94278688 
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InSight 


The stories behind the stories. 



By Fleur Doidge. 





Hot Links 


Elemental art 


M ELBOURNE-BASED Ben Prendergast has a series of 
“Elemental” design and development projects creating good 
company chemistry worldwide 

The slums of east Africa aren't where you'd most expect to see 
Australian technology — least of all from a member of the Apple 
channel. Yet Mitumba slum in Kenya's capital Nairobi has benefited from 
new schools, community centres and water supplies thanks to 
Melbourne's Copper Project, in the hands of US-based GOYA Ministries. 

The Copper Project is the brainchild of Ben Prendergast's Element 
Software. As Prendergast explains it, Copper — a project manage¬ 
ment and resources application for Macs and PCs — helps creative 
professionals in this country and overseas free up time to do what 
they love most. 

"Most of our clients use a Mac and Copper to collaborate with 
geographically dispersed teams and simply get some amazing 
things done.” Prendergast says. GOYA, he says, is one of the more 
exciting examples. 

Chad Parker is GOYA founder and executive director and chief of 
Illinois-based web design studio Cybernautic. Copper helped 
GOYA'S leadership team organise projects with volunteers far more 
efficiently, he says. 

“With Copper we can co-ordinate programs in the US with those 
working in Mitumba. We’ve even been able to manage projects with 
our sister organisation in Italy." 

Volunteers, for instance, can log into GOYA's system anywhere in the 
world and find the information they need without waiting for someone 
else to respond. “Before Copper, we lost a lot of time e-mailing each 


www.elementsoftware.net 

www.copperproject.com 

www.cybernautic.net 

www.thefrontiergroup.com.au 

www.bungalowsounds.com 


other and searching for information. Now all our information can be 
found within one cleanly organised system,” Parker says. 

Managing complexity. Few understand how complex 
managing such aid projects can be. Yet Copper, above all, makes 
it simple. Even a beginning computer user can use Copper easily, 
says Parker. 

Cu in a minute. Copper s user interface is surprisingly accessible for 
such a complex application. 
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Fair copper. Prendergast runs his global business out of his home. 


"I implemented Copper at my web design studio and my employees 
absolutely love it! So when it was time to seriously reorganise our 
project management system at GOYA, I suggested Copper. After a 
day of testing, the entire leadership agreed unanimously,” he adds. 

Prendergast says the Copper business is mainly based out of his 
home. “Given that I need to liaise with developers, partners, customers 
and prospects in different time zones, I've found this the best way — 
but it means our studio doesn't house my beautiful Mac Pro and two 
20-inch monitors,” he smiles. 

Element Software — Copper's parent — is essentially a one-man 
band, although Prendergast does work with the Element Collective, a 
group of photographers, copy writers, graphic designers, business 
consultants and fashion designers, who mainly use Macs. Together, 
they've rolled out Copper for customers like the Victorian government, 
and travel publisher Lonely Planet. Other clients include such house¬ 
hold names as Disney, Dreamworks and Apple as well as the "more 
obscure” — the National Bank of Moldova, cancer researchers or GOYA. 
The sheer diversity of Copper's customer base and its achievements 
are what Prendergast says he's "getting to enjoy” most about his job. 

Prendergast — a commerce and IT graduate who is also a part-time 


musician in Melbourne indie band Bungalow Sounds — had formed 
a design studio in Melbourne with a friend about seven years ago, 
following a few years in web design. He did work for companies like 
Just Jeans, that wanted e-commerce sites, and at well-known dot¬ 
com-boom houses like Spike Networks. 

Commerce, IT and music aren't traditionally seen as complemen¬ 
tary interests, least of all jostling for attention in the same person, but 
for Prendergast it was a natural progression. 

“My family loves music. They were kind of alternative, bohemian, 
hippie-ish,” he says, adding that that may be why he was so prag¬ 
matic in his degree choice. Now, he gets to follow his love of creativity 
as well as commerce — which is exciting, he says, because you get 
to help people achieve their dreams and visions. 

“Web design is a cross-roads of IT and design,” Prendergast says. 
“It was still pretty nerdy back then — and it still is." 

What he found was that customers loved the web sites his team was 
building but were really interested in the more “behind the scenes” 
project management stuff as well. 

“We saw there was a future in online business. With a commercial 
background, it doesn't take a genius to think you can provide some 
value to business [online],” he says. “But then it was quite unique and 
had not been done before.” 

Prendergast's new venture, Element Digital, with business partner 
Shandor Gancs, quickly grew to eight staff and an early version of 
Copper entered the market in 2001. “That was what we used to 
manage our [design] projects,” he adds. 

Element started selling Copper for $99, and the software — 
customisable to anyone's needs, but more particularly focused on 
small businesses, especially creative kinds of businesses such as 
graphic design and photography — has kept evolving. 

Element Software today is completely different — but the original 
incarnation still has a design studio “of sorts” in Prahran. "Originally we 
had a plan to build four or five different projects and name them after 
elements like copper and neon and so on. So that's how it started”, 

Fleur Doidge believes that everyone has a story to tell. 
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Habits 

effective 


T HE more you use your Mac, the more stuff you accumulate. 
E-mail messages, downloaded files, personal photos, work 
documents, to-do items — they all have to go somewhere. 
Unless you have a good system for managing this stuff, you can 
quickly find yourself buried in clutter. 

Clutter not only slows you down by making it harder to find the 
files you need. If left unchecked, clutter can also bog down your 
Mac’s performance. The good news is that it’s never too late to get 
organised. 

It’s hard to recommend one clutter-management system that will 
work for everyone. Some people rely on elaborate filing systems to 
instil order, while others think that filing is a waste of time and instead 
focus energy on improving their search skills. With that in mind, I’ve 
broken the clutter-control tips into two categories: one for the organ¬ 
iser, and the other for the searcher. In fact, you may be best served 
by a combination of these approaches. 

Use these tips to generate your own ideas for dealing with files, 
notes, e-mail messages, and other data as they arrive on your Mac 
— and before they turn into clutter. 


Simple strategies 
that help you get 
organised and make 
better use of your time 
with your Mac 
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FINESSE YOUR FILES 

The first step in becoming a more effective Mac user is to devise a system for managing the files you 
create and download. Some people prefer to set aside specific places for everything in an elaborate 
system of nested folders, while others create broader filing systems and rely instead on search tools to 
locate what they want. Whichever approach you take, consider the following tips. 


THE ORGANISER’S STRATEGY: Go deep, use 

Shortcuts. If you’re the type of person who likes to have an 
assigned place for eveiything, you’ve probably already developed 
a system for filing your documents and media files. (If you’re in 
search of an organisation system, see the sidebar “The Secret to 
getting things done” for an alternative to traditional filing 
systems.) With a well-conceived filing system in place, you won’t 
have to spend time searching for the files you need; you’ll be 
able to jump right to the correct folder. 

No matter how you set up your system, don’t let any folder 
get too crowded. Just as with physical file folders, the more 
items one contains, the harder it is to find something inside. 
Instead, create a system of subfolders to keep things manage¬ 
able. If you find that you’re spending too much time clicking 
through multiple levels to get to the folders you work with 
regularly, there are a few ways to bring your folders within 
easier reach. 

Take a shortcut. Drag folders for active projects to the left sidebar 
of any Finder window (if you don’t see the sidebar, drag the left 
edge of the Finder window to the right). This adds folder aliases 
to the sidebar. You’ll then be able to access these folders not only 
from any Finder window, but also from Open and Save dialog 
boxes. When you wrap up a project, simply remove the folder’s 
alias by dragging it out of the sidebar. 


Carve out your own space 

Apple recommends storing personal files 
in your user folder’s Documents folder. 
Unfortunately, some programs place their 
own folders in there — including 
Microsoft Office and iChat — making it 
harder to pick out your files. One way 
around the problem is to create a new 
folder within Documents for just your 
stuff. To make this folder easy to spot, place a space at the 
beginning of the folder’s name; this will force the folder to the 
top of the list when you look at Finder windows in List view. A 
more radical approach is to abandon your Documents folder 
entirely. Create a new folder at the top level of your user 
folder and place your files and folders inside. Either way, add 
the new folder to the Finder sidebar so it’s always within easy 
reach. — Rob Griffiths 



Tame your Trash 

One of the best ways to reduce clutter is to drag unneeded 
files to the Trash. However, once you empty the Trash, you 
won’t be able to recover those files if you later discover that 
you need them (at least not without considerable effort). For 
this reason, some Mac experts recommend emptying your 
Trash only when you’re running low on disk space. If the sight 
of an overflowing Trash makes you cringe, try this compro¬ 
mise: create a Pre-Trash folder in which you can store files 

that you think (but are not completely sure) you 
no longer need. 

This helps protect you from imprudent 
erasures, so you can drag files off your desktop 
more freely. Every so often, sort the files by date 
and dump older items into the Trash. 



If you need quick access to more items than comfortably fit in 
the sidebar (or if you prefer to keep the sidebar hidden), you can 
place aliases of active folders on your desktop instead. Of course, 
for this system to work, you’ll need to keep your desktop rela¬ 
tively tidy (for help clearing away desktop clutter, see the sidebar 
“Rediscover your desktop”). 

Use colour. In OS X 10.4, another easy way to keep track of 
current projects without constantly having to drill through your 
folder system is to use colour labels in conjunction with smart 
folders. As documents come in, you can categorise them with 
appropriate label colours (for instance, files that need your revi¬ 
sions could get one. colour while files that just need your approval 
get another). Just select an item and choose File: Color Label. (To 
give each label colour a descriptive name, choose Finder: 
Preferences and then click on the Labels tab.) 

Then you can create a smart folder that dynamically collects 
any files marked with a certain colour, regardless of where they 
live in your folder hierarchy. To set up the smart folder, go to the 
Finder and choose File: New Smart Folder. Set the first pull-down 
menu to Color Label and select the label colour. Click on the Save 
button and give your smart folder a name. Be sure the Add To 
Sidebar option is selected so you can easily access your smart 
folder from any Finder window, and then click on Save. When a 
file is completed or when its status changes, change the file’s 
label colour (or remove it completely), and the file will disappear 
from that smart folder. 
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Keep it current. Once a year - or more often if you work with a lot 
of files - move older files from each of your top-level folders into 
an archive folder, so you can more easily see recent documents. 
To locate older files quickly, switch the Finder window to List 
view (3=g-2), click on the Date Modified column to sort by date, 
and then move all the files from the past month or year into a 
new folder. 

THE SEARCHER’S STRATEGY: Use fewer folders, 
Smarter searches. If you prefer a less-structured approach 
to managing your files, or if you find that you’re having trouble 
locating the files you need within your current file structure, 
you may get better results by channeling your energy into 
developing smart search strategies than by setting up an elab¬ 
orate folder structure. 

When Apple introduced Spotlight, OS X 10.4’s built-in search 
feature, it seemed that filing might become a thing of the past. 
Unfortunately, the program still has some kinks - most notably, 
slow performance and a lack of advanced features, such as 
convenient Boolean searches. Until these shortcomings are fixed 
(OS X 10.5 should be released shortly, and Apple has promised 
several Spotlight improvements), you’ll either need to take some 
additional steps to improve your search results or rely on a 
third-party search program. 

Use keywords in file names. When you save a file, take a moment 
to think about what words you might use to search for that file 
later, and then be sure to use those keywords in the file’s name. 
For example, a file named Steve Jobs Interview will be easier 

Rediscover your desktop 

Far too often, the OS X desktop becomes an all-purpose 
dumping ground for random down¬ 
loads, files, and anything else we don’t 
know what to do with. When you have 
dozens or even hundreds of icons 
there, locating just what you’re looking 
for becomes a challenge. To make 
matters worse, OS X allocates memory for each desktop icon 
as though it were a window, so having a lot of stuff on your 
desktop increases your Mac’s RAM usage. 

If you keep your desktop relatively free of clutter, you can use 
it to keep track of files that need to be dealt with or to hold short¬ 
cuts to important files or folders. (If you seldom actually see your 
desktop behind all your open documents and other windows, 
take advantage of Expose: pressing the F11 key moves all open 
windows out of the way and reveals the desktop.) 

Use these strategies to combat the common causes of 
desktop clutter: 

Create a folder for downloads. If your web browser down¬ 
loads files directly to your desktop, change your default down¬ 
load destination to a folder. First create a new folder named 
Downloads on your desktop. If you use Safari, choose Safari: 
Preferences, click on General, and choose Other from the Save 


to track down than a file named Interview2. This rule also 
applies to creating folder names; use a different set of keywords 
that add context to the files within. This will help you distinguish 
between similarly-named files on your Mac when you search. 
Add metadata to your files. Another way to help Spotlight track 
down a file is to add keywords directly to the file’s metadata, 
using the Spotlight Comments pane. To access this pane, click 
on the file in the Finder and press 3€-I to bring up its Info 
window. Click on the small triangle next to the Spotlight 
Comments header to open the pane (if it isn’t already visible), 
and then enter keywords related to the file. For example, if you 
have a lot of recipes, you might add keywords such as spicy, 
appetiser, and favourite. Later, you can use these terms in 
a Spotlight search to find spicy appetisers that you liked. 

Likewise, if most of your documents originate in Microsoft 
Word, you can set the program to prompt you for keywords 
every time you save a new file. These keywords won’t appear 
in the Spotlight Comments pane; however, Spotlight will find 
them when performing a search. 

To set up this feature, choose Word: Preferences and select Save 
from the left column. Select the Prompt For Document Properties 
option, and click on OK. Now when you save a document for the 
first time or select the Save As command, the Properties dialog 
box will appear and give you the option of entering keywords. 
To revise these keywords later, or to add new keywords, open the 
Word document and choose File: Properties. 

Improve Spotlight. When searching, Spotlight tends to be a little 
overeager; it starts hunting before you’ve even finished typing. 


Downloaded Files To pop-up menu; then select your new 
Downloads folder and click on Select. If you use Firefox 2, 
choose Firefox: Preferences and click on Main; then click on 
the Choose button next to the Save Files To heading, and 
select your Downloads folder. 

Designate a place for junk. The desktop can also end up as 
the storage place for files we don’t know what to do with. 
Instead of storing these miscellaneous files on the desktop 
itself, create a special folder for these items and put that folder 
(or an alias to the folder) on the desktop. Once a week, move 
unclassifiable stuff off the desktop and into this folder. Your 
files will still be handy, but you’ll have less visual clutter. 

To keep track of files that have been hanging around for a 
while, consider keeping files on your desktop arranged by 
date. Click on the desktop, and then choose View: Show View 
Options. Select the Keep Arranged By option, and choose Date 
Modified from the pop-up menu. 

Wipe it clean. You can also turn off the display of icons for 
your hard disks, iDisk, and network volumes by opening your 
Finder’s General preference pane and deselecting the first 
three items. Don’t worry — you can still access these items 
from the sidebar of any Finder window or through the Finder’s 
Go menu. 
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The secret to getting 
things done 

For a different way of thinking about organisation, try the 
Getting Things Done (GTD) approach, developed by David 
Allen. GTD advocates collecting all the stuff that’s demanding 
your time, energy, and attention — e-mail messages, 
requests from bosses and co-workers, random things that 
pop into your head, and so on — and strictly organising them 
into separate categories: things that you can act on right 
away and things that you can deal with later. 

For things that you can’t accomplish in just a couple of 
minutes, GTD recommends creating different to-do lists. 

While many of us sort our to-do lists by priority or project, 

GTD says you should organise them by context: maintain one 
list for things that you need to do when you’re online, another 
for phone calls, another for items that involve driving some¬ 
where, and so on. The idea is that if you feel confident that 
your tasks will come to your attention when and where you 
can take care of them, you’ll spend less mental energy 
keeping track of everything and more on getting it done. 

You can learn more about GTD at the GTD web site 
(see “Hot links”). 

If this annoys you, you may prefer Houdah Software’s 
HoudahSpot (see “Hot links”), which offers an alternative inter¬ 
face for Spotlight queries (see the screenshot “H marks the 
spot”). HoudahSpot also offers quick access to powerful search 
features, such as complex, nested Boolean searches, and it has 
a convenient interface for previewing found files and exam¬ 
ining additional file details. And unlike the system-wide 
Spotlight menu, it doesn’t start searching until you tell it to. 
Replace Spotlight. If you’d like to avoid using Spotlight 
completely - or if you’re using an earlier version of OS X that 


H marks the spot. 
With HoudahSpot, 
you can perform 
complex nested 
Boolean searches. 
This example shows a 
search for any file 
that either has 
Macworld in its name 
but lacks the word 
spam in its content, or 
has the word 
article in its 
Spotlight comments 
field. 


does not include Spotlight - try CTM Development’s Foxtrot 
Personal Search (see “Hot links”). Like Spotlight, Foxtrot indexes 
files’ contents and metadata; however, it does so with greater 
speed and flexibility than Spotlight can provide. Foxtrot produces 
not only a list of files that contain your search terms, but also 
live previews showing the locations of your search terms within 
the files. You can also narrow searches by date, file type, location, 
and relevance simultaneously. For example, if a search for files 
containing Macworld produces a list of 1000 matches, I can 
narrow that search to just PDF files modified within the last 
month - in exactly two clicks of the mouse. 

If you usually know the name (or even just a part of the name) 
of the file you want, you don’t really need a powerful search tool 
-just a speedy one. For tasks such as this, you’ll get better results 
from a launcher utility. These programs let you jump right to the 
file or application you want with just a few keystrokes. With a 
launcher, such as Blacktree’s Quicksilver, Peter Maurer’s Butler, or 
Objective Development’s LaunchBar (see “Hot links” for all three), 
you can stash random files wherever you like. When you need 
to find one of those files, simply press a keyboard shortcut to 
bring up the launcher, and type in the first few letters of the file’s 
name. Best of all, a good launcher will do more than just open a 
file. It will also let you copy it, move it, put it in the Trash, or 
reveal it in the Finder. ^ 
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STEM E-MAIL OVERLOAD 

For most of us, e-mail has become a primary means of communication — which means that we have an 
ever-expanding list of messages to read and process. To keep from being overwhelmed, first figure out 
how to keep your inbox under control, and then decide on other details of e-mail organisation. As with 
organising your files, choosing strategies to implement will depend on whether you prefer to find a place 
for each message or to rely primarily on searches to sift through your mail. 


THE ORGANISER’S STRATEGY: act quickly, file 

everything If you hope to apply order to your rapidly growing 
collection of e-mail, you have to be willing to act decisively, 
dealing with messages as swiftly and efficiently as you can and 
then filing them away in discrete mailboxes. By choosing a place 
for each message that you receive, you can build groupings that 
add context to your messages - categorising them by project or 


by your relationship to the sender. Later, when you need to find 
a particular message again, you’ll know just where to look. 

If you feel overwhelmed by the rising flood of messages in your 
inbox, these tips should help: 

Empty your inbox. Keeping your inbox under control requires 
vigilance. If you allow messages to pile up for too long, you’ll 
have a much harder time dealing with them. You may also have 
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Beef up Mail 

If you like using Apple Mail but feel limited by its search and 
sorting features, two add-ons from indev (see “Hot links”) will 
give you some needed power: 

MailTags. This utility enhances Spotlight searches by letting 
you apply keywords and categories to both incoming and 
outgoing messages. For example, you can tag all messages 
pertaining to your dissertation with the keyword dissertation. 
Later, if you perform a search in Spotlight, it’ll find all 
messages tagged as being relevant to your dissertation, even 
if some of the messages don’t include that word. 

Mail Act-On. This free plug-in lets you apply specific rules to 
selected messages, using keyboard shortcuts. Ordinarily, all 
rules apply sequentially to all incoming messages, but with 
Mail Act-On, you can create special rules that apply only 
when you invoke them. For example, you could create a key 
sequence that means “file this message in my Friends 
mailbox” or “send this canned reply to this person”. 

greater difficulty remembering which messages still require your 
attention. To address this problem, I recommend treating your e- 
mail inbox like a physical inbox on your desk - that is, a place 
that holds things you haven’t looked at yet. Try to deal with 
messages as you read them. Once you’ve read, replied to, or 
otherwise acted on a message, immediately file it in an appro¬ 
priate mailbox. My inbox, for example, seldom has more than 
half a dozen messages in it at any given time. 

As with managing files, deciding how to set up your filing 
system is largely a matter of personal preference. However, if you 
choose to divide your mail between many very specific mail¬ 
boxes, you may find it helpful to group similar mailboxes in 
nested folders, which you can then hide or reveal as needed. For 
example, you might have a Work mailbox that contains a sepa¬ 
rate mailbox for each work project. 

If you’re having trouble making decisions about where to put 
individual messages, consider setting up a system of mailboxes 
based on actions that need to be taken, rather than categorising 
messages according to their content (see the sidebar “The three- 
mailbox system”). 

Automate your filing. People who receive hundreds of messages a 
day often rely on their e-mail software’s rules (or filters) to help 
them process their messages more quickly. Rules scan incoming 
messages for specific criteria, such as a particular sender or text 
in the subject line. When a rule finds a message that matches a 
criterion, it takes action, typically moving the message into a 
designated mailbox. 

To set up a new rule in Apple’s Mail, choose Mail: Preferences 
and click on Rules; in Microsoft’s Entourage, choose Tools: Rules. 
You can use rules to filter out spam that your junk-mail filter 
doesn’t catch — for example, deleting messages with the words 
discount software in their subject lines — or to move all messages 
from your co-workers into your Work mailbox (see the screen- 
shot “Mail room”). 




Description: Work Email 

“I 
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From J ] Contains ■ i ) macworld.com 

0 © 
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0© 
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Mail room. Mail, like most e-mail programs, offers rules you can use to 
sort incoming messages. In this example, all messages from the 
macworld.com domain get filed into a Work mailbox, to keep them 
separate from spam and personal mail. 

When creating multiple rules, keep in mind that your e-mail 
program applies rules in order. So if it isn’t filing messages in 
the way you expect, one rule may be interfering with another 
that is applied after it. 

Mark messages for follow-up. Some messages, of course, you can’t 
dispose of immediately. Perhaps you can’t reply to the sender until 
you’ve finished a project or done some research, for example. If 
such messages are starting to clutter up your inbox, create a mailbox 
that’s specifically designated for things that need follow-up. This 
gets these messages out of your inbox but keeps them within easy 
reach. Just make sure that you check this mailbox frequently. 

Most e-mail programs let you keep track of messages that still 
need attention, by flagging them. To do this in Mail, select the 
message and choose Message: Mark: As Flagged. In Entourage, 
choose Message: Flag For Follow Up. 

To keep track of your flagged messages in Mail regardless of 
where they’re filed, create a new smart mailbox (choose Mailbox: 
New Smart Mailbox) and set the first condition to Message Is 
Flagged. Give the smart mailbox a name and then click on OK. 
Entourage offers a built-in custom view called Flagged, which 
displays all flagged messages; to see them quickly, simply click 
on Flagged in the Mail Views section of the Entourage folder 

The three-mailbox system 

If you’re struggling to find a useful way of categorising your 
e-mail — particularly e-mail that still requires your attention — 
consider taking a page from the Getting Things Done system. 
Rather than filing messages according to subject matter or 
sender, file them according to when you need to act on them. 

To set up this system, create three mailboxes (one for each 
type of message that demands your attention). Start with an 
Act On mailbox to hold messages that require action but that 
you can’t process right away. Next, create a Waiting For 
mailbox for messages that you can’t act on until someone 
provides you with additional information. And finally, create a 
Read & Review mailbox for lower-priority messages that you’ll 
look at when you have time. 

Respond to messages immediately if you can. If you can’t, 
file them in the appropriate mailbox. Whenever you have 
some spare time, open the Act On mailbox and deal with as 
many messages as time permits. 
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list. This lets you get messages out of your inbox without 
allowing you to forget that they still need a response. You can 
also set up your own custom view. First, perform a search by 
choosing Edit: Advanced Find, fill in one or more criteria, and 
then click on Find. When the search results appear, choose File: 
Save As Custom View and give the view a name. 

Limit your search. If you’re having trouble finding an old 
message, try searching one mailbox at a time. The results are 
usually much faster than searching all your mailboxes at once. 

THE SEARCHER’S STRATEGY: keep everything in 

One place If you’re overwhelmed by the idea of trying to find 
a home for each and every message you receive, you may find 
it more convenient to skip the filing system and instead use your 
inbox (or another catchall mailbox) as a general storage bin. By 
keeping everything in one mailbox, you’ll avoid the hassle of 
switching between mailboxes. This strategy may also make it 
easier to keep track of messages that are difficult to categorise 
or that fall into several different categories. 

If you choose not to file your messages (or to use only a few 
mailboxes), you’ll rely more heavily on your e-mail client’s search 
features. However, if you use Mail with an IMAP account, this is 
probably not the best strategy for you. The program often runs 
into serious performance problems when there are more than 
1000 messages in its IMAP inbox. 

Use colour-coding. If you keep all your messages in your inbox, 
colour-coding them will make it easier to find the ones you’re 
looking for. For example, you might use one colour for co¬ 
workers and another for family and friends. 

If you use Entourage, setting up a colour system is relatively 
easy. First, set up your colour scheme by choosing Edit: Categories: 
Edit Categories. Click on Add Category, enter a description, and 
then select a colour to represent that category. As you add contacts 
to Entourage’s address book (choose Tools: Add To Address Book), 
quickly assign each one a category by selecting Edit: Categories. 
Now every message you receive from this person will appear in 
the colour you selected (see the screenshot “Colour my world”). 


Advanced Mail searches 

To help narrow down search results in Mail, use these handy 
Boolean expressions (you must choose the Entire Message 
option for these to work). 


To search for e-mails mentioning 

Apples AND Oranges 
Apples OR Oranges 
Apples but NOT Oranges 


Type 

Apples & Oranges 
Apples i Oranges 
Apples! Oranges 


Apples AND either Oranges OR Lemons Apples & (Oranges | Lemons) 


Search smart. Every e-mail client offers search features that can 
help you quickly locate one message in a list of thousands. In 
Entourage, for example, you can perform a quick search by 
entering text in the search field at the top of the window and 
then using the pop-up menu to restrict the search to the subject 
line, sender, recipient, categoiy, or project. To see just your unread 
messages, choose View: Unread Only. 

However, all of these strategies rely on a single search term. 
In Entourage, to perform more-complex searches using 
multiple criteria - such as message content, date received, and 
attachment names - press 3€-option-F. In the Find window, 
you can also specify whether to search just the current mail 
folder or all folders. 

Mail, on the other hand, relies on a Spotlight search field to 
perform searches. Type search terms into the field and then click 
on the buttons that appear above the message list to determine 
whether the search applies to your current mailbox or to all mail¬ 
boxes, and whether it searches the entire message content or just 
one of the headers. You can also use Boolean searches to track 
down messages in Mail (see the table “Advanced Mail searches”). 

The last word. Ultimately, only you can decide whether you’re 
a searcher or an organiser (or, indeed, some combination of the 
two). The important thing is to develop a system for optimising 
the time you spend with your Mac, and stick with it. 
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9 jeffrey turner 

photos 

12/26/06 9:49 AM 

869 K 



Citizens Here a... 

Spln.com Artist of the ... 

12/26/06 9:04 AM 

2.1 K U 



9 Matthea Marquart 

Happy Holidays! 

12/23/06 2:24 PM 

86 K 
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Elisabeth Turner 

Re: Questions 

12/22/06 7:27 PM 

3.9 K I 



Elisabeth Turner 

Re: Questions 

12/22/06 5:14 PM 

3.4 K 1 
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Elisabeth Turner 

Questions 

12/22/06 4:47 PM 

2.6 K 1 



Charles Purdy 

Re: Clutter feature: que... 

12/22/06 4:01 PM 

2.1 K | 



Philip Michaels 

Re: 24.03 Find codes 

12/22/06 2:57 PM 

2.3 K S 



NICHOLAS TUR... 

Re: Car 

12/22/06 2:52 PM 

1.6 K I 



NICHOLAS TUR... 

Re: Muni map 

12/22/06 2:39 PM 

2.1 K I 



SonicLivIng 

sonicliving.com: there I... 

12/22/06 2:38 PM 

3.0 K 



Philip Michaels 

Seasons greetings 

12/22/06 2:18 PM 

2.5 K 1 



NICHOLAS TUR... 

Muni map 

12/22/06 1:44 PM 

1.8 K I 
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Re: Blog 
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Re: NYE 2006! 
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Patrick Lau 

Re: NYE 2006! 

12/22/06 1:35 PM 

14 K . 
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Re: Stock art article out... 

12/22/06 1:33 PM 
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9 Megan Lawler 

RE: New at Macworld:... 

12/22/06 1:30 PM 
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Derrick Story 

Re: "Create Stunning SI... 

12/22/06 1:19 PM 

8.5 K 



9 Charles Purdy 

Clutter feature: queries... 

12/22/06 1:09 PM 

174 K U 
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Colour my world. 
To make it easy to 
quickly distinguish 
personal mail from 
work-related mail in 
Entourage (left), 
create a colour- 
coded system for all 
incoming mail. Use 
the Categories pane 
(right) to set up your 
colours, and then 
apply those 
categories to 
contacts. 
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WRANGLE YOUR SNIPPETS 

In addition to organising our files, most of us have to keep track of innumerable small pieces of 
information. Some of them, such as to-do items, fit well in a calendar program. Others, such as notes 
to yourself, shopping lists, serial numbers, seldom-used Terminal commands, and clippings from web 
pages, pose more of a challenge. 


T HERE’S no shortage of ways to cope with all these random 
snippets of data. Some are decidedly low-tech - say, a 
jumble of sticky notes along the edge of your monitor. 
However, one of the most efficient options is to invest in a 
snippet keeper — software designed for storing and organising 
miscellaneous scraps of data. 

There are a number of snippet keepers available for the Mac. 
As with any organisation effort, you’ll have greater success if 
you choose a program that mirrors the way you prefer to work. 
You’ll not only find the process more intuitive but you’ll also be 
less likely to give up after your initial enthusiasm wears off. 

No matter which system you use, keep everything - or at least 
everything of a given type (notes, text clippings, to-dos, and so on) 
— in a single place. A basic text file, or even a paper notebook, is 
better than lots of separate files, Stickies notes, or scraps of paper 
- which will merely leave you with more clutter to manage. 

THE ORGANISER’S STRATEGY: NoteBook Circus 

Ponies’ NoteBook (see “Hot links”) can store a wide variety of 
data, including graphics. NoteBook uses a notebook metaphor 
(hence the name) to help you organise your data in different cate¬ 
gories. This should make it appealing to people who prefer to 
impose their own structure on the information they store, who 


eee 



Delete 

Yojimbo — Library (16 items) 


CD 

©. © 
New Inspect 

7 

Flag 

Label 

'Q.- Search All 

Search 



rely heavily on outlines, or who are accustomed to keeping a 
paper notebook and are looking for a good digital equivalent. 
NoteBook also includes a capable outliner (so it’s especially good 
for lists) and integrates well with Apple software such as Mail, 
Address Book, iCal, and iChat. 

THE SEARCHER’S STRATEGY: Yojimbo Bare Bones 

Software’s Yojimbo (see “Hot links”) lets you store nearly any 
kind of data, from plain text to photographs, PDF files, and web 
pages (see the screenshot “Just say ‘Yo’”). It even offers encryp¬ 
tion for sensitive data such as passwords. You copy and paste 
or drag information into Yojimbo, or you can create your own 
keyboard shortcuts. 

Although you can organise snippets in groups (called 
Collections) in Yojimbo, there isn’t any hierarchical organisa¬ 
tion; instead, the built-in Spotlight searching rapidly takes you 
to the information you’re looking for. To make searches more 
productive, the program lets you create tags that categorise your 
information. This makes Yojimbo particularly useful if you 
prefer to keep all your files in just a few folders and all your e- 
mail in your inbox. 

The key to using Yojimbo effectively is to put every interesting 
or essential piece of information there as soon as you encounter 
it. As Yojimbo’s store of snippets grows, you’ll 
get used to looking there first. 
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12 lessons I learned by responding to spam 

lists spam 


1. 1 havo not won a European tottery. 

2. I can got a busy logo desgnod for only $600. 

3. My friend did not send mo a postcard. 

4. oBay. PayPal. Amazon.com, and my bank did not need mo to updato 
my account information. 

5. Tho stock price that was guaranteed to skyrocket, tanked. 

6. No chock is waiting for me. 

7. I havo not been hirod. 

8. Rotox repficas don't make mo took rich or famous. 

9. The U.S. government takes a dim view of peoplo who import 
prescription drugs without a proscription. 

10. Adobo and Microsoft tako a dim viow of people who import OEM CDs of 
Photoshop, Windows, and Office. 

11. It's awfully expensive to help that poor man/woman extract those 
mlons of dollars from Nigeria. 

12. That eBay Member didn't roaly havo a question regarding Item 
#190013300106. 

Posted by Joe Kissell in Entertainment, Technology I 

http://senseli5t.com/2006/10/04/12-lessons-i-learned-by-responding-to-spam/ 
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Just say “Yo”. Once you’ve added information to 
Yojimbo, you can add tags to help you identify it, and 
search for snippets easily using Spotlight. 
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NetWorth. 


AirPort Extreme 
Extreme 


A T the recent Macworld San Francisco keynote, Steve Jobs 
announced a few products with considerably less fanfare than 
they perhaps deserved. In the shadow of the mighty iPhone, 
the IT media barely made a shorthand note of the Apple TV box that 
lets you stream your iTunes music and video to your TV and home 
theatre system. And the device that really slipped through the cracks 
was the new version of AirPort Extreme. 

This gizmo packs a high-speed networking standard called 802.11 n 
that supersedes the old 802.11 b and 802.11 g standards. Faster home 
networking may not seem the sexiest topic of all time, but consider a 
few points: 

Pligh-speed broadband is now widely 
available through many ADSL2 + 
providers, with connection speeds of up to 
24Mbit/sec. However, despite its adver¬ 
tised speed of 54Mbit/sec, 802.11g wire¬ 
less networking barely scrapes in at 

20Mbit/sec in absolutely ideal circumstances and, if you don’t have 
your nose pressed up against the router’s antenna, it’ll often drop back 
to lOMbit/sec or worse. 

Put simply, your 802.11 g wireless networking may actually be 
causing a bottleneck in your internet download speeds. If you like to 
download big files like TV shows and movies, an 802.11 g network 
could be making your downloads take twice as long as they should 
on yourADSL2+ connection! 

'«* Despite all the companies that have brought out Amazing! Wireless! 
Home! Media! Streaming! Devices!, those of us who’ve actually tested 
them know the dirty truth: streaming video over an 802.11g wireless 
connection basically doesn’t work. It might work for ten minutes, and 
then the video will conk out or start breaking up on screen. Chances 
are your neighbour has started using their 802.11 g wireless router 
heavily on the same wireless channel, or is talking on their DECT cord¬ 
less phone, or might be simply be reheating last night’s pad thai in 
their microwave. All these things can compromise 802.11g signals. 

Enter 802.1 In. This long-awaited networking standard can theoreti¬ 
cally achieve up to 540Mbit/sec and uses multiple input and output 
antennas and frequencies at once to avoid signal interference. Your 
home internet connection definitely will not be bottlenecked by 802.11 n 
wireless networking, and video streaming should work very well indeed. 


© 

Hot Links 


www.eweek.com/article2/0,1895,1952662,00.asp 

Real-world testing of wireless networks 


It pays to be sceptical. Let me be the first to tell you, if 
someone hasn’t already, that there’s no chance whatsoever that 
802.11 n will achieve anywhere near 540Mbit/sec. 

However, people who’ve had a chance to test it say that you actu¬ 
ally can get lOOMbit/sec up to 16 metres from the transmitter (see 
“Hot links”). That’s many times faster than what’s required to stream 
high-definition video around the home. 


You might also have heard that the standards for next-generation WiFi 
haven’t been finalised yet. Technically that’s actually true. The stan¬ 
dards body responsible for wireless networking standards, the IEEE, 
says it won’t have a final standard for 802.11 n until some time in 2008. 

If you read the fine print on Apple’s web site, it actually says that it’s 
based on a draft version of 802.11 n that’s yet to be finalised. 

However, Apple knows something that hasn’t yet been widely reported: 
Intel is sick of waiting for standardisation of 802.1 In — it has been 
"coming soon” for years now — and has decided to go with what’s 
working and available today: draft 802.11 n. It revealed at the Globalcom 
2006 Expo that it will include draft 802.11 n chips 
as part of the next major revision to its Centrino 
notebook platform, due later this year. 

Despite its one vendor integrated 
approach, Apple knows that interoperability 
with PCs is critical to its success. It’d be 
crazy to release a wireless networking stan¬ 
dard that would only work reliably with Macs. Now that PC users know 
that Intel has given the green light to draft 802.1 In, they’ll be buying 
compatible hardware in droves. Apple resellers will, in turn, have no 
hesitation in recommending AirPort Extreme to Mac users. ^ 


Unlocking Apple’s 
secret chip 


Buyers of the very latest Macs based on Intel Core 2 Duo 
CPUs didn’t know it, but Apple included a draft 802.11 n 
chip in there, then throttled it back to 802.11 g, leaving 
that extra capability untapped. 

If it weren’t for Boot Camp users installing copies of 
Windows on their new Macs, we might never have 
known. But Windows’s hardware auto-detection features 
quickly found those draft 802.11 n chips. 

Apple now says it will unlock those hidden capabilities 
for $US1.99 ($A2.52). It says the charge is necessary due 
to some American accounting law that no-one had ever 
heard of before, but regardless of whether it’s a money- 
spinner or the truth, no-one seems too concerned about 
the prospect of five-times-faster home networking for the 
price of a small cafe latte. 

Alternatively, Apple says, you can get the upgrade free 
of charge if you buy one of the new AirPort Extreme base 
stations — the enabler software is in the box. 


Dan Warne is passionate about the state of broadband in Australia. 
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Affordably priced 



Mbox 2 Mini 

• 2 inputs/2 outputs 

• Micro design 

• Powered by USB 


Mbox 2 

• 4 inputs/2 outputs 

• Audio & MIDI I/O 

• Powered by USB 


Powered by PRO TOOLS LE 


Mbox 2 Pro 

• 6 inputs/8 outputs 

• 24 bit/96 kHz audio 

• Powered by FireWire 


digidesign.com © 2006 Avid Technology, Inc. All rights reserved. Avid, Digidesign, Mbox 2, Mbox 2 Pro, Mbox 2 Mini, Pro Tools, and Pro Tools LE are either 
trademarks or registered trademarks of Avid Technology, Inc. in the United States and/or other countries. All other trademarks contained herein are the 
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Belkin SportCommand 
Wireless iPod Control 

Control your iPod 
wirelessly. Includes 

remote, receiver, M 

armband & carabiner. 


Logitech AudioStationjW 
Stereo Sound System 

for iPod 80 Watts RMS! 

Wake to the buzzer, built-in radio, or your favorite iPod 
music. Includes AM/FM radio, advanced IMsKkl 
remote. Also charges your iPod. $429 


Kensington iPod 
Entertainment 
Dock 500 

Share your favourite music, videos [ 
and photos through your home 
entertainment system. Includes remote. 


Universal 


Professional design & page layout software, 
used to produce exceptional quality print and 
web-ready results. j&Vh, m 

BONUS: Interactive 
Designer for Flash j 

output valued at $200!* flfTjggj" 

*While stocks last! w wS&k'A 

Full version K1474 


Buy The Dock & Micropod 
iPod Speaker System 
and receive a 
FREE Agent! 8 Jf L_ 

iPod Shield! -W M- 


Upgrade 


Age Of 
Empires III 


Add a Microsub subwoofer and save $100! 

(Usually $399, this limited time deal allows you to 
purchase the Microsub subwoofer for just $299!) 




LaCied2 500GB 
Quadra Hard Drive 

Quadruple interface for professional 
use. FW800/400/USB 2.0/eSATA. 


Easily convert your old vinyl 
collection to CD or MP3. 
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World Of 
Warcraft 


Lade Gigabit 
Ethernet Disk mini 

Fast storage connected directly to your network. 

250GB f$369 


The ultimate CD, DVD and Blu-ray 
burning utility. Burn EyeTV program 
recordings direct to DVD! 


The Burning Crusade 
Expansion Pack 


60 Day Timecard 


Home Design 


Professional, easy to use, home 


accessories for Your iPo 
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t TURN ON, 

PLUG IN, 

FREAK OUT 

How Photoshop 
plug-ins changed the world 
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By Barrie Smith 


Hot Links 

www.xclusive.com.au 

Aussie distributor for literally thousands of 
Photoshop plug-ins 


Plug it in 


V ERSION 1.0 of Photoshop was 

shipped by Adobe in February 1990, 
at a time when desktop publishing 
was just beginning to show its innovative 
head. At the time, digital imaging was a 
hairy exercise performed on dedicated 
million-dollar machines, the internet was still 
a pup and digital cameras were embryonic. 

Created by the brothers Thomas and John 
Knoll, the Photoshop application rose from 
Thomas's fascination with photography and 
John's involvement with his father's Apple II 
computer. Thomas studied for his PhD on 
image processing at the University of 
Michigan while John found himself working 
at George Lucas's Industrial Light and Magic. 

The pair soon collaborated on an applica¬ 
tion called Display. The purchase by John of 
a colour Macintosh II persuaded Thomas to 
rewrite Display to work in colour. Thomas 
then developed a novel method of selecting 
and affecting only certain parts of the image, 
as well as a set of image-processing 
routines. This sub-function was later to be 
called a plug-in. 


Display was renamed ImagePro, then 
Photoshop — and the rest, as they say ... 

Thomas is still involved with Photoshop, 
recently developing the Adobe Camera 
RAW plug-in. John is still at ILM (you’d have 
seen his name in the credits of the Star 
Wars prequels). 

The plug-ins move in. while John s 
contribution was the plug-in, some Adobe 
staff early on considered plug-ins as mere 
fripperies. In today's imaging climate, many 
consider the explosion of plug-ins to be the 
life force of Photoshop — and Photoshop 
Elements — and crucial to the two applica¬ 
tions' development and future. 

On the other hand, Photoshop plug-ins 
are also supported by 50 or more image and 
video applications to varying degrees. These 
image apps include Corel Painter, PaintShop 
Pro, Photoimpact, Photo-Paint, Fireworks 
and Photoshop Elements. 

Their purpose is to augment the effects list 
of Photoshop and/or to accomplish complex 
tasks that are challenging or almost impos¬ 


sible to achieve. Plug-ins achieve image 
effects or handle special tasks that are 
challenging with Photoshop alone. 

The different types include: filter plug-ins; 
import/export plug-ins that talk to periph¬ 
erals like scanners etc; file format plug-ins 
cope with rare image formats and there are 
those that handle automated tasks. 

The range of Photoshop plug-ins out 
there is intimidating; there are thousands 
of free ones and hundreds of commercial 
plug-ins that you must pay for, some 
priced up to hundreds of dollars. Their 
very existence is proof, without them, 
we'd be seeing new versions of 
Photoshop launched every month — or 
even more frequently. 

The sad news is that there are possibly 
two or three more times more plug-ins 
bouncing around the globe for Windows 
than there are for Macs. Boo. Hiss. Even 
with this inequity there are still hundreds to 
go around. Look at it this way: if anyone is 
going to write some code for a Mac plug-in it 
will generally be a worthwhile one! 


Useful Ones. Here are some of the 
more useful ones that may have slipped 
under your radar. 

Noise Buster 2.2. If you're plagued by noise 
— visual noise — in your digital camera 
pictures, this is a superb plug-in to correct 
the problems precisely. 

Digital noise can be produced by a number 
of factors: heating of the camera sensor, long 
exposures especially at night, small pixel size 
(digital compact cameras generate noisier 
images than DSLRs), high ISO settings, etc. 

AKVIS Noise Buster reduces both lumi¬ 
nance and colour noise on digital images 
without spoiling other aspects of the photo. 
The controls are precise and powerful. 
$US49. Ten day trial. Mac OS X 10.3.9 
or higher. 
www.AKVIS.com 


Shut up. Remove noise in digital camera 
images with NoiseBuster. 

Coloriage 3.2. Another from AKVIS, 
Coloriage manipulates colours of an 
image: it can colourise old B&W family 
photos and even replace colours in 
colour images. 

$US97. Ten day trial. Mac OS X 10.3.9 
or higher. 

www.AKVIS.com 


Mr. Contrast 1.2. Photoshop offers wide 
control of contrast and brightness for normal 
image treatment — but if you want to take a 
mundane image to the next level, Mr 
Contrast could well be your next best friend! 

Playing with this toy absolutely grabbed 
my total engagement. Love it! 

Shareware $US20. Mac OS X and Mac OS 
8.6 or higher. 

www.flamingpear.com/mrcontrast.html 
Designer Sextet 1.4. There are six filters in 
this package of shareware plug-ins: 
Aetherize, Twist, Swerve, Lacquer, Silver, 
Glare. I leave their effects to your imagina¬ 
tion and exploration — but they're pretty wild 
and most people should use them very judi¬ 
ciously. However, with just a touch on the 
sliders you can create some very atmos¬ 
pheric effects. 
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Stand out. Mr Contrast increases control over 
contrast and brightness. 


Consider Aetherize as a rocket to propel 
drab, boring images — like this staid old 
picture of an inner city doorway. The effect 
shown here was pretty well the default 
setting, so any more twiddling had to be 
done with great care. Adjustments can be 
made to the level of blur; changes to the 


Read all about it 

If you need further help with plug-ins, 
there's a book — The Photoshop Plug- 
Ins Book: Choose the Right Plug-Ins for 
the Project (paperback) by Daniel Gray 
(available on Amazon). 

The author discusses the effects 
each plug-in is capable of and how to 
use it. You also get the developer's 
contact information and URL, as well 
as hardware and software require¬ 
ments. An included CD-ROM has demo 
versions of many of the plug-ins 
discussed in the book. 



Sexy sextet. This group has an arsenal of 
image manipulation routines just waiting for you 
to twist, swerve, lacquer and otherwise 
transform mundane into exotic. 

actual colours themselves made via two 
sliders; the Haze slider varied the contrast 
and a beauty called Dreaminess took the 
picture from stark mono to glitzy colour. Then 
there was a whole list of twiddles hidden 
under the Glue control that took the picture 
to places I didn't really want to go! And if that 
wasn't enough, there was a die you could 
throw! Just to toss a few dozen more alterna¬ 
tives into the pot. 

Swerve twists and bends. Aside from 
distorting an image Swerve possibly has 
genuine use as a means of re-shaping an 
image that demands it. You can pull off 
droopy distortions or even chop up the 
picture into pieces. 

Twist splatters an image with brush 
strokes, but move the controls and the 
image becomes fibrous. The others each 


have their uses — but I can't think of any 
right now. 

Shareware $US49. 30 day trial. Mac OS X 
and Mac OS 8 or higher. 

www.softpedia.com/progDownload/ 

Designer-Sextet-Download-50642.htm 

Esoteric ones 

SilverOxide. Many of the older generation 
started photography with B&W film: for one, 
it was cheap; for two, you could DIY it. With 
digital, you can shoot in colour with your 
digital camera then, with the plug-ins in this 
suite, choose your film type and make the 
mono conversion. 

With the help of SilverOxide I headed for a 
roll of digital Kodak Tri-X, the favourite of 
many a news photographer in the good old 
days, with a fast speed and some granu¬ 
larity. I also could have chosen from a list 
including Kodak Panchromatic-X, T-Max, 
Verichrome Pan, Technical Pan, some Agfa 
stocks and even Ilford (you can't buy Agfa or 
Ilford film any more). 

For my Tri-X shoot I dipped my hand into 
the hard drive shoebox of pictures and pulled 
out a harbour shot, a fairly dense image, with 
a deep blue sky. Into the developing dish it 

You can smell the chemicals. Perfect for 
lovers of film photography. No need to go to the 
camera shop for your roll of Tri-X or other classy 
B&W film. It's all here in one clever plug-in. 
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went and the plug-in gave me the choice of 
slipping a filter onto the Photoshop camera: 
red (a Wratten 25A, often used with infra red 
film), yellow (Wratten 8) or a green (11). I 
chose a red 25A that has the benefit of dark¬ 
ening skies attractively. 

Control of the image itself is by bright¬ 
ness and gamma sliders; these have to be 
used carefully as the changes are not only 
swift but dramatic. A histogram display can 
also be called up to show the image's 
brightness levels. 

There are other oddities in the collection, 
like one for infrared conversions. If you've 
ever engaged in film IR photography you will 
welcome an easier, digital approach. Here's 
how it was in the film days: first up, the 
special infra red film had to be loaded into 
the camera in complete darkness, then you 
had to slip on a 25A or 87 filter — the latter 
was completely opaque so you had to 
“guess frame” the shot; film finished, you 
needed to develop it in B&W chemicals. Oh 
and some cameras could not be used, as 
the materials used in their manufacture were 
not completely opaque to IR. 

For what it's worth, this IR plug-in gives you 
a large amount of control over the final image 
tonality. It is broken down into the IR signature 


Repro effect. Lovers of high contrast pictures 
can find refuge in this plug-in. It also adds some 
colour to mono line drawings. 



components (grass, trees, bushes) and the 
non-IR component (buildings, people etc). 
The sliders control the amount of the IR look 
and you can select between Tri-X or Classic 
tonality for the non IR component — this is an 
advantage when people are in the picture. 
After the filter, you use the Photoshop Distort 
Glow filter to finish the picture and give it the 
distinctive IR flare caused by the lack of anti¬ 
halation backing inherent in IR films. 

Each emulation comes in 16-bit plus 
histogram, 16-bit, 8-bit enhanced, and 8-bit 
original. All the 16-bit and 8-bit enhanced 
plug-ins contain three colour filter switches 
to allow you to add filtration to your image. 

Prices for the plug-ins vary from $US55 to 
$US85. You pay for each film type sepa¬ 
rately, so it's not cheap if you want a shelf full 
of digital film emulsion clones! Demos on 
the web site. Mac OS9.2 and OS X. 
www.silveroxide.com 
Techni-X Mono Repro FX. Another one for 
the film fan. In the "old days” when you 
wanted to shoot high contrast material like 
text and line drawings, the only game in 
town was Kodak's Technical Pan, which 
needed processing in special chemicals to 
work its magic. 

Today, a single Photoshop-compatible plug¬ 
in filter creates very high contrast B&W effects, 
making them ideal for illustration work. 

In operation, the plug-in bleaches out 
most of the mid-tone greys, leaving crisp 
blacks and bright whites. It will produce 
clear B&W images with limited tones, which 
are suitable for cheap reproduction via the 
office photocopier or when published in 
newsprint. Normally copiers and newsprint 
lose the full tonal range in reproducing stan¬ 
dard colour or full greyscale photographs. 

Although mainly designed for high contrast 
mono, you can also get extra benefits by 
adding strong colour-casts within the plug-in, 
operated with the help of four sliders. 

I have to confess to a long love affair with 
high contrast image making. Combine this 
with some toning — easily achieved with this 
plug-in — and you've got me! 

Freeware. Mac OS 8 or higher and Mac 
OS X compatible. 
www.cybia.co.uk/technix.htm 
NightScope Low-Light Enhancement. 
Another from Cybia. This is a single plug-in 
for adding a basic "night-vision" effect to 



Night visions. First, it removes all the 
original colour from the image, then it 
produces a night vision version. You want a 
greenish tinge? You got it! 

your digital photographs and/or 2D and 3D 
computer-generated images. 

It first removes all colour from the picture, 
leaving a very slight blur to indicate the 
camera is trying hard to focus in a low-light 
situation. Then you can choose to add grain, 
either keeping it B&W or mixing separate red, 
green and blue channels to vary the effect. 

You can also produce a strong overall 
colour cast using the RGB sliders provided. 
This plug-in works best with dark night-time 
photographs that have minimal bright back¬ 
ground elements in the scene. 

There are eight slider controls and, with 
the subject (the choice is most important), 
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Very flexible in use. 

$US49.95. Download demo.Mac OSX 10.2 
or later. 

www.thepluginsite.com 


ColorWasher: a one stop fix-all for correcting 
colours, contrast, exposure and saturation. 

some care and patience you can rustle up a 
fair rendition of night photography. 

Freeware. Mac OS 8 or higher and Mac OS 
X compatible. 

www.cybia.co.uk/nightscope.htm 

Moody blue. Melancholytron adds atmosphere 
to images. With it you can make pictures moody, 
nostalgic, and somehow sad. 



ColorWasher 2.0. A one stop fix-all for 
correcting colours, contrast, exposure and 
saturation in 8- and 16-bit images. The 
plug-in has a range of auto, semi-auto 
and manual tools for applying corrections; 
it is in effect a more intuitive tool than 
Levels in Photoshop. 

Easy to use, there is plenty of on-screen 
help to guide you. There's also a Cloak 
mode to process numbers of images very 
quickly. It comes into its own with faded or 
overexposed images. If you work with RAW 
images, ColorWasher may offer superior 
colour correction than your normal RAW 
conversion software; and of course you can 
run the image through ColorWasher even 
after conversion. It's quick too. 

$US49.95. Download demo.Mac OS X 
10.3, OSX 10.4. 
www.thepluginsite.com 
FocalBlade. Not happy with Photoshop's 
sharpening algorithms? This one sharpens 
images and can even head the other way: 
produce attractive-looking blur, soft focus 
and glow effects. There's a novice mode 
or you can travel manual. Each feature 
has an interactive explanation as you move 
the cursor across each control. 



The goofy ones. Then there's a whole 
bagful of the borderline, goofy ones that 
seem to do things that you could better 
perform unaided. But then again ... 

Melancholytron is one of these. It adds 
“atmosphere” to images or, as the creators 
say, with it you can "Make pictures moody, 
nostalgic, and somehow sad". 

More precisely, the plug-in makes pictures 
blurry, dark, and discoloured in a way that 
varies across the image. It can leave the 
picture clear and lucid in the centre, and 
increasingly fatigued toward the edges. With 
this effect you can produce a faux-antique 
look with vignetting and sepia-toning, or a 
sad, moody look with blurred and damp¬ 
ened colours. 

I found this is useful for quick edge treat¬ 
ments, to help isolate a simple image and to 
add vignetting. 

$US20. Mac OS X and Mac OS 8.6 
or higher 

www.flamingpear.com/melancholytron.html 

DIY. Not content with the choice out there? 
Maybe you'd like to make your own plug-ins. 
Filter Factory is a plug-in for Adobe 
Photoshop and helps you create your own 
filters and effects with an internal program¬ 
ming language (resembles C) and compile 
them as separate plug-in files. 

If you've never tried programming this is a 
worthwhile starter — and at the end of the 
day you can save your own custom plug-in. 
Worth some time exploring! The instruc¬ 
tions are comprehensive and there are 
examples, showing the language used to 
encourage you. 

$US5 donationware. Mac 
OS X and System 7.5 or 
higher. 

www.telegraphics.com.au/ 
sw/#filterfoundry ^ 


DIY plug-ins. Not happy with 
what's around? Make your 
own with Filter Foundry. 
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2006 Apple Computers Ty 

Intel inside! Take a look for yourself! 

Call today — we have special pricing just for you! nshHatm jp 

Ph: 02 9548 3231 (Engin 02 82091769) 



PITSTOP PRO Special Price $895 
Key Features 

Text 

• Add/edit text in PDF documents 

• Automatic font embedding 

• Change overprint settings 
Objects 

• Move, rotate, scale or shear objects 

• Change the colour of line-art 

• View the prepress settings and/or change 
the overprint settings 


Images 

• Resample images 

• Modify the colour space of images 

• Change, remove the OP! information 
Colour 

• Includes Pantone ® Colour library 

• Modify the color space of all objects 

• Add, modify, or remove spot colours 

• Colour management support 




FONTOGRAPHER....$649.00 

Easily expand existing fonts to include fractions, symbols, foreigr 
characters, and logos in Type 1, Type 3, and TrueType fonts, or 

create an entire typeface from scratch. 



Fonts created with Fontographer can be used in an> 
program with a font menu. 

For reseller pricing, please contact Trish 02 9548 3231 


Recent Popular Upgrades and Crossgrades 


Adobe® Acrobat® Professional $253 

Adobe® Acrobat® Standard SI 54 

Adobe® Audition $165 

Adobe® After Effects® Pro P.O.A 

Adobe® After Effects® Standard P.O.A 


Adobe® Creative Suite 2 St from PS $899 
Adobe® Creative Suite 2 St from CS1 $599 
Adobe® Creative Suite 2 Pr from PS $1219 
Adobe® Creative Suite 2 Pr from CS1 $899 
Adobe® Dimension $149 

Adobe® Framemaker - UNIX $495 

Adobe® Framemaker - Windows Only$385 


Adobe® GoLive® $307 

Adobe® Illustrator® CS $307 

Adobe® Indesign® CS $307 

Adobe® Pagemaker OS9 Mac/Win $ 165 

Adobe® Premier $349 

Adobe® Pagemaker Indesign Edition $649 

Adobe® Photoshop® CS $307 

Adobe® Streamline $165 

Adobe® Type Manager Del OS9 Mac $ 119 

QuarkXPress® v3 to v7 $569 

QuarkXPress® v4 to v7 $569 

QuarkXPress® v5 to v7 $569 


Cleaner $365 

Delta Graph $440 

DiskWarrior $ 88 

Filemaker® Pro 8 $286 

Filemaker® Pro 8 Advanced $499 

Intellihance Pro $199 

Macromedia® ColdFusion P.O.A 

Macromedia® Contribute $132 

Macromedia® Director (from 8.5+) $599 

Macromedia® Dreamweaver® 8 $299 

Macromedia® Flash Pro 8 $479 

Macromedia® Freehand® Xgrade $275 


Macromedia® Freehand®vl 1 from 9 $249 
Macromedia® Freehand®vl 1 from 10$ 176 


Macromedia® Studio 8 P.O.A 

Masterjuggler Pro $ 89 

Microsoft® Office 2004 Standard $399 
Microsoft® Office 2004 Pro $599 

Portfolio $199 

Pitstop Pro $299 

QX Tools Pro $195 

Stuffit Deluxe $ 59 

Suitcase Fusion $ 88 

TechTool Pro XCrade $ 99 

TechTool Pro $110 


Favourite Upgrades 
And Crossgrades at 




NEXT 

IMAC 


^^ralia Wide Shipping 

PO Box 289, Sutherland 1499 
Ph: 02 9548 3231 Fax: 02 9548 3901 
www.nextformac.com.au 

sales@nextformac.com.au 

Celebrating 22 years in 2006! 


For your full expanded price list in PDF, visit our site at www.nextformac.com.au — Remember, if what you are looking for isn't listed, it doesn't mean we can't get it for you! 
Our web site is constantly undergoing changes, so be sure you keep checking back for all of your latest software pricing and web specials. 

All prices subject to change without notice - E&OE 
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Hot Links 

www.tunecore.com 

cdbaby.net 

Get heard 


Get your tunes on iTunes 


I T isn’t well understood amongst the 
general music-making population that 
getting your music heard commercially 
has never been easier. With services like the 
iTunes Store, anyone can submit their work 
for consideration, without significant 
expense. We’ll look at two services that do 
most of the hard work for you: TuneCore 
and CD Baby. 

No matter which service you use, you’ll 
need three things to get your music on iTS 
or any other commercial music provider: a 
mastered album, album artwork and a UPC 
(Universal Product Code) number. For the 
musician whose album has been recorded 
at home, all three requirements can be met 
without incurring a lot of cost. 

Mastering is the most important of the 
three as it directly impacts on how listen- 
able your CD is — essentially mastering 
gives your CD a consistency in EQ across 
all the songs. Unless you know how to 
master, you are best to find someone who 
has experience at mastering and pay them 
to do it for you. There are recording studios 
in pretty much every city across the country 
that’ll do the job for you and you’ll find most 
of them in the trusty Yellow Pages. It’s diffi¬ 
cult to give a price estimate but think in the 
range of five hundred to two thousand 
dollars depending on the number of songs 


and the reputation of the studio you’ve 
approached. 

With artwork you have a little more leeway 
— you can make your artwork as simple or 
as complex as you like. It’s likely you’ll know 
someone artistic who can create something 
you’re happy to stand behind in the digital 
marketplace. 

UPC (EAN is the Aussie equivalent) codes 
are essential for any product being sold, and 
as you’ll see below, the easiest way to get 
the code is via a provider. The UPC data 
forms the barcode you see on products. 

Be my baby. CD Baby is a veteran in 
the online music business. Its traditional CD 
sales model allows you to send CD Baby 
five copies of your completed CD including 
artwork. CD Baby then digitises it and 
creates a web page for you with sample 
clips of your music. Your fans and/or grand¬ 
mother can then buy your CD from the web 
site and it is physically shipped to them. This 
costs you $US35, with CD Baby keeping 
$US4 for every CD sold. You control the 
price you sell your CD for and CD Baby asks 
you for more copies as sales build. 

On the digital download side, CD Baby will 
submit your album to iTS and more than fifty 
other music download services including 
Rhapsody, MSN Music and Napster. The 
cost to you is to be a CD 
Baby member and a nine 
percent cut from each 
digital download. 

This means in theory that 
you need to have finished 
CDs including artwork to 
be able to submit your 
work to iTS. There is in fact 
a workaround that CD 
Baby promotes on its web 
site where you just submit 
one mastered CD and a 
TIFF file for your album 
artwork, pay an extra 


$US20 for your barcode to be created and 
they’ll submit to the digital music services for 
you. If you have a physical CD already 
produced and want to get into digital distrib¬ 
ution as well, then give CD Baby some 
serious thought. 

To the core. While CD Baby offers phys- 
ical CD sales with a digital option, TuneCore 
does exactly the opposite. Its site is focused 
on allowing you to upload all your music and 
artwork digitally. Registration is free and this 
provides you with your own page to set up 
the album you want to upload. Songs can be 
titled and bar-coded prior to actual upload. 
Add your artwork, choose the digital 
providers you want to hold your music, 
upload your song files and you’re done. 

TuneCore has agreements with the USA, 
Australian, Canadian, European Union and 
Japanese iTunes Stores as well as other 
providers such as Rhapsody and Sony 
Connect. TuneCore also offers the option to 
create physical CDs as well as merchandise 
like t-shirts, hats, postcards and stickers. 

TuneCore’s pricing is simple and more 
than reasonable. Let’s say you have a ten- 
song album you want to list on both the 
Australian and USA iTS. Each song costs 99 
US cents to upload so that’s $US9.90. Add 
a further 99 cents because you are listing on 
the USA store as well. The only other cost is 
$US7.98 for one year’s maintenance and 
storage for your album. Total cost: 

$US18.87, which is half the price of CD 
Baby. If digital downloads are the focus, 
TuneCore offers easily the more polished 
service at a cheaper price. 

The last word. Services like CD Baby 
and TuneCore make access to a huge 
buying public easy and affordable. If you 
have the songwriting chops and a Mac with 
the tools you need, you’re so much closer to 
widespread music distribution that you’ve 
ever been. ^ 
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Hot Links 

www.zvox.com.au 

Got the hots for what’s in the box from ZVOX? 

I get around 

I F space is at a premium for you but you 
want a dedicated external audio system 
to connect to your Mac, iPod or TV, then 
an all-in-one unit like the ZVOX Mini might 
be your cup of tea. 

On first seeing the Mini, it stands out for 
the fact it doesn’t stand out — it’s a very 
plain looking black or white box — and for a 
lot of people that’ll suit just fine. The most 
obvious physical feature is its size: at 33cm 
by 25.4cm and a height of only 8.4cm, this 
is a unit designed to sit on top of or under 
other components. It’s sturdy enough that it 
should happily take the weight of an iMac or 
Mac Mini — the casing for the Mini is made 
from MDF (medium-density fibreboard) 
rather than plastic. 



Inside the Mini are three 6.35cm speakers 
and a 15cm powered subwoofer. A propri¬ 
etary technology called PhaseCue uses the 
four speakers in a way that creates a 
surround-sound effect. I connected the Mini 
to my TV and put on a DVD and there 
certainly was a much wider stereo field than 
you’d expect from a unit that size. 

Connecting the Mini to other gear is simple 
— two supplied cables will cover most appli¬ 
cations. Any piece of audio equipment that 
has a headphone jack is fit for connection to 
the Mini, with the audio input located on the 
rear panel. Connecting an iPod is clunky — 
the supplied cable fits the earphone socket 
on the iPod, but there’s nowhere to sit the 
iPod besides laying it flat on top of the Mini 


or putting it in an external dock. For TV or 
Mac connection there’s a nifty auto on-off 
circuit which means you don’t need to power 
the unit on and off, as it senses when there’s 
audio coming from another device and fires 
up accordingly. Overall volume is controlled 
from the second knob on the front panel. The 
subwoofer volume level is set via a knob on 
the rear panel as usually it’s a set and forget 
task on set-up. A small remote is supplied. 

If you want a compact all-in-one speaker 
system for your Mac or TV then give the 
ZVOX Mini some serious thought. If your iPod 
is the focus then compare with dockable 
offerings. The ZVOX Mini comes in black 
(white version coming soon) and retails for 
$549. Contact ZVOX on 03 9817 7295. ^ 


Hot Links 

www.digidesign.com 

Tools for pros 

Pro Tools 7.3 



F OR Pro Tools users, the recent 
release of version 7.3 LE further 
closes the gap between Pro Tools 
and Logic Pro. 

With a nod toLogic, Ableton Live and 
even GarageBand, Pro Tools now has 
some decent looping features. Using the 
new Loop Trim tool you can make any 
piece of audio or MIDI data into a loop. 
Loops can be moved and manipulated on 
the fly during playback and updated posi¬ 
tions are heard without having to stop and 
start playback again. This is a significant 
case of playing catchup with other appli¬ 
cations, but noteworthy all the same. Time 
shifting capabilities are improved with the 
new DigiRack Time Shift plugin coming. 

For Sibelius users and those who use 
notation in their music creation, there’s 


some major enhancements with version 7.3. 
The Send to Sibelius command allows you 
to send MIDI and Instrument tracks directly 
to Sibelius — no need to export and then 
import manually into Sibelius. With both 
Digidesign and Sibelius now owned by Avid, 
you can expect a lot more notation integra¬ 
tion with Pro Tools, also long overdue. A new 
Key Signature ruler allows you to define, 
edit, move and delete key signatures 
throughout a session, and there are now 
options such as constraining pitch ranges to 
particular key signatures. 

MIDI editing has always been a sore point 
for Pro Tools and thankfully some further 
improvements have been made there as 
well. The two biggies are placement of MIDI 
regions on bar boundaries to make looping 
easier, and the ability to click on the 


keyboard in MIDI tracks and select all 
notes of the same pitch. On the video side 
of things, there’s now support for FID video 
formats. If you use the DV Toolkit 2 plugin 
with Pro Tools, you also get a large range 
of new features including the option to do 
basic video editing from within Pro Tools. 

There are a huge number of workflow 
improvements with this version and the 
pricing is reasonable given the new 
features provided. If you have version 7 
you’ll only pay $49, otherwise it’s $75 for a 
full install. As always with Pro Tools, care¬ 
fully check the Mac specifications before 
upgrading — they depend on your Mac’s 
processor, operating system and audio 
interface used so it can make for some 
confusing reading. Contact Digidesign on 
03 9367 8600 for more details. ^ 
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Mac/PC Phone Home 


Desk Clock 


Mac/PC Phone Home 


Secure your PC or Mac so 
that if it is ever stolen this 
software will enable your 
expensive computing system 
to send a secret email 
message with its location and 
help the law to grab the thief. 
That’s peace of mind for you. 


MacPhc 


Get the latest in desk accessories. This slim 
desk clock not only tells you the time, has 
a reminder function, gives you the option of 
dual time, shows you the temperature but 
also tells you if it is too early to call Perth. 




SUBSCRIBE ONLINE AT 
www.niche.com.au/subscriptions 
and get $5.00 off! 

IMPORTANT: Be sure to include your email address for delivery of PC/Mac Phone Home Software. 
SUBSCRIBE NOW: 2 YEARS $129 - SAVE $38 / 1 YEAR $79 

CHOOSE ONE OF THESE OPTIONS: 

ONLINE: www.niche.com.au/subscriptions EMAIL: subscriptions@niche.com.au 
PHONE: FREECALL 1800 804 160 FAX: FREEFAX 1800 802 326 
MAIL: Complete your details on the reply-paid subscriptions card in this issue and send it in. 


Overseas Subscription is $120 AUD. This offer is available to residents of Australia only. Once payment has been successfully processed, this serves as a tax invoice. Niche Media ABN 13 064 613 529. 1 understand 
my subscription will start with the next available issue and will be mailed once payment has been received.‘Privacy- Your name and address details are retained by the subscriptions and events department at Niche Media 
and are used to fulfill your subscription and premium, send your renewal notices and possible information to other Niche Media publications and events. No refunds provided.* Your free gift(s) will be shipped within 2 - 4 
weeks after payment is received. PC / Mac Phone home will be sent via email to your nominated email address. System requirements: PC Phone Home TM runs on Windows 95/98/ME/XP/NT/2K Mac Phone Home TM 
runs on Macintosh Classic and OS X. 2292 1 _2 
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Hot Links 

www.motorola.com.au 

Motorola 

www.telstra.com 

Telstra 

Motorola to the 

T HE Motorola Maxx V6 looks like the 
lovechild of the Motorola KRZR and 
V3xx. Although a little longer than 
the RAZR series of phones that made 
Motorola a must-have fashion accessory, 
it's still comfortable to hold and fits into 
most pockets and handbags easily. At a 
mere 105g you'll barely notice that you're 
carrying it. 

One of the chief criticisms of the original 
RAZR phones was the atrocious user inter¬ 
face. Thankfully, the Maxx has improved on 
that score substantially with intuitive icons 
and a more logical arrangement of menu 
and configuration options. 

As far as features and specifications go, 
the Maxx ticks all of the major boxes. 

There's 50MB of internal memory that can 
be boosted with a MicroSD memory card. 
The expandability is a good thing, but the 
card slot is under the back cover — which 


Maxx 

can be annoying if you plan to switch 
cards. The extra capacity is handy if you 
plan to use the 2MP camera regularly, or if 
you plan to use the voice recorder or MP3 
player. While there's no iTunes connectivity, 
you can use a card reader to load the 
MicroSD card up by dragging MP3s to the 
card out of iTunes. Tracks that are 
encrypted with Apple’s FairPlay DRM can’t 
be played through the Maxx. 

Internet access is through Telstra's NextG 
network. Browsing through Telstra's content 
services reveals a huge array of online 
media including a subset of the Foxtel chan¬ 
nels, sports, music and directory services. 
Access speeds can be quite variable. Even 
when stationary the download speeds fluctu¬ 
ated from almost instant to snail's pace. 

The camera and NextG network access 
allow you to make video calls. Calls aren't 
limited to the Telstra network — I made 


051 



video calls to phones on the Three network 
without any problems. 

Connectivity to a Mac is a little disap¬ 
pointing. iSync doesn't offer any synchroni¬ 
sation to the calendar, phone list or task 
manager on the Maxx. Also, there's no 
modem script for connecting your Mac to 
the internet through the Maxx using the 
Bluetooth connection or a USB cable. 
However, a modem script I developed works 
with the Maxx. Look in Off the Net this month 
to download the script if you need it. 

The last word. At $749 the Maxx isn't 
cheap, but itdoes include a 64MB microSD 
card. For Mac users, you'll need to weigh up 
whether the current lack of iSync synchroni¬ 
sation is a big deal. Also, while it is possible 
to make a high-speed connection with your 
Mac through the Maxx to the internet, this 
will require a little extra effort. ^ 


Hot Links 

www.tomtom.com 

TomTom GPS 

TomTom One, 
version 2 

T OMTOM has a long pedigree in 
designing and making premium 
GPS receivers. The TomTom One is 
its entry-level unit but it delivers features 
and performance that are the envy of 
many high-end units. 

Powered by a SiRFstarlll GPS chipset, 
it’s able to get an initial fix quickly. This 
chipset distinguishes itself from previous 
versions and those of other manufac¬ 
turers by being able to receive 20 parallel 
channels — for the first time I could actu¬ 
ally get a fix from within my office. 


Maps are stored on an SD card that’s part of 
the kit. Plug the card into its slot, put the 
mount on your windscreen, plug in the 
power lead and it’s ready to use a few 
minutes after you get it out of the box. 
Entering a destination is very easy — just 
touch the screen and tap the “Navigate To” 
option. As you enter the city, suburb and 
street there’s predictive input so you’ll rarely 
have to enter a full word. Once you hit the 
“Done” button it only takes a few seconds 
for the route to be calculated. If there’s a toll 
road in the route, you’re asked to decide 
whether you want to avoid or take it. 

Once of the great strengths of the 
TomTom One is its route 
calculation — it’s very fast. 

Even a journey of several 
hundred kilometres is sorted 
out in a few seconds. I’ve 
tested devices that take 
minutes to determine long 


journeys. Once you’re going, the directions 
are clear and the inbuilt speaker provides 
plenty of volume. The car mount is very 
steady but allows plenty of movement so 
that you can optimise the viewing position. 

The TomTom One can be connected to a 
computer. When connected to a Mac it 
appears as a removable drive so you can 
copy music to it. However, the connectivity 
is of limited value. There’s a CD of software 
for managing and updated the TomTom 
One but it’s Windows only. Too bad really, 
as the software allows you to backup data 
such as stored destinations and add and 
remove custom voices for the direc¬ 
tions you’re given — but only 
on Windows. 

The TomTom One V2 retails 
for $650. It is a very good 
device for the price with a rich 
feature set and extremely fast 
route calculation. ^ 
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Hot Links 

pachomel. pacific. net.sg/~welic/claunch.html 

cLaunch 

www.brighthand.com 

Brighthand 

www.pocketgear.com/software_detail.asp?id = 14162 

uPod Media Player skin 


Roll your own iPhone 


T HERE’S no doubt that Apple’s iPhone 
has turned the mobile phone industry 
on its ear. The days of the clunky 
stylus and button interface are numbered. 
However, Aussies are going to have to wait 
until 2008 to get their hands on an iPhone. 
Until then, perhaps you can settle on making 
your Windows Mobile device look like one. 

To get the job done, we’re going to use 
four things: a Windows Mobile skin to get 
most of the user interface elements to match 
the iPhone’s look; cLaunch, a plug-in that 
will let us use some nice icons that mimic 
the iPhone; some pretty icons and a 
Windows Media skin so that we can give it a 
more iPod look and feel. 

First, you’ll need a skin to get most of the 
interface elements to be a plain black. 

Check the Off the Net page to download the 
All Black skin we’ve created. Open the zip 
file and copy the contents to the My 
Documents folder on your Pocket PC. To 
apply the new skin go to 
Start>Settings>Today>Appearance. The All 
Black theme should appear in the list. 

Select, hit the OK button and your Today 
screen and menu bar should be black. 

The next step is to install cLaunch. This is 
a Today screen plug-in that acts a program 
launcher. Its advantages over other similar 
plug-ins are that it’s very configurable and 
it’s free. 

Download and install cLaunch (see "Hot 
links"). When you’re at the developer’s site, 
make sure you download the CAB file 
version. Unzip the download and copy the 
CAB file to your device. Run the file from 
your Pocket PC and then enable the plug-in 
through Start>Settings>Today> Items. 

Once it’s installed, you’ll need to do some 
configuration. In order to add your favourite 
applications to the launcher, go to 
Start>Settings>Today> Items. Select 
cLaunch from the list and tap the Options 
button. Enter a name for the item and then 


tap the button adjacent to the File Path box 
and browse to the Windows/Programs 
folder. This is where the items in the Start 
and Program menus are listed. Choose a 
program and then tap the OK button. 

Repeat this for each of the items you wish to 
have on your main screen. 

When you’re done, a trip to your Today 
screen will reveal that you have a working 
launcher — all we need to do now is apply 
some eye-candy to complete the job. As the 
icons used on the iPhone screen are Apple’s 
property you’ll need to create your own 
icons — just make sure they’re 32x32 pixels 
in size. I suggest creating an “Icons” folder 
under My Documents on your Pocket PC to 
store them but it can be anywhere you like. 

Return the cLaunch’s settings. Tap on Edit 
and then Change Icon for each item in your 
list by browsing to the location you stored 
the icons and choosing the one that’s 
appropriate for the application. 

Once you’ve done that for all your applica¬ 
tions, return cLaunch’s settings screen and 
tap the Options button. On the Main tab, 
deselect all of the groups except for Main — 
this will hide the groups you’re not using. 
Under the System tab, deselect all the 
options and set the “cLaunch height" to 268. 
You may need to tweak this setting a little as 
there may be a little white space on the 
screen if it’s too low and an ugly scroll bar if 
it’s too high. 

Finally, tap the Settings button in 
cLaunch’s preferences and go to the Icon 
tab. Set the “Icon size” to 32, the “Icon 
name width” to 46 and the "Icon name 
height" to 12. Go to Margins and set the 
Horizontal and Vertical icon margins to 5 
and 10 respectively. Set the left window 
margin to 8 and all the other window 
margins to 0. 

The last step in giving our Pocket PC a 
facelift is to apply the uPod skin to media 
player. Just download the skin (see "Hot 


links”) and open the zip file it comes in. The 
folder that is extracted can be copied 
straight to your devices Program 
FilesA/Vindows Media Player folder. Then 
launch Media Player and select Options 
under the menu. Go to the Skins tab and 
apply the uPod skin. 

Another iPhony. Palm users aren’t 
left out of the iPhone revelry either. An enter¬ 
prising regular on the Brighthand forums, 
mbennouf, has created his own program 
launcher for Palm devices. It’s designed for 
devices that run at a screen resolution of 
320x320 — just perfect for the Treo. Just 
download the application (see “Hot links”), 
install it and you’ll have some iPhone good¬ 
ness to tide you over until next year. ^ 
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By Seamus Byrne 

© 

Hot Links 

www.themustardfactory.com.au 

Boyd's site 

www.creativecow.net 

One of his favourites 

Pro file: Hamish 

AMISH BOYD is a freelance editor, 
working on everything from 
commercials to DVD projects, event 
media and corporate communications. We 
grabbed some time to find out what life is 
like in freelance video in 2007. 

What is the best part of being freelance? 

I couldn't ever do full time work at one 
company again. Freelancing can be scary 
but the ball is always in your court. What 
you put in directly influences what you get 
out. Whether that is freedom, creativity or 
dollars earned. 

Tell us about your rig. 

Ahh the Mac family... My main beast is a 
fairly recent addition, a Mac Pro with 3GB 
RAM, 700GB striped internal media drive 
and a 250GB startup drive. Plus 
Blackmagic HD Decklink Extreme card, 
Edirol MA-15D monitors, a Dell 24-inch 
LCD. Fantastic monitor. Has every I/O you 
could want. Also have a few external hard 
drives too. 

Then there is the MacBook Pro, which is 
mainly the wife’s computer but brilliant for 
meetings and times you need to work 
remotely. And I have a G5 iMac, which used 
to do everything but has now retired to just 
doing home stuff. But a great computer! 

Key software is Final Cut Studio HD, After 
Effects, Photoshop, and Illustrator. 

So do you often work across multiple 
systems? 

I'm always jumping between all three 
computers. I’m no IT person, and I have no 
interest in spending hours dealing with 
under the hood type stuff. With Macs, of 
course, it’s dead simple. All three happily 
sync with each other, thanks to .Mac. 

I know for many, .Mac accounts can be a 
bit of a rip-off in their eyes, and I’m sure I 
could do it all without a .Mac account, but 
really, I haven’t got the time. I’ve got to get 


Hub. Video. 


Boyd 

out there and find work, not sit around and 
make life more complicated for me. 

Any non-Mac gear you can’t live without? 

As a freelancer it is your mobile phone, 
boring as that is. It really is your lifeline. I 
also need it to be more than just a phone, so 
it’s also my diary, and contact list. I would 
like it to be a better all in one system as I 
always carry my iPod too. So suppose I 
need a new iPhone! 

Do different kinds of projects change 
the way you work? 

It’s pretty much just a question of drive space. 

It doesn’t matter whether it’s a long project 
or short, the biggest issue is file management 
and having good backup procedures. All 
projects have a zillion different files you need 
to manage. Keeping them together, organ¬ 
ised, and always backed up is your biggest 
concern. When you live and die by the 
projects you do for clients, you need to know 
that you can always deliver what they need. 
There is simply no excuse for saying “my 
drive died, I have to start again”. If there is a 
commercial to go to air the next day, then you 
will have just cost your client a fortune. 

Is broadband very important to your 
business? 

Incredibly. So much is done online now. I will 
produce TVCs without ever meeting the 
client face to face. I even deliver for broad¬ 
cast via the web. This is great for free¬ 
lancers. It opens up more opportunities to 
provide services to a wider client base. 

Has there been much demand for HD yet? 

Hit and miss. On the corporate side of 
things for me it has been near non-existent. 
Partly because it’s a very confusing issue for 
most people and partly because they don’t 
see the value or just don’t care, particularly 
when it’s just going to end up on a DVD or 
the web. But things will change. 





Commercial clients are seeing the potential. 
Although HD comes in many different forms 
and educating the client is tricky. A lot of 
people out there still don’t understand the 
difference between 4x3 and 16x9! How 
many widescreen TVs do you see that are 
not set to the right aspect ratio? 


What are some keys to going solo? 

If you are working for yourself, find a network 
of people you can call upon to ask ques¬ 
tions, keep each other positive and keep on 
top of what is happening out there. You will 
always come up against a technical question 
you don’t have an answer for. That’s OK, as 
long as you have your network of people to 
call on. Web forums are particularly useful! 

Freelancing can be a bit isolating, so you 
need to make sure also you keep in touch 
with your industry and what the develop¬ 
ments are. 

Also make sure you can do your books 
and can budget! I’m lucky, my wife loves 
doing that, but I still need to understand it 
all. The buck stops with you! ^ 
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How are those New Years resolutions 


Get Fit! 


Get Organised! 




coming along? 

Relax! 


Sportsuit Relay case 
and Nike + Kit only $95 


Apple Macbook 
Intel Laptops from $1689 


iPod speaker systems 
starting at $79 


Brand new products for 2007! 

Available online @ buymac.com.au 


Lift your laptop to a comfortable 
viewing height and reclaim 4! 
your desktop with the Elevator 
desktop stand. 





NEW BOSE In-Ear Headphones! 
Experience Lifelike Sound... 
Offering a remarkably comfortable 
and stable fit, the new Bose In-Ear 
Headphones deliver lifelike sound 
for your listening pleasure. 



Apple TV brings the iTunes media experience to the living room, 
allowing you to: 

• Enjoy your collection of movies, TV shows, music, podcasts, and photos on your TV 

• Sync content automatically from your iTunes library to the Apple TV hard drive 

• Stream content from one primary computer and up to five additional computers 

• Browse and control media using the simple Apple Remote and Front Row interface 
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BUY MAC (1800 289 622) 
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By Martin Levins. 


© 

Hot Links 


It's alright, Ma, 

I'm only leading 

I N February, I wrote of the advent and maturation of Web 2.0, and 
want to follow this by explaining how Apple’s technologies will help 
us deliver. 

Bob Dylan’s words bring a sharp focus on the learning benefits of 
Web 2.0 technologies: "While preachers preach of evil fatesATeachers 
teach that knowledge waits”. 

One of the bases of constructionist philosophy is that learners build 
their own view of their universe. They do this by exploration, research 
and internal sense-making mediated by communication with others, 
essentially as an external review. The benefits of this knowledge acqui¬ 
sition are well known to Mr Dylan: "Can lead to hundred-dollar 
plates/Goodness hides behind its gates”. 

In 1984, John Gage, one of the founders 
of Sun Microsystems, coined the phrase 
"The Network is the Computer" to describe 
the (then) emerging world of distributed 
computing. It’s taken a while, but Web 2.0 
marks the beginning of distributed 
computing for the rest of us. There are even 
networked “Operating Systems” becoming 
available, which allow you to leave work and 
go home to pick up where you left off (as 
long as you have good network bandwidth). 

All this distributed stuff is fine, but there is 
a structural change that accompanies it — the role of data in learning 
is changing. To paraphrase Einstein, there’s no point in looking some¬ 
thing up if you can Google it. Rather than being isolated and propri¬ 
etary, always requiring a teacher to point out relationships between 
data, Web 2.0 frees the learner to explore the relationships with 
minimal direction. This is highlighted by social networking sites and 
epitomised by projects such as the semantic web, proselytised by Tim 
Berners-Lee of WWW fame. This is truly venturing where no man has 
gone before — it’s data Jim, but not as we know it. 

Hence the role of the teacher must change from a director to that of 
experience designer, interesting-question-asker and sounding board. 
A seeker of what it is that really revs the learning engine in a student. 

Apple’s Learning Interchange, itself a beneficiary of a recent Web 
2.0 upgrade, describes the process more prosaically: “Connection 
between people grows from exoteric to esoteric characteristics”. 
(Rhyme that, Bob Dylan.) 

Whilst you could get your students to log on to third-party services for 
their universe-building activities, do you really want to have a separate list 
of e-mails and weird URLs to assess learners’ work (and so they can 
access each other’s)? Ideally, no. I’d like to use the same address for 
home pages, wikis, iChats, podcasts and so on without the added burden 


www.youos.com 

An example of a networked “Operating System" 

www.semanticweb.org 

The Semantic Web, where new data structures are explained (complete with 
Resource Description Frameworks goodness!) 

ali.apple.com 

Apple’s Learning Interchange — sharing for teacher and student, showcasing 
best practice. 


of administering a heap of darryl_crash_dummy4@funkyfriends.com style 
addresses. 

This is why you need Leopard server. 

I want teams of learners to build and associate on the fly, as the needs 
arise. I don’t want my students to have to learn wiki markup code. 
Leopard’s inbuilt wiki is significantly sexier than the blog (one of the few 
Web 2.0 offerings) that was incorporated in Tiger server. Good for the 
time it was announced, but things move quickly and kids expect better. 

The Leopard wiki is a markup-free zone, which can also publish 
blogs. In fact, you could use it as a publishing platform for a school’s 
web site. It’s all drag and drop, cut and paste, and based, like iWeb, 
on themes (read templates). For the tag-crazy, Apple even has its 
own (code-named “Taguar,” would you 
believe). The wiki is a part of Leopard’s 
“Teams” offering, which also provides 
contacts via shared calendaring for people, 
groups and resources. 

According to Eric Zelenka, Senior Product 
Line Manager for Server & Storage Software: 
“Launching the new Teams Directory appli¬ 
cation gives you access to shared accounts 
for people, groups, locations and resources 
within your organisation. You can use Teams 
Directory to find information, or define new 
shared contacts, assign people to groups and logically organise groups 
based on hierarchy. With Teams Directory you can define office loca¬ 
tions complete with searchable building and location maps, as well as 
manage shared resources such as conference rooms and projectors.” 

For those of you versed in the Windows world, it’s a little similar to 
Windows Sharepoint Services 3.0, released late last year. This has 
some similar features, but is heavily dependent on .NET programming 
and is ideally used from within MS Office, whereas Leopard Teams 
doesn’t appear to have those limits. Instead, Leopard Teams runs on 
Java and (most importantly) requires no additional licensing. 

If that’s not enough for you, Apple will be making its Learning 
Interchange available to schools to showcase their work, according 
to sources close to Apple USA. 

Combine all of these facilities with iChat, which now offers encryp¬ 
tion and integration with other instant messenger systems through 
Jabber, as well as secure, in-school chat facilities through OS X’s chat 
server to get painless, leading edge applications. 

It’s OK, Ma, we’re not bleeding — only leading. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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How to. 



By Lee Varis 




Hot Links 

www.adobe.com/ap 

Home of Photoshop 


Fix colour costs in digital photos 

Stop seeing red 

T he days of airbrushing, dye transfers, spotting, and etching are long gone, but the 
need to clean up or enhance photographs has never been greater. Portraits in 
particular can require a certain amount of retouching to flatter the subject. 
Frequently, this requires only basic cleanup — remove a mole, take out a stray hair, and 
so on. Other problems, such as uneven skin tones, are less straightforward. 



Red, blotchy skin often looks worse in 
digital images because the Bayer-pattern 
imaging systems used to interpret 
cameras’ image data tend to overempha¬ 
sise the red component in skin colour. 

As a result, pimples and red blotches 
tend to go nuclear. Fortunately, the 
problem is relatively simple to fix in 
Adobe Photoshop by using a 
Hue/Saturation adjustment layer. (The 
following steps also work with 
Photoshop Elements 4.) 

Better-looking skin. Red, blotchy skin is a 
common problem in portraits. The skin appears 
much healthier after a Hue/Saturation 
adjustment. 



Isolating the problem, click on 

the Adjustment Layer icon in the Layers 
palette and choose Hue/Saturation from 
the drop-down menu. In the 
Hue/Saturation dialog box, change the 
Edit drop-down menu to Reds. 

With the left eyedropper toward the 
bottom of the dialog box selected, move 
the cursor (the eyedropper sampler) over 
the image, and click on the brightest red 
pimple. The sample-region slider (indi¬ 
cated by the grey bars in the rainbow 
gradient) will move slightly to centre over 
the selected colour. Then select the minus- 
eyedropper tool (on the right) and click on 



an area of good skin colour. The sample 
region will shrink somewhat to indicate 
the more constrained sample area. 

This part is the trick: we are 
temporarily going to apply a radical hue 
shift to help visualise the selected region. 
Push the Hue slider all the way to the 
left. The selected reds in the face will turn 
bright cyan. If too much of the image has 
been selected, simply drag the right 
triangle slider in the grey sample region 
to the left to trim the selection and limit 
the effect to those areas that are too red 
and blotchy (see the screenshot “Spotting 
the problem”). 

Making the change. After you 
have identified the region that will be 
affected, you can employ a more attrac¬ 
tive colour shift. Drag the Hue slider to 
the right, past zero and toward yellow. 
Stop when you’ve killed the red curse. 

Use the Info-palette numbers to deter¬ 
mine if the skin values in the pimple 
regions are within the correct range 
(move the cursor into the image to get a 
reading). Because pimples are also 
darker than normal skin, you may need 
to push the Lightness slider to the right 
until you get better tonal uniformity. 
Don’t go too far; it will reduce the satu¬ 
ration of the skin tone and may make 
your colours look unnatural. 
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Spotting the problem. By shifting the Hue 
slider all the way to the left, you can quickly see 
which areas will be affected. Use the Sample 
Region sliders to select just the problematic 
red tones. 


Some areas of the face might be too 
yellow. You can adjust these areas in a 
similar fashion. In the Hue/Saturation 
adjustment-layer dialog box, change the 
Edit drop-down menu to Yellows. Use 
the eyedropper tool to select the region 
that is too yellow; then subtract the red 
pimple areas with the minus-eyedropper 
tool (these are now already shifted). 
Apply the radical hue shift to visualise 
the affected region, and trim the selec¬ 
tion further if necessary. Push the Hue 
slider slightly to the left to make the 
yellow regions redder. The Edit drop¬ 
down menu, which did say Yellows, will 
change to Reds-2 to indicate that you 
are editing another red region. 

Once you’re done, you should find 
that the Hue/Saturation adjustment has 
hidden most of the pimples and given 
the skin a much healthier look - all 
without your touching a single 
retouching tool. 

Finishing touches. You might want 
to mask off the red to reduce the effect 
of the Hue/Saturation adjustment on the 
lips — especially with photos of women. 
Just paint into the Hue/Saturation 
adjustment layer with black to mask out 
the lips. In this image, I also brushed a 
little blue colour into the eyes to relieve 
some of the monochromatic nature of 
the shot. 


Although you’ve toned down the red, 
some pimples may still appear darker 
than the surrounding skin. To lighten 
these areas without otherwise affecting 
the colour or texture of the region, use a 
dodge-and-burn layer set to Soft Light 
mode (see the sidebar “Dodging minor 
imperfections”). 


In the end, all of the pimples have 
become soft freckles, and we haven’t 
corrupted the skin texture. ^ 


By the book. This article is an excerpt from 
Skin: The Complete Guide to Digitally Lighting, 
Photographing, and Retouching Faces and 
Bodies, by Lee Varis (copyright 2006; reprinted 
by permission of Wiley Publishing). 


Dodging minor imperfections 

New Layer 

To minimise the appearance of fine 
lines and blemishes, without destroying 
the skin’s texture, create a special layer 
for dodging and burning (selectively 
lightening and darkening). 

First, hold down the option key and 
click on the New Layer icon in the 
Layers palette (or select Layer: New: 

Layer). This will bring up the New Layer 
dialog box (see the screenshot “Light 
your way”). The trick is to change the 
Mode to Soft Light and then select the 
Fill With Soft-Light-Neutral Color option. 

This will fill the new layer with 50 
percent grey. In a Soft Light or Overlay 
layer, 50 percent grey has no effect on 
the underlying image. However, when 
you use the Dodge tool to lighten the 
grey layer, it will lighten the underlying 
image as well, without affecting the 
colour or texture. I recommend using 
the Soft Light mode because it has a 
gentler effect than Overlay and tends 
not to increase the saturation as much. 

Next, select the Dodge tool in the Tools 
palette, choose a low Exposure setting, 
and then brush over the wrinkles or 
blemishes to gradually lighten them. 


m 
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Name: |dodge-bum ] — OK — 

Q Use Previous Layer to Create Clipping Mask ( Cancel ) 
Color: • □None m 

Mode: [ Soft Light Hfrj Opacity. |l00 X 

2! Fill with Soft-Light-neutral color (50X gray) 

Light your way. The New Layer dialog box 
lets you change the mode and fill the layer 
with 50 percent grey in one step. 

If you temporarily change the layer 
mode back to Normal, you’ll be able 
to scrutinise your work. The dodge 
marks will appear in the grey layer. 
Reduce the layer’s opacity to see 
where your dodge marks line up on 
the face (see the screenshot “Nip 
and tuck”). 

If you go too far, you can repair the 
effect by painting over the Soft Light 
layer with a brush set to 50 percent 
grey at a low opacity. If you need a 
stronger lightening or darkening 
effect, you can duplicate the layer by 
dragging the Layer thumbnail onto the 
New Layer icon in the Layers palette. 

Nip and tuck. Switch the layer mode to 
Normal and lower the opacity to see how 
your dodging lines up with the underlying 
image. 
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By Christopher Breen 


How to. 







Hot Links 

www.planamesa.com 

NeoOffice 

www.fmpromigrator.com 

FMPro Migrator 

www.dataviz.com 

MacLinkPlus Deluxe 

www.lemkesoft.com/ 

GraphicConverterX 

www.videolan.org/ 

VLC media player 

www.flip4mac.com 

Flip4Mac 

www.microsoft.com/windows/windowsmedia/player/wmcomponents.mspx 

Free Flip4Mac components from Microsoft 

www.divx.com 

DivX for Mac 

perian.org 

Perian 


Pry Windows files open 


Look through Windows 

S URE, Apple’s latest computers can run Microsoft’s ubiquitous operating system 
natively, but a wide gulf remains between Windows and Mac OS X. Just take a 
gander at your inbox crammed full of Windows-created file attachments — attach¬ 
ments that do nothing at all when you double-click on them. To deal with these files, you 
need applications and utilities that can make them open. 


The usual suspects: Office 

files. When you talk about common 
Windows documents, you’re talking 
about documents created in the 
Windows version of Microsoft Office. 
Microsoft’s Macintosh Business Unit will 
tell you that all you need to open 
Windows Office documents is a copy of 
Microsoft Office 2004 for Mac. And in 
the case of Word and Excel, this is 
largely true. Both the Mac and Windows 
versions can open files created on the 
other platform — but those files will look 
far more alike if they contain font types 
common to the two platforms, such as 
Arial, Century Gothic, Comic Sans MS, 
Courier, Courier New, Georgia, Tahoma, 
Times, Times New Roman, Trebuchet 
MS, Verdana, and Wingdings. 

PowerPoint is trickier, because of issues 
with the compatibility of embedded media 
- unsupported graphics and movies don’t 
appear. If you get a PowerPoint presenta¬ 
tion created by a Windows user, pray that 
the creator used typical media formats - 
BMP and JPEG for graphics and AVI for 
movies — as they work on both platforms. 


With common media and font types in 
place, you shouldn’t have to muck much 
with PowerPoint presentations created on 
a Windows PC. 

Help you might already have. If you don’t 
have a copy of Microsoft Office 2004 for 
Mac, you can still open basic Word and 
Excel documents with applications you 
may have on your Mac. One such tool is 
Apple’s TextEdit in your Applications 
folder, which can open simple Microsoft 
Word documents and display their text, 
but not their embedded graphics. 

If you still have a copy of Apple’s 
moribund AppleWorks (which used to 
ship with many Mac models before 
Apple stopped developing it), you can 
use it to open some Word and Excel 
documents - although sometimes with 
mixed results. For example, if a multi¬ 
page Word document contains graphics, 
the application shows only the first 
page. If an Excel document contains 
multiple sheets, AppleWorks combines 
those sheets into a single spreadsheet 
document, denoting each sheet by a 
page break. 


Apple’s Pages 2 can also work with 
Word documents. It opens simple docu¬ 
ments, as well as documents with 
embedded graphics and tables. Pages 
doesn’t have a clue what to do with 
Excel documents. The other app 
included in the iWork suite, Keynote 3, 
can open PowerPoint presentations from 
a Windows PC (or a Mac). 

Open-source aid. To handle a wider 
variety of Office files, as well as files 
created by Windows word processors 
such as Corel’s WordPerfect, turn to 
Patrick Luby and Edward Peterlin’s 
free, open-source NeoOffice (see “Hot 
links”). It handles Word documents 
well, displaying the original formatting 
and embedded graphics, tables, and 
Excel worksheets. (Like Word, it won’t 
display graphics embedded in the 
original Excel worksheet.) NeoOffice 
opens Excel worksheets and, unlike 
AppleWorks, places sheets in separate 
tabs. Embedded graphics appear 
within these worksheets, though 
graphics that have been resized may 
appear distorted. 
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NeoOffice’s one weakness is PowerPoint 
presentations. Though it can open them, 
their formatting often gets thrown off 
(for example, graphics and bullets 
appear in the wrong places or not at all). 
Complex presentations also stutter. 

Beyond the Big Three: Access 
and more. That covers the Big Three 
Office applications, but one Microsoft 
program that stumps just about everyone 
is its database application, Access. There 
is no version of Access for the Mac, so a 
straight-across conversion is impossible. 
One application, .com Solutions’ FmPro 
Migrator (see “Hot links”), can convert 
Microsoft Access files for FileMaker 7 
and 8 - but as pros will tell you, even if 
you use FmPro Migrator, you’ll spend a 
fair amount of time tweaking the data¬ 
base to get it right. People who do this 
for a living often export an Access file to 
Excel within Windows, bring the Excel 
file over to the Mac, drag and drop the 
Excel file into a FileMaker Pro file, and 
then build the database from there. 
Handling the bouncers. Dominant though 
Office documents may be, they’re not the 
only game in town. What should you do 
if you encounter files created with other 
popular Windows programs, such as 
Microsoft Works, WordPerfect, Lotus 
Software’s Lotus 1-2-3, Nisus Software’s 
Nisus Writer, or Corel’s Quattro Pro (part 
of the WordPerfect Office suite)? In these 
cases, DataViz’s MacLinkPlus Deluxe 15 
(see “Hot links”) can help. This utility 
allows you to view the contents of a 
variety of documents created on a 
Windows computer and translate many 
of them to common Mac formats (see the 
screenshot “A whole new view”). 

Managing media files. Macs and 
Windows PCs generally agree on the 
major graphics formats. Both platforms 
support common formats such as JPEG, 
GIF, TIFF, PNG, and BMP - but a few odd 
ducks remain. If you find yourself in 
possession of such a duck - a PCX or 
WPG file, perhaps — turn to Lemke 
Software’s GraphicConverter X (see “Hot 
links”). This application can not only 
convert just about any graphics file you 


throw at it (it can read 190 image formats 
and export almost 80), but also batch- 
process loads of graphics simultaneously. 
Movies and more. Movie and audio files 
are trickier to handle. Windows users 
generally view their videos in the AVI, 
DivX, and WMV formats - which, for the 
most part, the Mac’s media player, Apple’s 
QuickTime Player, doesn’t support 
(QuickTime can play some AVI files but 
not others). MP3 audio files are just as 
common on the PC as they are on the 
Mac, but Windows users also commonly 
listen to WMA files, which aren’t compat¬ 
ible with the Mac’s default media players, 
QuickTime Player and iTunes. 

When you receive a vexatious video or 
audio file, don’t despair - you have 
options. VideoLAN’s free VLC media 
player (see “Hot links”) is the go-to 
utility when you can’t get Windows 
video files to play. It can decode MPEG- 
1 and -2, DivX (and its many flavours), 
MPEG-4, H.264, and WMV. It also 
supports the Mac’s standard audio 
formats (MP3 and AAC, for example), as 
well as MPEG Layer 1 and 2, Ogg 
Vorbis, FLAC, and WMA. Flip4Mac’s 
WMV Player Pro (see “Hot links”) lets 
you both play these files and convert 
them to QuickTime format. 

QuickTime helpers. If you want to play 
Windows audio and video files within 
QuickTime or its browser plug-in, a 
couple of utilities can help. The free DivX 
for Mac (see “Hot links”) installs the DivX 


Decoder component, which brings DivX 
compatibility to QuickTime and its plug¬ 
in. (Many AVI files are actually DivX- 
encoded files.) Microsoft no longer makes 
a Mac-compatible version of Windows 
Media Player; instead, use Flip4Mac’s 
free Windows Media Components for 
QuickTime (see “Hot links”). This utility 
installs a component in the QuickTime 
folder within the Library folder at the 
root level of your hard drive. Once this is 
installed, you can play Windows Media 
files within QuickTime and its browser 
plug-in. Also check out the Perian 
Project’s free Perian (see “Hot links”). This 
QuickTime component adds support for 
file formats including FLV, 2ivX, DivX, 
MS-MPEG4, Truemotion VP6, and Xvid. 
With Perian installed, you don’t need the 
DivX components mentioned earlier to 
play back DivX files. 

Full file access. Now that you have 
the tools to open Windows documents, 
let your Mac know. Select a typical 
document - a WordPerfect file, for 
example. Then press 3€-I to bring up the 
Info window, choose a host application 
from the Open With pop-up menu, and 
click on Change All. From now on, files 
of this type will open in your chosen 
Mac application. 

A whole new view. Are you inundated with 
Windows files you can’t open? DataViz’s 
MacLinkPlus Deluxe can open most of the 
stubborn ones, so you can take a look inside. 





MacLinkPlus Deluxe 
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Quick Tips Send to iPod 
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Sample Associate Agreement 

Copyright 2003 Lawyers' Professional Indemnity Company 
March. 2003 

Sample Associate Agreement 

This document is a supplement to practicePRO’s managing the finances of your practice booklet. It 
reviews the steps you can take to better manage the finances of your practice, and is available at 
www.practicepro.ca/financesbooklet 

This document should be adapted to suit your practice and 
the matter it is being used for. See Note below. 


BETWEEN: 

[Associate Name](hereinafter 'the Associate') 

AND: 

[Firm)(hereinafter "the Firm') 

WHEREAS: 

Original File: 'Useis/ j^ e p jrm has | ease£ j office space for the practice of law at [address), and has furnished and 
equipped the office. 

Destination Folder ) /users, 

(ii) The Associate wishes to practice law in association with the Firm at their premises. 
THEREFORE, the Associate and the Firm hereby agree as follows: 
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Howto. 


By Sean McNamara. 


Reading PC media 


Helpfolder 

We answer 
our readers' 
questions 

Each month, STM (02 8338 0222) 
gives an Evolution backpack 
valued at $150 to the Australian 
Macworld reader who sends in the 
most intriguing Help folder query. 

Evolution is the next level in 
laptop protection, presented in a 
comfortable, easy to use backpack 
large enough to accommodate a 
15-inch laptop. 

This is the first laptop bag that 
completely hides your laptop. Open 
the bag and you cant see it in 
there. The concealed laptop 
compartment looks like an inside 
wall of the bag, and the suspended 
foam cell provides protection on all 
sides. Not only does Evolution 
protect your laptop from the 
elements, but also from thieves — 
because nobody will know you're 
carrying a laptop except you. 

Like most STM bags, Evolution 
has waterproof zippers, but STM 
has added a built-in rain cover for 
your bag and reflective accents to 
provide even greater protection. 

Send your query to 
matthew.powell@niche.com.au 
for consideration in Help folder. 
Include your full mailing address 
to be eligible to win the Evolution 
backpack. All queries and 
solutions are the sole property of 
Niche Media. * 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 


CD 



Hot Unks 

docs.info.apple.com/article.html?artnum=25553 

Stop listening! 

docs.info.apple.com/article.html7artnum=75320 

Parlez-vous PC? 

www.isquint.org 

iSquint 



■ I wanted to do a firmware 
upgrade on my Palm Treo. The 
Palm web site had good 
instructions on the process, 
and it required a blank SD 
card. I had an SD card in my 
Treo that I backed up and 
thought I'd use that. 

I tried to erase and reformat 
the card using Disk Utility, but 
the “Erase” option was greyed 
out. I went to “Get Info” and it 
said the device was “Read 
Only” and I could not unlock 
it. The slider on the card is in 
the unlocked position. It 
seems to be an MS-DOS 


format and I want to change it. 
Any suggestions? 

I've had the same issue 
come up while trying to 
transfer some files to a friend’s 
external FireWire hard drive. It 
appears on my desktop, but as 
“Read Only”. 

How can I reformat the 
drive? I'm using a MacBook 
Pro with OS X 10.4.8. 

Laurie Faen 
Leichhardt, NSW 

Macs have quite extensive 
capabilities for reading and 
writing "foreign" disk formats. 
Since the introduction of Mac 
OS X 10.3, Macs have read¬ 
only capability for NTFS 
volumes, and I'm guessing your 
friend's external drive is 
formatted as NTFS — if it were 
FAT32 or FAT16, it would be 
writeable and readable on your 


FCE vs MBP 



■ As a media teacher I edit 
with Final Cut Pro HD and my 
students use Final Cut 
Express HD 3.0. To provide 
visual instruction using a 
projector I installed FCE on 
my MacBook Pro Intel laptop 
but it will not open, leaving 
me with the message that I 
do not have the appropriate 
AGP graphics card. 

What's going on? I know 
that FCE HD 3.5 is now 
available but the version I 
have is the one sold to me 
by my Apple retailer who 
knew full well that I had an 
Intel MacBook Pro. No 
matter, both are flagship 


products and they should 
work in tandem. 

Harry Postema 
Torrensville, SA 

Although version 3.0 of Final 
Cut Express HD is expecting 
AGP-based graphics hardware 
(and the MacBook Pro has PCI 
Express-based graphics 
hardware), it should work with 
your hardware — just at a 
slower speed than the native 
support in v3.5 allows. 

For demonstration purposes, 
this slower speed is probably 
going to be usable for you, so 
you can just press the Esc key 
when you get the message and 
FCE will proceed anyway. 

As you say, FCE HD v3.5 
natively supports the Intel and 
graphics hardware of the 
MacBook Pro, so that would be 
the only way to eliminate this 
error message permanently. 
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Mac. You would have to 
reformat the drive to one of 
the FAT formats for both the 
Mac and PC to be able to write 
to it. Apple's support site has 
some more info on the PC 
formats Mac OS X can handle 
and suggested methods of 
using media from PCs (see 
"Hot links"). 

As for the SD card, I'd be 
disinclined to reformat it on the 
Mac — since it's for the 
upgrade of your Treo, best 
results would probably be 
achieved by formatting the 
card on your Treo. I always 
reformat our camera's cards 
on the camera to ensure they 
match what the camera is 
expecting. You also don't want 
to change the format to a native 
Mac OS one like Mac OS 
Extended as the Treo won't 
recognise it. 

So I'd try reformatting the 
card on the Treo (or a PC) to 
a PC format other than NTFS, 
and then proceed with the 
update. 



■ My capital z won’t work in 
any application. The cursor 
doesn’t even move on; it’s as 
If I had not pressed the key. 
The rest of the keyboard 
works perfectly, including 
lower case z. 

I have a Mac Mini with a 
Mac USB keyboard, which 
worked fine until a couple of 
months ago. I have called the 
Apple help line and they have 
no ideas. I have tried a brand 
new keyboard, to no avail. 
The keyboard viewer says it 
works, but it doesn’t. 

I can cheat by using Change 
Case in Word, but that 
doesn't work in other 
applications. Can you help, 
please? 

David Bentley 
Wanneroo WA 


I faced a similar mystery 
recently, David, when my 
daughter's computer would not 
type a capital "a". 

After going through all the 
System Preferences, I found an 
option in the Speech System 
preferences which cleared the 
problem up — somehow the 


"Speak selected text when the 
key is pressed" was ticked, and 
the key which had been set was 
shift-A — turning this option off 
fixed the problem. 

This solutions is also 
covered in a bit more detail 
on the Apple support site (see 
“Hot links"). 


0 0 O Speech 

| 4 ► 1 ( Show All 1 Qj 

Speech Recognition Text to Speech 

System Voice: Vicki J ' 

Speaking Rate: «--» Play * 

Slow Normal Fast 


□ Announce when alerts are displayed 

□ Announce when an application requires your attention 

^ Speak selected text when the key is pressed Set Key... ) 

To have clock announce the time Open Date & Time Preferences... j 
To change VoiceOver settings: Open Universal Access Preferences... 

© 


Reading PC Media II 



■ I'm having some trouble 
reading an external USB hard 
drive that has been formatted 
on Windows. Although my 
PowerBook G4 is trying to 
make the connection, (as I'm 
aware through System Profiler 
under USB using IDE Bridge) 
the icon for the drive does not 
appear on the desktop. Is 
there any way around this 
particular problem? 


Also I've experienced 
problems with USB memory 
sticks across platforms in the 
past in regards to missing 
space. For example, if a 
memory stick has a capacity of 
512MB it shows only 380MB 
available, yet opening it up 
shows no folders? Are these 
two issues related or how do I 
find the missing date to be 
able to delete it and restore 
the device back to 512MB? 
Steve Benic 

Broadbeach Waters, Qld 

Steve, you can refer to the Apple 
support page I mentioned in 
Laurie's answer for info on which 
formats Mac OS X supports — 


the bottom line is that you want 
the memory stick to be formatted 
in one of the FAT PC formats. 

As for the lost space, there 
might be some hidden files, 
which would most easily be 
deleted by reformatting the 
memory stick in Disk Utility. This 
would recover the space used 
by invisible files such as 
directory files, hidden Windows 
or Mac files. 

There will, however, always be 
some overhead on file systems 
— for example, my 1GB memory 
card in my phone reports only 
950MB as its capacity, not the 
1024MB you would expect from 
a 1GB drive A. There is no way 
to get that extra capacity back. 
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Beginners 
start here 

Screenshots 

■ There are many occasions 
when it's useful to have a 
record of what's on your Mac 
screen, not least when you're 
submitting a question to the 
Help Folder. 

The easiest way to convey 
what's on the screen is to take 
a picture of it — and I don't 
mean a camera picture. Macs 
have always had the capability 
to save a picture of what's 
currently on screen (called a 
screenshot) — users can use 
this facility to print out copies 



of settings for later reference, 
or for documenting computer- 
based procedures in the 
workplace. 

So this month we'll be 
looking at the various built-in 
ways to take screenshots — 
the built-in capabilities will 
cater to most users' needs. I'm 
assuming Mac OS X v10.3 or 
v10.4, as the file format of 
screenshots has changed 
overtime. 

The easiest way to take a 
screenshot is to type 3€-shift-3 
— this will create a .png file of 
the whole screen's contents on 
the Desktop, called "Picture 
x.png" where x is replaced by 
a number. The first picture will 
be "Picture 1 .png", the second 
one "Picture 2.png" A. If there 
are any existing files with such 
a name, Mac OS knows to 
skip those numbers — for 
example, if you have a file 
called "Picture 10.png", and 
you start to take screenshots, 
Mac OS X will create "Picture 
9.png", and then go to "Picture 
11.png". 

You can select the area of 
the screenshot by typing 
shift-4 — you then use the 


cross-hairs to select the area 
you want a screenshot of. 

A variation of the ^-shift-4 
screenshot is to press the 
spacebar when you have the 
cross-hairs — they will change 
to a camera icon which will 
highlight screen items (such 
as windows, icons, menus or 
dialogs) and take a picture of 
just that item (but all of it). The 
spacebar will toggle between 
the cross-hairs and camera 
until you select an area or click 
with the camera. 

A further variation for all 
three variations is to hold 
down the control key while 


pressing the 3£-shift 
combination — this will save 
the contents in the clipboard, 
rather than as a standalone 
file, so it can be pasted 
directly into a program such 
as Word. So, for example, 
holding down 3€-control-shift- 
3 will place a screenshot of 
the whole screen in the 
clipboard. 

As with any other graphics 
file, the screenshots can be 
edited in Photoshop, 
imported into iPhoto, e- 
mailed, inserted in Word 
documents —whatever your 
imagination dictates. 


You 0® 


HtBa tim marry 123 _ (Q) | Mv Account | History | QjIcsLisM OI | Help | LooOu! 

(2*5) 

Videos Categories Channels Community Upload Videos 


What are the most popular videos... 
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Borat wrestles Harry Smith 
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Sacha Baron Cohen, 

“Borat” 

ACTOR/COMEDIAN 
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Kazakn character Borat - aka Sasna Baro ... (mom) 
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Views: 1,186.514 Comments: 147 Favonted: 1794 ernes more stats 



Director Videos 
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Tubular skills 

Microsoft 

Readertip 

■ Recently, I had a need to 
download a YouTube video 
to my computer to show to 
some friends. I did a search 
on the web, and was 
confounded by the variety 
and complexity of 
instructions. So I thought I 
would try and control-click 
the video. Fortunately, I 


pressed the §€ key instead. 
Lo and behold the computer 
asked me if I wanted to 
copy the .flv to my 
download folder. It did, and I 
used iSquint (see “Hot 
links”) to convert it an 
iTunes-compatible format 
and now I can play it 
whenever I like. This only 
seems to work in Safari. I 
have version 2.0.4. 

Rod Hysted 
Healesville, Vic. 


Each month, Microsoft gives 
a free Notebook Optical 
Mouse valued at $70 to the 
Australian Macworld reader 
who submits the best tip. 
Sized for mobility and 
designed to be 
noticed, Microsoft 
Notebook Optical 
Mouse 3000 offers 
great comfort for 
either hand and is 
always good to go. E- 
mail your tip, together with 
your name, address and 
phone number, to 


matthew.powell 
@niche.com.au All reader 
tips published become the 
sole property of Niche Media. 
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CENTURION CD/DVD ^ 
ELECTRONIC STORAGE 


Intelligent CD/DVD Storage Solution, providing 100 
. _ _ dvd capacity per unit. Stacking multiple units allows you to 
rnC manage up tol,000 DVD/CD’s from the USB interface. 
Y/w The sa ^ est and most convenient way 

0 nark ctarkor SIM to store and retrieve V our important 

L pacK siacKer . * ISU data and entertainment DVD/Cds 

centurion-cd.com.au All Mac OS ver, and Pc compatible^ 




2G8 VIDEO & MP3\ 
PLAYER WITH 
COLOUR SCREEN 

Slim (8mm thick), Colour LCD 
2GB USB Mobile Drive, Video 
Playback & DiVX. Mp3 Player, 
Voice Recorder, FM Tuning, 
Picture Viewer, 6 Hours+ 
Rechargable Battery 


DIGITAL 

CAMERA MATE 

Large storage device, 
12 in 1 card reader, 
No computer required 



$155 



22" LCD WIDE SCREEN 

Proview 22” Widescreen LCD Monitor, 
1680x1050 WSXGA resolution, 5ms 
response time, 800:1 contrast ratio, 

DVI & D-Sub inputs, Black 

19” LCD wide monitor. (295 

20” LCD wide monitor. (365 



EXTERNAL 

HARD DRIVE 

External Aluminium unit, USBII 
Mac/Windows Compatible 

250GB....$135 
300GB....$179 
400GB....$315 
500GB....$365 J 


US82 FLASH 


256mb 

tl9 


512mb.$25 

1GB.$38 

2GB.$59 

4GB.$125 , 

— 


www.amtelectronics.net.au 

Three Huge Showrooms 

Ringwood 

263 Maroondah Hwy, 03 9870 2033 
Melbourne 

389 Elizabeth Street, 03 9663 9111 
Mt Waverley 

129/45 Gilby Road, 03 9558 6722 
Mail Order Hotline Australia wide 

1300 725 944 


Selected Mac Special Software 

Adobe Acrobat 8.0 Std Retail/Edu.$469/$149 

Adobe Acrobat 8.0 Pro Retail/Edu.$669/$239 

Adobe Dreamweaver 8.0 Retail/Edu.$562/$285 

Adobe Studio Pro 8.0 Retail/Edu.$1425/$425 

Adobe Creative Suite Standard CS 2.3 Retail.$1425 

Adobe Creative Suite Premium CS 2.3 Retail/Edu.$1945/$510 

Adobe Photoshop Elements 5.0 Retail/Edu.$155/$95 

Adobe Web Bundle Retail/Edu.$2785/$820 

Adobe Web Bundle Upgrade.$1380 

Competitive Pricing on Full Range of Adobe Products! 

QuarkXPress 7.0 Retail/Edu.$1675/$249 

QuarkXPress 7.0 Upgrade.$580 

Filemaker Pro 8.5 Retail/Upgrade.$455/$225 

Filemaker Pro 8.5 Upgrade.$265 

Filemaker Pro 8.5 Advance Retail/Edu.$845/$425 

Filemaker Pro 8.5 Upgrade.$485 

Microsoft Office Std 2004 Retail/Upgrade.$565/$345 

Microsoft Office Pro 2004 Retail/Upgrade..$725/$475 

Microsoft Office Student Teacher 2004.$215 

Microsoft Virtual PC Mac 7.0 Retail/Upgrade.$269/$185 

Microsoft Virtual PC Mac 7.0 XP Pro.$459 

Microsoft Virtual PC Mac 7.0 XP Home.$395 

MYOB Account Edge V6 Mac.$522 


6X8’i 


GRAPHICS TABLETS 

Wacom Graphire 3 4X5.$69 

Wacom Graphire 4 4x5.$129 

Wacom Graphire 4 6x8.$235 

Wacom Intuos 3 8x6.$469 

Wacom intuos 3 9x12.$595 

Genius Tablet 6X4.$65 

Aiptech Tablet 6x5.$55 


Network Hard Drive 


Share & store music, movies, 
pictures and data at home or 
business 

250GB....$195/ 


320GB 

400GB 


...$270' 

...$365 



MOBILE VIDEO/MUSIC 
RECORDERS 
PLAYER 


9 in 1 handheld multimedia recorder and 
player. MP3, MP4,1.5GB memory. 
Watch full motion videos and live TV 
programs on the 2.5" LCD display. 
Record and play live TV from TV 
or DVD. Stereo speakers. 
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Readme 


Reviews of the latest computer books. 


By Keith White. 



Put your 
books down 


I T’S time for show and tell. And revel in the experience. With an 
engaging presenter and a good-sized display these tutorials can 
be very enjoyable. All this month's examples use good ol' 
QuickTime technology. 

Studio pictures. First up we’re looking at two offerings from 
Ripple Training on DVD-ROM covering two of Apple’s Studio Pro apps. 
The tutorials are individual QT movies located in the “Lessons” folder 
on each disk. Copy this folder to your hard drive for better performance. 
Set your monitor depth to Millions, with a 1024x768 screen size or 
better because gone are the days of tiny, grainy QT movies. These 
babies display at 1600x1000 pixels for the DVD Studio Pro disk and 
960x600 for the Final Cut Pro title. If you’re working with a smaller 
screen resolution choose “fit to screen” from the QuickTime View menu 
(3€-3). You don’t need Studio Pro software installed on your Mac to 
watch the content on the disks. If you do want to practise along with the 
tutorials there’s a folder with lesson project files and media. To do this 
you’ll need DVD Studio Pro 4.1 and Final Cut Pro 5.1 or above. 

DVD Authoring in DVD 
Studio Pro begins with a section 
called DVD Gobbledygook which, 
importantly, simplifies the details of 
the DVD specification and the differ¬ 
ences between disk types and DVD 
formats. After a quick familiarisation 
with the workspace you’ll build a 
simple DVD with the files provided. 
Then you’ll work systematically 
through everything that DVD Studio Pro has to offer including tracks* 
and markers, slideshows, menus with overlays, chapter index 
menus, transitions, scripting, subtitles, output and encoding. There's 
also good advice on working in High Definition (HD) and protecting 
your content. Look and learn as the master goes about his work. 

Getting Started In Final 

Cut Pro has Apple Pro Lead 
Instructor Steve Martin showing you 
how to capture and organise your 
footage and understand the different 
ways of looking at the workspace. 
Then you're ready to master the 
important skills of audio, transitions, 
filters and titles, especially with Live 
Type. Demystify the arcane skills of 
insert, overwrite, ripple, roll, slip and slide editing. Discover the magic 
of multi-cam operation and explore the different output options. Aimed 


Instructor Steve Martin 
Publisher Ripple Training 
RRP $US79 


Getting Started in 

Final Cut Pro 



Instructor Steve Martin 
Publisher Ripple Training 
RRP SUS99 


DVD AUTHORING 




Hot Links 

www.rippletraining.com 

Apple Studio Pro video training. Also contains free tutorials 

www.atomiclearning.co.uk 

Atomic Learning home page 

www.macspeech.com 

iListen home page 


at FCP first-timers, you'll be an FC Pro by the end of Lesson 15. Project 
files on this disk are in both DV and HDV formats. 


Atomic Learning Inc. provides 
simple, unpretentious web-based 
software training targeted principally 
at primary and junior secondary 
school students. There are over 
25,000 tutorial movies on more than 
100 of the most common software 
applications for both Mac and PC. 
The short, easy-to-follow QuickTime 
tutorials run within your browser and start playing within seconds. A 
possible downside of this efficiency is tinny audio, but it's clear 
enough. Subject matter is broken up into basic fragments — or 
“atoms” — from one to two minutes long. For most applications there 
are a number of free tutorials for you to try. An individual annual 
subscription for $US80 gives you access to the entire list. Atomic 
claims there are over 500 new tutorials added every 45 days, and 
over 200 technology-based classroom activities and curriculum 
resources. Closed captions are available on a large number of tuto¬ 
rials. Try it and see — it's not just for school kids. ^ 


This piece was written with a voice recognition 
program called iListen (available in Australia through 
MacSense, 02 9798 3288). Never having used it before, I got up 
and running via the opening sessions of the separately avail¬ 
able iListen Watch and Learn Complete. These 16 QuickTime 
video tutorials cover everything that iListen has to offer. The 
only downside is the pleasant but geeky instructor who insists 
on doing everything while you wait. Rather than present you 
with a piece of text, he reads it slowly onto the screen. Still, I got 
up and running a lot quicker than if I’d had to plough through 

the written tutorials. Coming 
back to the program after a 
few days' break I was able to 
scrub through the bits of the 
tutorials I needed to get 
back up to speed. Simple 
and effective unless you 
simply must have Hollywood 
production values. 


Instructor Dan Newman 
Publisher Say I Can 

RRP $US40 




Instructor Various 
Publisher Atomic Learning Inc. 
RRP $US80 individual annual 
subscription. Discounted site 
licences available 






Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 
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AGIdeas, Australia's largest international creative event featuring 40 leading international & Australian 
design speakers. Paul Davis UK Karin Fong (Imaginary Forces) USA Graphic Thought Facility UK Nathan 
Jurevicius (Scary Girl) Canada Masaaki Kanai (MUJI) Japan Chip Kidd USA Keizo Matsui Japan Istvan 
Orosz Hungary Paula Scher (Pentagram) USA Mike Staniford (Landor) UK Scott Strong (Ford) USA David 
Tartakover Israel & Australian speakers Huntly Barton The Glue Society David Gurney Nicholas Hansen 
Tim Kanoa Stefanie Kenyon (SBS) Anastasia Klose Material by Product David Dare Parker Phibs Karen 
Porter Travis Price Nick Rennie Six Degrees Soundfirm Steven Stamatiadis Nigel Swinn Gypsy Taylor 
John W Thompson Umeric Wooden Toy Magazine Zeds Centre Pompidou Video Art: 1965 - 2005, Mike 
Stubbs ACMI Cinema India: The Art of Bollywood, Laurie Benson NGV Sneakers: Classics to Customs 
Roger Leong NGV Hongkik University South Korea Massey University NZ RMIT University Singapore 


Be provoked,challenged, 
inspired and amazed. 
AGIdeas 2007 International 
Design Week is a series 
of events and activities 
for design professionals, 
business and students 
of design. 

Hamer Hall 

The Victorian Arts Centre 
Melbourne, Australia 


For more information or 
to register please goto 
www.agideas.net 
or contact: 

The Design Foundation 
telephone (61 3)9396 1798 
email contact@agideas.net 


Principle Sponsor 

Collie Print Trust 

Major Sponsors 

AG DA 

Australian Marketing Institute 

Aquent 

British Council 

Cato Purnell Partners 

lab.3000 

Outre Gallery 

Veski 


Sponsors 

Active Displays 
Avon Graphics 
Bond Imaging 
Canon 

Computers Now 
Ford Motor Company 
PMG 

Ripe Off the Press 
Rothfield Print Management 
Simmonds and Associates 
Spicers Paper 
Stephen Lording 
Transferpress 
XYZ Studios 


Media Partners 

Australian Creative 
Desktop 

Marketing Magazine 
The Age 

Supporting Organisations 

Australian Centre forthe 
Moving Image ACMI 
Australian Centre for 
Contemporary Art ACCA 
Design Indaba 
Fabrica 

National Gallery 
of Victoria NGV 



AGIDEAS 2007 INTERNATIONAL DESIGN WEEK (RABBITS OUT OF HATS) APRIL 1 - 5 
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Backup storage devices 


Ratings key 

Outstanding 

Very good 

Good 

Flawed 

Unacceptable 

Dangerous 



Belt and braces for your data 

T he days when you could backup all your stuff on a couple 
of floppy disks are long gone. In fact, the days when 
floppy disks existed are long gone. In these modern times 
where everything we do ends up stored on your Macintosh, the 
scale of the disaster when your hard drive dies would soon have 
us calling for a national state of emergency to be declared. And 
that is when, not if, the hard drive fails. There’s a good reason 
they don’t come with lifetime warranties. 

Last month Australian Macworld investigated the best software 
to protect your valuable documents, music, photos, movies, e- 
mail messages, and whatever else you’ve squeezed into your 
Macintosh. This month AMW Lab takes a look at where to put 
those backups so you can quickly recover from a disaster. We 
looked at add-on (external) hard drives, which obviously can also 
fall victim to the same kind of crash as the drive inside your 
Macintosh, however, there’s always safety in numbers. 

The chances of two drives crashing at the same time is much 
lower than the chance of a single crash, and the chance of three 
drives crashing is lower again, which is why many of the 
reviewed storage solutions contain two disks which can be 
configured to operate as a mirror of each other — known as a 
redundant array of independent disks, level one, or more simply 
by its acronym - RAID 1. However, these are still whirring, spin¬ 
ning disks which can, and will, also crash one day, so you should 
store a copy of your really critical stuff on another stable medium 
such as DVDs or the soon-to-be-released HD-DVD and Blu-ray 
Disc, which can hold up to 50GB of data each. 

Safety aside, nothing beats the immediacy of hard disk storage, 
which is the main reason it remains so popular, along with the 
low price per megabyte. You can of course, use these add-on 
drives for extra storage space as well as using them to backup 
the stuff already on your Macintosh. However, if you fill up your 
add-on 1TB drive with photos, music, movies etc, then you’re 
going to need another one to backup the first one, and around 
it goes again. The good news is that it’s really easy to add more 
storage to your Macintosh, and has been ever since the very first 
models were released. 




We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 


Pushbutton 
Hard Drive 
750GB 




One Touch III Turbo Edition 1TB 

My Book Premium Edition 1TB 

UltraMax Desktop Hard Drive 640GB 

■ Type 

Backup storage system 



■ Rating 

m* 

m 


■ Pros 

Button backup, RAID 0 

RAID 0, RAID 1 

RAID 0, stackable 

■ Cons 

External power supply 

External power supply 

External power supply 

■ Ports 

FireWire 400, FireWire 800, USB 2.0 

FireWire 400, FireWire 800, USB 2.0 

FireWire 400, FireWire 800, USB 2.0 

■ SRP 

$799 

$799 

$599 

■ Distributor 

Maxtor Australia 1800 147 201 

Western Digital 0011 1800 6008 6008 

Iomega Australia 02 9925 7700 

■ Reviewer 

Ian Yates 



■ Hot links 

www.maxtorsolutions.com/en 

www.westerndigital.com 

www.iomega.com.au 
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Test drive. 



REV drive 70GB 

Pushbutton Hard Drive 750GB 

Stardom Sohoraid 1TB 

Stardom Sohotank 1TB 

■ Type 

Backup storage system 




■ Rating 

m 

m 

m 

m 

■ Pros 

Ultra portable cartridge 

Backup button, stackable, 
high capacity drive 

Integrated power supply, 
replaceable disk drives, 

RAID 0,RAID 1 

Integrated power supply, 
replaceable disk drives, RAID 0 

■ Cons 

Low capacity, slow data transfer 

Single drive without RAID 

Need to install the disk drives 
first time, no FireWire 400 

Need to install the disk drives 

first time 

■ Ports 

USB 2.0 

FireWire 400, USB 2.0 

FireWire 800, USB 2.0 

FirWire 400, FireWire 800, USB 2.0 

■ SRP 

$899 

$699 

$1439 

$1129 

■ Distributor 

Iomega Australia 02 9925 7700 

Seagate Technology Australia 
1800 147 201 

Silicon Memory Technologies 
02 9417 7822 

Silicon Memory Technologies 

02 9417 7822 

■ Reviewer 

Ian Yates 




■ Hot links 

www.iomega.com.au 

www.seagate.com 

www.siliconmemory.com.au 

www.siliconmemory.com.au 


On test. All the drives AMW Lab tested came with FireWire 
ports as well as USB ports, so every Macintosh can take advan¬ 
tage of these devices, and if you need to share with a Windows 
PC, you can do that too, as long as the drive is formatted for 
Windows first. Macintoshes can read Windows formatted drives 
but Windows can’t recognise a Mac-formatted drive without 
additional software. If you have both kinds of computers at your 
place, you can then move the drive to perform backups on each 
one. AMW Lab also looked at a shared drive that connects to 
your network, and lets you backup any Macintosh or Windows 
PCs attached to the network, without needing to physically move 
the drive around. 

The market for add-on storage has exploded since AMW Lab 
last looked at this category. Back then we had trouble Finding 
drives with 1000GB - or 1TB - capacity. This time around we 
had to limit the number of models offered for review in order 
to meet deadlines. There are many more options out there than 
we were able to cover, and the models we reviewed are nearly 
all available in higher and lower capacities than we had time 
to consider. 

AMW Lab looked at drives from Iomega, Maxtor, Seagate, 
Stardom and Western Digital (WD). Maxtor, Seagate and WD 
may be familiar names due to their long histories manufacturing 
the bare disk drives you’ll find inside your Macintosh. These 
days they all produce pre-packaged drives as well, designed to 
sit on the desk without requiring you to dismember your 
Macintosh with a screwdriver. We also looked at units from 
Stardom, which do require you to use a screwdriver — 
however, the operation is trivial and can easily be 
performed by anyone who can change a light 
bulb. (Although still available as separate 
product lines, Maxtor was recently acquired 
by Seagate.) 

Long-time Macintosh users will remember 
Iomega for ZIP drives that stored a staggering 
250MB of data. These days you probably have 
a USB-memory key with at least that capacity. 

Iomega now sells a newer version of the ZIP 
technology known as REV, which stores a much 
more respectable 70GB on a removable 
cartridge. Iomega also has regular desktop 
drives, which we looked at as well, and tiny 
portable drives designed for notebook-toting 
road warriors. 


% 





My Book 
Premium Edition 
1TB 


Just 3 bunch of disks. Believe it or not, JBOD is actually 
an official storage definition and it refers to disk drives that are 
not connected in any particularly clever way. All the drives we 
reviewed which have two drives inside the box can be mounted 
as individual drives on the desktop, in their JBOD configuration. 
However, using some internal smarts, the two drives can be made 
to appear on the desktop as one big drive and this is known as 
striping, or RAID 0. The next step beyond RAID 0 is RAID 1, 
which uses both drives as a mirror image of each other, resulting 
in half the total storage capacity of either RAID 0 or JBOD. 

You can of course, configure your Macintosh to turn any two 
drives into a RAID 0 or RAID 1 set using the Disk Utility appli¬ 
cation. However, letting the add-on drive smarts handle the 
mirroring leaves your Macintosh CPU free to do more work for 
you. A pair of drives operating under RAID 0 should provide 
faster access speed than a single large drive of the same capacity, 
providing all the underlying specifications are the same. A RAID 
1 set should also provide faster access, but may take slightly 
longer to store the data because it has to be written to two disks 
at once. In practice, using the fastest interface, FireWire 800, all 
the RAID 0 drives performed the best, with the RAID 1 drives 
slightly slower, but inherently safer. 

Slowest of all was the Iomega REV drive, which took twice as 
long as any of the standard drives to store our test mix of 
documents, photos and music files. Although the REV only has 
USB 2.0 it still couldn’t keep up with the regular drives when 
they were also using the slower interface. However, if you need 
portability and a drive you can never fill up — by 
virtue of its swappable cartridges — this 
! form factor may be appealing. A number 
of professional photographers AMW Lab 
spoke with like to keep each “project” on 
its own cartridge, which they can then 
take offline when the work is complete, 
and store in the cupboard or hand to their 
client. Blank cartridges retail for around 
$105 each. 

The offerings from Stardom use a remov¬ 
able disk drive tray for each drive, which 
l I means you can purchase extra drives to 
W? swap in and out as required. If you choose 
W the RAID 1 drive, which has automatic 
mirroring, and purchase an additional hard drive 
and tray, you could then take one of the two drives 
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Shared Storage II 1TB 


m* _ 

Network storage, works with Windows, 
expandable, share printers, RAID 1 


Requires external power supply 


Portable Hard Drive 80GB 


m _ 

No need for power supply, ultra portable 


Limited capacity due to small size 


All your business 
processes in a 


IGbps Ethernet, USB (outbound) 
$1199 

Maxtor Australia 1800 147 201 


FireWire 400, USB 2.0 
$169 

Iomega Australia 02 9925 7700 


single application 




www.maxtorsolutions.com/en 

www.iomega.com.au 



away to another location on a regular basis, inserting the spare 
in its place. This simple method of off-site security means 
that should your entire drive and computer get fraz¬ 
zled, once you get a replacement, you simply 
insert the off-site disk drive and all your 
stuff is recovered automatically. Small 
business owners might find this a most 
appealing solution to an otherwise 
complex and expensive problem. 

Sharing. While you can share an add¬ 
on drive with another Macintosh on the 
network using the built-in sharing 
features of Mac OS X, an even better 
idea is an add-on drive that connects 
directly to your network. This category of drive, 
known as Network Attached Storage (NAS), has been 
available for some time, but has occupied the high-end of the price book. Now the imagi¬ 
natively-named Maxtor Shared Storage II has brought the price down to around $1000 for 
a 1TB NAS drive. This drive operates in RAID 1 configuration, which gives you 500MB of 
useable storage. 

However, the drive also has two USB ports, which are not designed to connect to your 
Macintosh - instead you use the ports to connect even more disk drives to your NAS box, 
bringing more storage to the network. The USB ports can also be used to connect a printer, 
which can then be shared by other computers on the network. The Maxtor SSII works with 
Windows PCs as well as Macs, so the higher asking price might look cheaper when compared 
with buying a separate add-on drive for each computer. As a bonus, the Maxtor SSII is also 
a media streaming server, allowing you to store you music, photos and video for distribu¬ 
tion to a media player, even when your Macintosh is switched off. 


One Touch 


Turbo 


Edition 1TB 


Australian Macworld’s buying advice. There were no duds in this roundup of 
storage devices. Your choice of extra storage will depend on your primary purpose as well 
as your budget. If you want lots more storage and you already have a backup solution 
you’re happy with, then the most capacity for the least money will probably get your vote. 
If you’re looking to mitigate the risk of all your precious stuff disappearing along with a 
crashed disk drive, then the pushbutton-based offerings from Maxtor and Seagate hold 
special appeal. However, all the reviewed drives can be used with the automatic backup 
software of your choice. 

For truly take-it-anywhere portable backups the Iomega REV is a good solution once you 
get over the initial sticker shock of the basic drive unit. If you never plan to use more than 
six REV cartridges, you could instead buy a half dozen of Iomega’s Portable Hard Drives for 
around the same money. To keep everything from every computer on your network safe 
and sound, the Maxtor SSII holds strong appeal. You could connect an Iomega REV drive 
to one of its USB ports to provide genuine belts and braces security. ^ 



Accounts 
Job Costing 

Contact Management / CRM 
Point of Sales 
Stock Control 
Service and Repairs 
and more... 

Suitable for businesses of any size 


HansaWorld Australia Ltd. 
Tel: 0418 601 868 
Email: wood@hansaworld.com 
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HANSAWORLD 
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■ Type 

Security utility 

■ Rating 

W'/2 

■ Pros 

Blocks phishing attempts; protects personal data 

■ Cons 

File Guard feature doesn’t work as advertised; user 


manual is incomplete 

■ OSX 

10.4 

■ Processor 

Universal 

■ RRP 

$80 

■ Publisher 

Symantec 

■ Distributor 

Symantec Australia 1800 680 026 

■ Reviewer 

Kirk McElhearn 

■ Hot links 

www.symantec.com.au 


Norton Confidential 1.1 

Protection against phishing and 
other internet security risks 

M AC users attuned to security issues know that there are 
many types of threats to their computers: in addition 
to viruses and hackers, one of today’s biggest threats 
is phishing, or attempts to get users to enter their credit card 
numbers or passwords on bogus web sites that look exactly like 
those of major online vendors, banks, and auction sites. Norton 
Confidential 1.1 addresses this threat by examining web sites 
while you are browsing to see if they are legitimate sites. When 
installed in its default mode, a toolbar displays at the top of your 
Safari or Firefox window and warns you when potential fraud is 
detected by displaying a large graphic in place of the dangerous 
web page. 

The program also tells you when certain sites have been veri¬ 
fied as authentic: this includes such sites as eBay, PayPal, and 
Amazon.com, as well as the Apple and Symantec web sites; the 
program uses Symantec’s regularly updated database of URLs to 


accomplish this. For some questionable sites, it displays a Possible 
fraud detected alert. Flowever, when the program is not sure, it 
merely reports No fraud detected. Users might become complacent 
when seeing this and assume that such sites are safe to visit. 
While software like Norton Confidential is helpful, the only tried 
and true way to prevent phishing attempts comes from educating 
internet users; you should never click a link in an e-mail message 
that asks you to enter your credit card or password on a commer¬ 
cial web site. 

Norton Confidential offers several other features, such as 
blocking security holes in certain internet programs like browsers 
and media players; unfortunately, of the more than 800 such 
vulnerabilities the program lists, only a dozen or so are relevant 
for Mac users, and most, if not all, have been corrected in recent 
versions of the software they affect. 

Information Guard, a feature offered by Norton Confidential, 
prevents your computer from allowing protected data to exit. You 
must manually add such data - your credit card number, social 
security number, passwords - but by default the program only 
protects sending by web and e-mail; you must manually set addi¬ 
tional blocking options (for chat and file transfer) or choose total 
protection for internet services. 

File Guard protects files in much the same way that 
Information Guard protects data. In addition to preventing 
protected files from leaving your computer, by default it also 
prevents you from moving files in the Finder. This feature is 
unreliable: it asks for authorisation when you try to move files, 
but you still cannot always move them. You can enable the 
Allow Mac OS X access option, but this doesn’t resolve the 
problem. Symantec recommends manually turning off the 
feature when you want to move a file, but this seems onerous 
at best. You also need to enter a password whenever you want 
to save a protected file. I found this feature annoying. Symantec 
is investigating ways to make the Finder 
operation go more smoothly for future 
versions of Norton Confidential. 

Australian Macworld’s buying 
advice. Some of Norton Confidential 1.1’s 
features work well, but others are less 
polished; in addition, the program’s manual 
is cursory at best, leading users to guess about 
what protection some features actually offer. 
The application doesn’t seem to slow down 
web surfing or other activities, but it seems 
superfluous. Its features probably belong in a 
more comprehensive firewall program, and 
most users won’t see the need to spend money 
on such a limited security program. While its 
phishing protection works very well, educa¬ 
tion works even better: just don’t click those 
links asking you to enter your credit card 
number or password. 

Top security. Norton Confidential’s control panel 
shows the status of its four security modules and 
lets you access each one to change settings. 


80 0 Korton Confide/rtioJ 

l 

Norton Confidential 

For Macintosh’ 

^ Symantec. 
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■ Type 

Disk utility 

■ Rating 


■ Pros 

Specialises in repairing disk directory problems and 


other disk errors; optimises directories for faster 


performance; monitors hard drives for potential failure; 


checks files for corruption 

■ Cons 

None 

■ osx 

10.3 or later 

■ Processor 

Universal 

■ RRP 

$160; Upgrade $90 

■ Publisher 

Alsoft 

■ Distributor 

Pica Australia 03 9388 9588 

■ Reviewer 

Kirk McElhearn 

■ Hot links 

www.pica.com.au 


DiskWarrior 4 

Time-honoured disk maintenance 
and repair tool stays essential 

A FTER a long wait, Alsoft has finally released its Universal 
version of DiskWarrior. This program is one of the stal¬ 
warts of disk repair for Macs, and has proven, over the 
years, to be one of the most reliable utilities for repairing disk direc¬ 
tory problems. DiskWarrior both optimies and repairs directories 
on hard disks, RAID volumes, FileVaults, disk images, and iPods. 

In addition to the program’s basic functionality, DiskWarrior 4 
adds features for ferreting out corrupted preference files, repairing 


OS X permissions (also accessible from Apple’s Disk Utility), 
repairing and rebuilding access control lists, and repairing more 
types of disk problems than previous versions. 

While most people come to a program like DiskWarrior after 
they have experienced disk problems, the program is also 
designed for regular maintenance. Running DiskWarrior to 
optimise your directory can ward off nascent problems before 
they get serious, and it can also speed up your Mac’s startup 
time and access to files. In addition to rebuilding directories, 
the Files tab of the program lets you check files for corruption 
and rebuild permissions on startup volumes. Finally, the 
Hardware tab tests the S.M.A.R.T. (Self-Monitoring Analysis 
and Reporting Technology) status of your hard disks, and lets 
you turn on automatic diagnostics. Most recent IDE (Integrated 
Drive Electronics) hard drives offer a S.M.A.R.T. status check, 
which indicates when certain anomalies are discovered that 
could lead to disk failure; running this check automatically can 
alert you before bad things happen, so you have time to back 
up your data. 

Australian Macworld’s buying advice. Few utilities are 

as important and as reliable as DiskWarrior 4. Throughout many 
years, this program has showed its value as a data and bacon 
saver, and this new version continues to provide essential main¬ 
tenance and repair features. This may be one of the few programs 
that every Mac user should own. ^ 



f Robust and adaptable...POS*IM edges out in front when it comes to i i i A 
hitting the ground running and (providing) flexibility for your needs. H 


Australian MacWorld 08.2003 



POS'IM POS-IM is cost-effective, tried, true & proven with thousands of installations. POS*IM 

Easy to Use LightSpeed is ground-breaking, new multi user Point of Sale software. Barcoding options 

Single and Multi User Hansa provides integrated POS, Job Costing, ERP, CRM, Customisable reports 

Multi Store, Multi Site Accounts, Project Management & more . stock ' lnvoicin 9' Debtors... 

Mac and Windows compatible Integrates with accounting 

Suitable for all Retailers & Stock Managers Since 1990 


Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 
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■ Type 

3D graphics and animation application 

■ Rating 

m 

■ Pros 

Faster, more reliable performance; streamlined interface; 


Bridge tool for joining edges; new UV mapping and Python 


programming features; Universal support 

■ Cons 

Mac version is not 64-bit; small, but persistent problems 


with many OpenGL graphics cards 

■ Processor 

Universal 

■ RRP 

$3148; Unlimited version $11,000 

■ Publisher 

Autodesk 

■ Distributor 

StormFX 02 9955 5145 

■ Reviewer 

Sean Wagstaff 

■ Hot links 

www.stormfx.com.au 


Maya Complete 8.5 

Powerful application 
achieves Universal support 

M AYA is a powerful 3D modelling, texturing, and 
rendering application, with all of the tools needed to 
do nearly every type of animation imaginable, from 
simulations of real-world physics to character animation with a 
wide spectrum of emotive expressions. 

Maya has become an entertainment industry standard, and is 
one of the few high-end 3D animation systems that run on OS 
X. Maya 8.5 isn’t a blockbuster upgrade. The number of impor¬ 
tant new features and capabilities is small, but this new release 
is a step forward. For example, I found Maya 8.5 to be faster and 
more stable than its predecessor. 

One of the most touted changes by Autodesk, the maker of 
Maya 8.5, is 64-bit native operation; however, this change doesn’t 
apply to the Mac release, only to Windows and Linux releases. 
The most compelling reason for a 64-bit upgrade would be 
support for large amounts of RAM — over 4GB — for complex 
rendering. While this may seem like a vast quantity of RAM, a 
surprising number of Maya rendering actions can bump up 
against that ceiling. 

While I am happy to report that Maya 8.5 now runs natively 
on Intel machines, the software does have limitations when used 
with many lower-end graphics cards. I had to upgrade to an ATI 
X800 XL card for our older PCI-based dual-G5 before I saw 
acceptable real-time rendering performance, and I was still unable 
to render shadows in real time. I’m looking forward to enjoying 
the memory benefits of 64-bit operation support, as well as the 
elimination of lingering graphics card issues on the Mac. 

Version 8.5 includes a number of important new modelling 
tools. One action that artists will appreciate is the capability to 
place, scale, and rotate primitive objects in a single operation. 
(Some of the new features touted in 8.5, such as the nCloth 
dynamics system, are available only in Maya Unlimited.) 

Autodesk has significantly improved the way you work with 
UV maps, the system for applying textures to irregular polygonal 
objects, such as character skins. One of the more useful changes 
is the ability to transfer attributes, including UV information, 
colour per vertex, vertex translations, and normal maps from one 
surface to another. This means, for example, that you can fit a 


character model inside the frame of an existing character and 
transfer the texture of the face of the existing character directly 
to the new character, something that was inordinately difficult 
to accomplish in past versions. Another great new feature is a 
Bridge tool that lets you quickly bridge two different sets of edges 
with a blended series of polygons. 

Paint Effects, which can be used to paint 3D elements such as 
fur or trees — or even rusty nails — have been significantly 
improved by the ability to attach effects to brush stroke curves 
and to deform those curves using standard Maya deformers. In 
addition to being able to sculpt surfaces and apply Maya’s Paint 
Effects onto surfaces, you can now apply textures to polygonal 
faces by painting. You can also paint right across the seams 
between adjacent objects. 

For technical directors and technically minded animators, the 
biggest addition in this release is Python support. The Python 
scripting language can be substituted anywhere you would 
normally use Maya’s native scripting system. This makes it 
possible to use one language to both script components of an 
animation and manage the production pipeline outside of Maya. 

Another important change in this release is geometry 
caching. Just as particles can be cached to the hard drive for 
quick playback, now geometry deformations can be cached. 
This is great for character animators working with heavy 
animation rigs, as well as for anyone who needs quick play¬ 
back of deformations. 

The most significant changes in rendering have been made in 
the mental ray Tenderer. Here, a sub-surface scattering shader has 
been added, as well as the ability to do hardware previews of 
mental ray shaders. Also, Maya’s interface for working with 
mental ray shaders, and the very full-featured Tenderer itself, is 
much more intuitive. 

Australian Macworld’s buying advice. Maya 8.5 is an 
animation package that’s full of features. Its steep price makes it 
a tool for serious users, but few animation packages can match 
Maya’s depth and power. ^ 

Drawn together. Maya 8.5 includes new tools for rendering 
animated characters. 
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■ Type 

Portable photo printer 

■ Rating 

w 

■ Pros 

Inexpensive; works well with iPhoto; water-and 


smudge-resistant inks 

■ Cons 

Undersaturated prints suffer from bronzing; no battery 


option; relatively slow print speeds 

■ RRP 

$179 

■ Manufacturer 

Lexmark 

■ Distributor 

Lexmark International 02 8401 3000 

■ Reviewer 

James Galbraith 

■ Hot links 

www.lexmark.com.au 


Lexmark P350 

Small enough to bring to a party 

P ORTABLE photo printers that can produce 4x6-inch prints 
directly from digital cameras, or a camera’s memory 
card, are very popular. If you need proof, just look 
at the dizzying number of them introduced in the last 
couple of years. 

Lexmark already had a couple of portable photo 
printers on the market, but those did not offer the "" 
option of connecting to and printing from a 
Macintosh. The P350 is the first portable photo 
printer from Lexmark to offer that connection 
option and, when connected via USB to my Mac, it 
worked well in concert with iPhoto and Photoshop. 




Many folks buying this type of printer do so for the ability to 
print without a computer, and for those people the P350 offers 
card slots to accommodate many of today’s popular memory card 
formats. It also sports a PictBridge USB port for printing directly 
from a connected digital camera. One small feature that I appre¬ 
ciate is the spring-loaded paper guide, which keeps the paper 
aligned. I didn’t suffer any paper jams or print any misaligned 
photos during my testing. 

One feature missing from Lexmark’s portable photo printer is a 
battery option. Its built-in handle is a nice touch, but for true 
print-anywhere convenience, a battery is a necessity. 

The P350 marks another first for Lexmark - the introduction of 
a new ink set, the evereolor2 pigmented inks that are housed in a 
single, three-colour cartridge. When used with Lexmark’s 
PerfectFinish glossy photo paper, the P350’s prints are both water 
resistant and smudge-proof. Alas, they also suffer from some serious 
bronzing (in which the print becomes hard to 
see at an angle due to a metallic sheen). 


Australian Macworld’s buying 

advice. The inexpensive P350 marks a 
number of firsts for Lexmark. Unfortunately, 
its speed and quality suffer when compared 
to competing portable photo printers, such as 
the HP Photosmart A716 and the Epson 
PictureMate 280. ^ 
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SERVER101 


complete web solutions 

full-featured plans ■ integrated eCommerce 
friendly support ■ no setup fees 
hosting from $14.60 ■ programming services 
branded partner programs ■ load balanced server farm 


Sm 
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■ Type 

Game 

■ Rating 


■ Pros 

Co-op and competitive multiplayer with built-in game 


finder; online score sharing; includes level editor 

■ Cons 

Some graphical glitches 

■ OSX 

10.2 or later 

■ Processor 

Universal 

■ RRP 

$US20 

■ Publisher 

Ambrosia Software 

■ Distributor 

Available online 

■ Reviewer 

Peter Cohen 

■ Hot links 

www.ambrosiasw.com 


SketchFighter 
4000 Alpha 

Simple graphics belie powerfully 
fun shoot-em-up 

A LMOST every male I know has spent some part of his 
high school tenure doodling in the blank pages of a 
notebook, often creating elaborate battle scenes 
involving military jets and tanks, or spacecraft and bug-eyed 
alien menaces shooting laser beams at one another. That’s the 
improbable lineage of SketchFighter 4000 Alpha. 

Don’t confuse primitive-looking two-dimensional graphics — 
seemingly drawn with a felt-tip pen on top of graph paper — with 
simplistic game mechanics. SketchFighter uses a robust OpenGL- 
based graphics engine that smoothly renders the game in full 
screen or windowed mode (at various resolutions). 

SketchFighter puts you in the cockpit of a spaceship as you 
navigate the treacherous caverns of a hostile alien menace. You 
have to blast your way past other spaceships, stationary guns 
and other obstacles as you make your way to bosses - giant 
ships, bug-looking things, and so on. 

You’ll also have the opportunity to collect powerups which will 
change your weaponry to different types: you start with a pellet 
blaster, move up to beam weaponry, and get wave cannons and 
missiles. There are also rocks in the caverns that you can blast 
to collect material to replenish your hull strength, which will get 
depleted by alien fire and by banging against the cavern walls. 

The different weapons and various hazards you pass through 
are also almost the only colour you’ll see in this game, just as if 
you’d reached into your bookbag and pulled out a yellow or red 
marker for some touch up to your drawings. When you blow up 
the bad guys, left behind on the “paper” are smudge marks, just 
as if you’d rubbed them out using one of those big pink erasers 
you’d find in your pencil case on the first day of school. 

Some of the levels are big, some are small, and sometimes you’ll 
pass through a gate that will lock behind you, or you’ll have to find 
the key to unlocking a gate that prevents you from going any more 
forward. There are also plenty of stations along the way that enable 
you to save your progress. It’s all pretty standard shmup (that’s gamer 
lingo for “shoot ‘em up”) fare, but it’s extremely well executed. 

Another exceptional angle to this game is the fantastic multi¬ 
player gaming. A built-in chat client enables you to easily 



Fight to a draw. SketchFighter 4000 Alpha’s hand-drawn graphics may 
look primitive, but the game uses a robust OpenGL-based graphics 
engine and features sophisticated built-in chat capabilities. 

connect to other SketchFighter users on the internet, and you can 
set up either co-operative or competitive games. You can also 
play two-player games locally, each of you using different keys 
on the keyboard. 

Regardless of what mode you choose, you’re “tethered” to the 
other player using an elastic cable, like a rubber band. In co¬ 
operative games, you and the other player work together to blast 
as many enemies as you can in the allotted time; in competitive 
modes, you end up competing for points, but not directly blasting 
each other, as you’re still tethered together and eveiything in the 
arena is headed your way. There are ways of temporarily inca¬ 
pacitating your opponent, such as swinging around obstructions 
at high velocities, thus pinning the tether and sending your oppo¬ 
nent flying wildly off at another angle. Online game scores are 
also recorded on the SketchFighter server, for posterity’s sake, so 
you can compare your skills to other SketchFighter veterans. (The 
best times achieved by single players are also recorded, in addi¬ 
tion to multiplayer games.) 

It’s a neat twist on online gaming, and I’m happy to see the 
game’s developers create a unique way to experience head-to- 
head competition. 

If all that wasn’t enough, SketchFighter has one other trick up 
its sleeve: A level editor. The level editor stores the files you create 
in a custom files folder that SketchFighter instantly recognises 
and can load, so you can create whatever your imagination can 
dream up, just like in school. Sure, the tool’s a bit more compli¬ 
cated to use than a pen, some graph paper and your imagina¬ 
tion, but you’d be surprised at how easy it is to work with after 
you’ve had some practice. You can read the manual, too: PDF 
documentation is included. 

SketchFighter does have a few flaws - I ran into a few graphics 
and rendering problems on some levels. 

Australian Macworld’s buying advice. SketchFighter 

is a retro joy, not only for its bored schoolkid look and feel, but 
for its 1980s-style shoot-em-up action. Sure to be a bona fide 
classic in no time. 
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Request An Estimate • Place A New Order • Send A File • View A Proof • 


CBD - Colour Bureau / Large Format Printing 

272 Kent Street Sydne&NSW 2000 
Tel: 02 9262 4888 • Fax: 02^9262 19601 
email.;bureau@wysiwyg.com.au 

JpBBMtfe 

St. Leonards - Digital Colour Printing Centre 

26/2A Herbert St Street. Leonards NSW 2065 
Tel: 02 9922 7288 • Fax: 02 9922 2788 
email, sales@wysiwyg.com.au 


V Authorised Service Provider 

/ Workshop or on-site service 

✓ Average 3-day turnaround 

(for workshop repairs) 

✓ Very competitive rates 

✓ Service contracts available 
** SERVICE IS OUR SPECIALITY ** 

Phone (03) 9857 0611 

9 Strathalbyn Street, Kew East, Vic. 3102 


www.synergeticaustralia.com 


SeriTek Int/Ext Serial ATA Controllers 



iMorattn Stout* Solution* 

Now Available: FirmTek 2-Port Serial ATA Card 


Features: PCI card with dual hot-swappable Serial ATA ports 
(internal port & external port versions available) • Supports drives 
larger than 137GB • Serial ATA 1.0 Compliant • Includes Mac OS X 
and PC software RAID support (Mac OS 9 supported with optional 
software) • Built for Mac OS 9, OS X and Win 2000/XP/2003 
Just In: FirmTek 4-Port Internal SATA Card 


TRY BYTE 


www.tryandbyte.com.au 



330D Miller Street Cammeray NSW 2062 

Tel: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

\ Apple Secondhand Reseller 


iPod Trouble? 

Non / In Warranty Repair 

Replacement Screens • New HDs 
New Batteries • Free Quote on iPods 


Parts fitted while you waif 

•See our website for more info @ 

www.macmedic.com.au 

(02) 8962 5757 • For all your Apple Service 

AUSTRALIA WIDE 


Authorised 
' Service Provider 





The c :-qO Doctors 

449 Ipswich Rd Annerley QLD 4103 

Brisbane Gold Coast Sunshine Coast Townsville Toowoomba 


Service Centre 


Authorised Warranty Service Data Recovery Networking iPod Repair Afflgnf 
Service Provider ta/ 7 nn.cito Camira n/ini ttc c/ic 


24/7 On-Site Service 0401 335 545 


(07) 3848 9438 (07) 3892 6512 www.themacdoctors.com 



Apple Sales & Service Online or In Store Atlela , i n c J e Showroom & Workshop 

r r Level 1 108 Mooringe Av North Plympton SA 5037 

www.macalert.com.au T^ d n« M «9oiftnTi 

The easy way to configure and buy your Apple equipment and peripherals 161 wO OZ #4UU I i 


Authorised Solutions Reseller 


Authorised Service Centre 



Full range of Apple Hardware, 
Software & Accessories 

Comprehensive Online Store 

Apple Repairs and Upgrades 

Exceptional Customer Service 

Contact us on 1300 33 10 33 


thorised 

> W Solutions Reseller 


www.laptopcentre.com.au 
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j Handstands j 
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iSnuG 


iSnug - Ultimate Protection 
for the iPod nano 



TRY BYTE 


http://www.tryandbyte.com.au 


iPOD REPAIRS 


Bad battery? 

Cracked screen? 

Damaged case? 

Failed hard drive? 

available for all models* 
Phone (03) 9857 0611 

‘Subject to parts availability 


www.synergeticaustralia.com 



CD & DVD 

DUPLICATION 




BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 


PRINTING & PACKAGING 
DVD AUTHORING 


ANY QUANTITY 


MultipliCD 

CD DUPUCATIONISERVICES 



689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 

PH: (03) 9827 6588 


amocossist 

Mac OS X solutions and support 



Introducing the iSkin eVo3 - Total Encapsulation Personified 
Made from durable, precision-moulded silicone for a perfect 
fit. Features full-face, ultra clear, scratch resistant screen. 

Available from: 
your local AppleCentre, 
David Jones, Harvey 
Norman, Domayne, & 
www.tryandbyte.com.au 


TRY BYTE 


iSMri 


Mac Centre 

• Long & Short term rentals 

• New & Pre-Loved Macs 

• Software & Peripherals 

• On-site Support 

• Trade-in your System 

% Authorised Solutions Reseller 


Come and visit our new shop at 
87 Albion St, Surry Hills 

02 9281 4444 

www.maccentre.com.au 




To advertise in 
Macworld MacMarket 
Call (03) 9525 5566 
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New Nationwide 
Remote Support Service 


Nationwide Support 
Using the Internet! 

Fast Response, Secure & Convenient 
No need to pay for travel time, or have 
your computer tied up in a workshop. 

If you have 

• a working broadband connection 
•Mac OS X 10.3 or later 
you may qualify for remote support 

On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 

• Wireless Networking 

• Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 
www.macaid.com.au 

Nl3C ^ Aid 
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p? Hard disk Problems? 

Don’t Panic! We can heln! 



Australia's #1 Data Recovery Company 

www.payam.com.au 


We specialise in recovering data from faulty or damaged 
hard disk drives and iost/deleted data from Apple Mac 
systems and external hard drives. 

We will examine the hard disk for free and give you a quote within 24 
hours. If we cannot recover your data there is no charge! 

North Sydney: (02) 9957 2288 Melbourne: (03) 9510 5753 
Email: sales@payam.com.au 



We have Australia's only Class-100 
data recovery clean room open to 
public viewing! 





Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


mierofecood/ 


for Macintosh 


Suite 214, 22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 



POSER 7 % f © 

Complete 3D Figure Design & Animation m 30 Li9hting Materials 





Editing 

History 


Image Based 
Lighting 


3D Figures and Poses 

With literally hundreds 
of content choices, users 
can select male, female, 
child or animal figures, 
props, hair, clothing and 
poses to get great 
results fast. 

Lip Syncing NEW 

Make your favorite 
Poser figures speak. 

Talk Designer creates 
lip, head and eye 
movements to match 
your imported 
sound files. 




Custom Faces 



Create new faces by 
photo mapping, 
change farial features, 
age or ethnicity of 
your character. 


Morphing Tools NEW 



Create and combine 
morph targets on face, 
body and dothing, 
sculpting with brush¬ 
like tools. 


Rendering in Any Style 

. A powerful render 



engine creates • 

photorealistic,sketch, O frOHlllGr' 

cartoon,silhouette, v _ .... 

and Flash'renders for What Will You Create, 

various projects. 


Non-Linear Animation NEW 



Create life-like animations 
by combining multiple 
strands of action into 
one fluid animation using 
layers. Keyframes automate 
between poses. 


RRP $329 
Upgrades: 

$169 ( inc GST) 



,xclusive.com.au 
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Finder. 





Phone: 1300 725 944 
Fax: 03 9663 9119 
Web: www.amtelectronics.net.au 
Email: peter@mailordersoftware.com.au 

Page: 65 


comp 

nouu 

compnow.com.au 

North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 Email: 
sales_nthsyd@compnow.com.au, Mon-Fri 
9am -5:30pm, Sat 9:30am- 4:30pm 

South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au, 
Mon- Fri 9am -5:30pm, Sat 9:30am- 4:30am 

Malvern 1465 Malvern Rd, 3146, 

Ph: 03 9824 8544 Fax: 03 9824 8598 Email: 
sales_malvern@compnow.com.au, Mon- 
Thurs 9am -5:30pm, Friday 9am- 8pm, Sat 
9:30am- 4:30am 

Geelong 255 Moorabool St, 3220 
Ph: 03 5223 1550 Fax: 03 5223 2021 Email: 
sales_geelong@compnow.com.au, Mon- 
Fri 9am -5:30pm, Sat 9:30am-1:30pm 

South Yarra 409a Chapel St, 3141 
Ph: 03 9827 5011 Fax: 03 9824 2786 Email: 
sales_chapelst@compnow.com.au, Mon- 
Thurs 10am -6pm, Fri 10am- 7pm, Sat- 
SunlOam -6pm 


CoNeXuS 


Phone: 02 9975 2799 
Fax: 02 9975 2966 

Page: 8 


Desighwyse 

Professional Computer Solutions 


Phone: In Melbourne Call 9706-8858 
Outside Melbourne: FreeCall 1800 334 684 
Fax: 9794 0034 

Web: www.designwyse.com.au 

Page: 6 & 7 



digide sign 


Phone: 03 9654 6030 

Fax: 03 9654 6031 

Web: www.digidesign.com.au 

Page: 39 


elgato 


Web: www.elgato.com 

Page: 25 



CREATIVEFQLKS 
innovative technology solutions 
Phone: 1300 136 557 
Web: www.creativefolks.com.au 
Email: sales@folks.com.au 
Page: 28 & 29 


FREQUENCY 

COMMUNICATIONS 

Phone: 02 9360 0177 
Fax: 02 9360 0122 
Web: www.frequency.com.au 
Email: sales@frequency.com.au 

Page: 13 


#-*) HANSAWORLD 

aHiH ENTERPRISE 

Phone: 0418 601 868 
Web: www.hansaworld.com 
Email: wood@hansaworld.com 

Page: 71 



Phone: 07 3210 6400 
Fax: 07 3210 6444 
Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 

Page: 24 


Chadstone Chadstone Shopping Centre, 
Ph: 03 9568 8655 Fax: 03 9568 2255 
sales_chadstone@compnow.com.au, Mon- 
Wed 9am -5:30pm, Thurs-Fri 9am-9pm, 
Sat-9am-5pm, Sun-10am-5pm 
Web: www.compnow.com.au 
Page: 2 & 3 




Phone: 02 8212 5387 
Fax: 02 9427 8688 
Web: www.itbox.com.au 

Page: 27 


made for ideas 

Phone: 02 9669 6900 
Fax: 02 9669 5005 
Web: www.lacie.com/au 
Email: sales.au@lacie.com 

Page: 11 


NEXT 

§MAC 


Phone: 02 9548 3231 
Fax: 02 9548 3901 
Web: www.nextformac.com.au 
Email: sales@nextformac.com.au 

Page: 46 




Phone: 1800 028 316 
Web: www.filemaker.com.au 
Page: 14 
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Palaeo 


^ServerlOl 

w e B iw.Maa«d 


Techtools* 



graphics 

Phone: 1800 BUY MAC (1800 289 
Fax: 03 9532 4211 


Phone: 07 3876 6101 
Fax: 07 3876 3101 
Email: info@server101.com 
Web: www.serverlOl .com 

Page: 75 


Phone: 0500 808 708 
Fax: 0500 808 608 
Web: www.techtools.com.au 
Email: sales@techtools.com.au 

Page: 4 & 5 


Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 

Page: 82 


Web: www.palaeographics.com.au 

Page: 55 


QUARK 


Phone: (02) 9357 3315 
Email: drichards@quark.com 
Web: www.quark.com 

Page: 84 


SII * 

Seiko Instruments USA Inc. 


Streetwise 

Everything for your Mac 

Phone: 03 9819 2891 

Fax: 03 9819 3902 

Web: www.streetwise.com.au 

Page: 40 



TRY BYTE 


Phone: 02 9906 5227 
Fax: 02 9906 5605 
Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au 
Page: 17, 83 



Phone: 08 9721 1125 
Fax: 08 9721 1126 
Web: www.zytech.com.au 
Email: sales@zytech.com.au 

Page: 23 



Phone: 1300 788 081 
Fax: 02 9791 3326 
Web: www.siibusinessproducts.com 
Email: sales@smartproducts.com.au 

Page: 21 


Phone: 03 9895 2999 
Fax: 03 9898 9355 

Page: 73 
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Follow the yellow 
brick road. 

I T was weird. The Expo keynote had taken place a couple of days 
before and opinion was unanimous. Around the table, one after the 
other, “I am buying one". Not, I will have you notice, “I want one” 
or even great interest and talk about carriers and rates, just outright 
statements about parting with cash. Preferably now. If there had been 
some sort of instantaneous delivery mechanism where a stork flew 
by and dropped iPhones, the room would have been a blizzard of 
cash, credit cards and feathers. 

It wasn’t surprising. I have seen a few keynotes and 
this was the first one where I saw Steve Jobs 
completely in a world of his own, stooped over his 
phone, muttering to himself as he sent an SMS. Steve 
must hold the world record for “making people wait 
while futzing with mobile phone” and, as Apple stock 
went up, other mobile makers’ stock went down. 

It doesn’t get much better, does it? I watched that 
keynote and found myself gleefully thinking about the 
video iPod that I didn’t buy, and how I could have 
bought a now utterly lame-looking ROKR, too. The 
iPhone looked to be better than I had any reason to 
expect — and I got to feel lucky, as well. 

The only thing that restrained my jubilation was the 
fact that the iPhone seemed to have not nearly 
enough in the way of memory. After all, I have a (full) 

1GB iPod nano, a (full) 512MB shuffle, a Canon 
camera with a 512MB CompactFlash card in it, and a 
PowerBook with a squeakingly full 40GB drive. There 
is no question in my mind, if am to get a device that converges all of 
those devices into one, it needs more than 4GB to hold all the stuff I 
am undoubtedly going to shovel into it. 

After all, I thought to myself, how long will it be before the iPhone 
supports eBooks? (Drool.) And how long before it has some sort of 
word processor, and a folding keyboard that attaches to its docking 
port? I found myself all nostalgic again over the Palm handhelds and 
their folding keyboards, and wallowing all over again in my dream of 
having a pocket computer and working in whatever coffee shop my 
wanderings fetched me up in. Neither the Palm III nor the Apple 
Newton had nearly enough memory to write anything really serious, 
and the iPhone, too, seems artificially throttled by Apple’s one consis¬ 
tent great failing. Off the shelf, the units never have enough RAM. Ever. 

Once I got myself into a critical frame of mind, the problems kept 
appearing in front of me. Low storage. EDGE network? I can cope 


www.motorola.com/rokr 

Get funky 

www.apple.com/dotmac/ 

Oh, so that’s what it’s for 

www.palm.com/us/support/keyboard/ 

When you don’t want a scribble thing 


with that, just. I figure that the minds at Cupertino know a whole bunch 
more than me. 

A non-replaceable battery, though? That’s hard. I have had iPods 
go flat on me, but all I do is keep the earbuds in my ears and eaves¬ 
drop on people, for fun. A mobile phone going flat is a whole different 
operation. It’s the difference between a lack of entertainment and 
being completely crippled. Then again, it probably won’t take long for 
someone, Griffin probably, to come up with a piggy-back battery for 
the phone. 

But 4GB? Even 8GB? No card slot? I found myself 
seriously thinking about waiting for version 2. After 
all, version 2 of anything is always better. That was 
until one of my friends mentioned "off-site storage” 
and everything clicked. 

Apple registered the domain iPhone.org in 1999. 
That is how long plans have been brewing deep in 
the secret volcano at Cupertino for a decent mobile 
phone. Back in 2002 Apple launched iTools, which 
morphed into the subscription .Mac service. And 
iSync. Everybody knows that .Mac syncs with every¬ 
thing on your computer. I think sometimes that .Mac 
is OS X’s mother-in-law. Now along comes iPhone, 
with a paltry amount of storage and a fast Wi-Fi 
connection to the internet and, of course, what a 
shocker, there’s good old .Mac, smiling away over 
the fence. 

Well, why should you have to sync your phone to 
your computer when you could sync both of them to the safe, auto- 
matically-backed-up servers at Apple? It makes complete sense and, 
finally, so does the existence of .Mac. After all, if you are at home, it’s 
easy enough to bypass the off-site services that Apple provides by 
using Google or Yahoo, and for free. But how many people will want 
to muck around with third-party web-based services at the call rates 
that Telstra, or Optus or Vodafone or whoever are sure to charge? I 
mean, really, an arm to Apple is still less than an arm and a leg and 
a kidney to Telstra. 

I should have known that Steve would finally find something that 
forced me into the arms of .Mac, and I think that he has managed it. 
Probably. Congratulations Steve, I am really, honestly, impressed. ^ 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 



You wont need a Soapbox to reach all the 
3D, Digital Photography, Graphics and Publishing 

software you want: Read the full details, view screenshots, 
download demos and buy online. Just visit the one site 
that has the largest range of MacOSX software in Australia... www.xclusive.COm.au 























New Products from Try & Byte 


Cool Feet by Cableyoyo 


$19.95 


Air space for your hot laptop! 

Cool feet is designed to provide ventilation and ergonomic 
improvements to your laptop. In each set there are two tall and 
two short feet which elevates your laptop on any surface. 
Create a comfortable angle for typing, even on your lap! The 
elevation provided cools the laptop and protects surfaces from 
damaging heat. 

Using the included adhesive pads the cool feet are easily 
popped on and removed when required, the Cool Feet use 
suction cups to attach to these adhesive pads. Also included is 
a carrybag for when you're on the go. 



Agent18 NanoShield for 2nd gen nano. 


$39.95 


Mighty House for the Mighty Mouse 


$19.95 


Agent18 Protection for the new iPod nano 

Simple snap on/off design and access to all iPod connectors, 
click-wheel and hold switch with full screen protection. 
Includes a Universal Dock Connector. 



Protect your Mighty Mouse! 

- Crafted from non-toxic and high- 
grade silicone 

- Ultra thin silicone to preserve full 
functionality of the Mighty Mouse 

- Moulded specifically for the 
Mighty Mouse. Scroll ball is 
accessible and there are moulded 
grips for the side buttons 

- Easy to remove and replace for 
cleaning, the Mighty House is 
washable 

- Suitable for Mighty Mouse and 
wireless Mighty Mouse 






New iSkin ProTouch MacBook and MacBook Pro Colors 


Coming Soon. Please call for more details 




Made for MacBook and MacBook Pro. New colors are Eclipse 
black and Ghost white (which glows in the dark) 


iPod/Mat8oo*yMatBook Piolaptops not included. f&OE. Pikes and specifications subject to change without notice Prices do not include detiveiy 

Available from your local Apple Reseller or from Try & Byte T R Y & BYT E S (oVi 99% 5227 s • toToT^oSs 65 
For your nearest Apple Reseller, go to: http://www.apple.com/au/buy/ www .tryandbyte.COm.aU 
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Buy QuarkXPress 7 

and get Quark Interactive Designer FREE 



Valued at 


QuarkXPress 7 


Upgrade to 

QuarkXPress 7 and get 
Quark Interactive Designer 


i© 

q Quark 


I® 

q Quark 


irii ® 

If 


ONLY 

$1499 

Suggested Retail (inc GST) 


ONLY 

$499 


Suggested Retail (inc GST) 


A neuu uuay to uuork 

Get QuarkXPress® 7, the leading design and 
layout softuuare used by millions, and take 
advantage of powerful neuu features, including 
transparency and drop shadouus, an improved 
interface, enhanced colour management and 
PDF creation, and Job Jackets™. 


QuarkXPress for Intel-based Macs 

Industry experts are united in calling QuarkXPress 7 
one of the most significant upgrades the application 
has ever seen. Computer Arts says “Believe the hype: 
this is unquestionably the most significant upqrade 
to QuarkXPress since version 3.0.” MacUser® says 
“Quark fans uuill be delighted.” Macuuorld® says 
QuarkXPress 7 is second to none.” 



“Quark has stolen 
Flash design from 
right under Adobe’s 
nose” - Macuuorld 2006 


• Design using motion, sound and 
interactivity uuithin QuarkXPress 7. 

• Design for Flash output intuitively. 

• Export projects in SUUF file format 
uuithout uuriting a single line of code. 

• Design simultaneously for multiple 
channels - Create print, uueb and 
interactive layouts uuithin the same 
project 


• Interact uuith layouts easily - Bring 
layouts to life uuithout having to master 
timelines, ActionScript functions or 
other complex features 

• UUork uuithin QuarkXPress 7 - Use 
the familiar design and layout tools 
in QuarkXPress® 7 for print 
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Mac 

Universal 




* Promotion period commences 15th February 2007 and ends 31st March 2007. Free product will be assigned on a “first come, first served” basis and/or only while stocks last. 


To take advantage of this great offer contact your preferred reseller or anz@quark.com 

























































